Jtmntar  22, 1986 
$1,25 


Editor  &  Publisl»r 


STHE  FOURTH  ESTATE 


THE  ONLY  INDEPENDENT  WEEKLY  JOU 


PAPERING 


SPJ,S0X 
grapples  wlOi 
ethics  issues 
(See  page  9) 


Absence 
cf  malice 
(See  page  12) 


Before  America  s  most  famous  sweetie. 


Fanny  Farmer.  early^l9(X)i». 


Most  of  us  have  turned  to  her  from  time  to  time  for  a 
little  sweetness.  Fanny  Farmer,  one  of  Boston’s,  and  the 
country’s,  most  famous  cooks. 

But  years  before  America’s  favorite  Farmer  produced 
candy.  The  Boston  Globe  was  producing  culinary  news  from 
all  over  the  world. 

From  time  saving  recipes  to  money  saving  coupons.  From 
how  to  barbecue  to  tips  on  microwaving.  From  what  to  look 
for  in  canned  foods  to  how  to  can  your  own.  If  it  had  appetite 
appeal,  you  could  get  a  taste  of  it  in  The  Globe. 

Which  is  why  long  before  Fanny  Farmer  got  cooking,  you 
could  always  find  the  hottest  news  in  The  Boston  Globe. 
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For  more  than  a  quarter  of  a  century  The 
State  Journal-Register's  Friend-in-Deed  pro¬ 
gram  has  provided  assistance  to  needy 
Springfield  families  during  the  Christmas  sea¬ 
son.  Thousands  of  dollars  are  donated  and 
distributed  by  the  newspaper  in  the  form  of 
food,  clothing  and  toys.  All  operational 
expenses  are  borne  by  The  State  Journal- 
Register  and  other  volunteers.  Almost  $800,- 
000  has  been  collected  and  used  to  help 
over  12,000  families  since  the  program 
began  in  1960. 


The  State  Journal-Register  was  proud  to 
receive  the  1985  James  S.  Copley  Special 
Award  for  Meritorious  Service  to  a  Copley 
Newspaper  community  for  the  Friend-in- 
Deed  program.  It  is  however,  an  award  to 
be  shared  by  a  broad  "we";  the  generous 
people  from  the  community  who  donate 
the  dollars  to  make  the  purchases,  the 
employees  from  all  departments  of  the 
newspaper  and  the  many  other  volunteers 
whose  hours  of  labor  make  the  program 
possible.  Chistmas  is  coming  . . .  and  so  is 
Friend-in-Deed. 


’^e^tate Joumal-^egistef 


Represented  NalkMuly  by 
Branham  Newspaper  Sales 
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DECEMBER 

4-6— Newhouse  School  of  Public  Communications,  Conference,  “Mightier 
Than  the  T ypewriter:  Using  Computers  to  T each  Writing  for  the  Mass 
Media.’  Funded  in  part  by  the  Gannett  Foundation,  Syracuse  Univer¬ 
sity,  Syracuse,  N.Y. 

8-10— National  Media  Conference,  Sponsored  by  Larimi  Communications 
Associates,  Ltd.,  New  York  Hilton,  New  York  City. 

JANUARY 

8-10— Wisconsin  Newspaper  Association,  Mid-Winter  Meeting,  Embassy 
Suites  and  Conference  Center,  Green  Bay. 

12-13 — Annual  ANPA  Labor  and  Personnel  Relations  Conference,  Boca 
Raton  Hotel  and  Club,  Boca  Raton,  Fla. 

21— Third  Annual  Connecticut  Newspaper  in  Education  Conference, 
Treadway  Inn,  Cromwell,  Conn. 

22-24 — New  England  Press  Association,  Annual  Winter  Convention,  Shera- 
ton-Boston  Hotel. 

25-20— International  Newspaper  Advertising  and  Marketing  Executives, 
Mid-Winter  Meeting,  Fontainebleau  Hilton,  Miami  Beach. 

30-31— North  Carolina  Press  Institute,  Chapel  Hill,  N.C. 

FEBRUARY 

8-12— National  Association  of  Printers  &  Lithographers,  Top  Management 
Conference,  Regist.7  Resort,  Naples,  Fla. 

12-15 — California  Newspaper  Publishers  Association,  Hyatt  Regency  Hotel, 
Monterey,  Calif. 

12-15 — Oklahoma  Press  Association,  Mid-Winter  Convention  &  Southwest 
Graphics  Expo  '87,  Lincoln  Plaza  Hotel,  Oklahoma  City. 

19-21— Annual  Communications  Conference,  Developing  Leadership  and 
Power  Through  Communications,  Howard  University  School  of  Com¬ 
munications.  On  the  main  campus  of  the  University  of  Washington, 
Washington,  D.C. 

21-23 — Great  Lakes/Midstates  Newspaper  Conference,  Inc.,  Hyatt  Regency 
O'Hare,  Rosenwnt,  III. 

28-3/4 — Inland  Daily  Press  Association,  Royal  Plaza  Hotel,  Orlando,  Fla. 

SeminarsiWorkshopsIClinics 

DECEMBER 

3 —  NENA  Adult  News  Carriers  Workshop,  Regency  Hotel,  Westford, 
Mass. 

3-5— ICMA,  Supervisory  Management  Seminar,  Sacramento,  Calif. 

4 —  NENA  National  Advertising  Seminar,  Sheraton-Hartford  Hotel,  Hart¬ 
ford. 

5-7— Oklahoma  Press  Association,  Circulation  Clinic  for  Daily  Newspa¬ 
pers,  Lincoln  Plaza  Hotel,  Oklahoma  City. 

7-12— American  Press  Institute,  Developing  Management  Skills,  Kellogg 
West  Conference  Center,  Pomona,  Calif. 

7- 13— The  Poynter  Institute  for  Media  Studies,  Newspaper  Design/Graph¬ 

ics  for  Artists  &  Illustrators,  St.  Petersburg,  Fla. 

8- 10— ANPA/ASNE/APME,  Leadership  in  the  Newsroom,  Hyatt  Hotel, 

Austin,  Texas. 

10— NENA  Business  Writers  Workshop,  Sheraton-Tara  Hotel,  Braintree, 
Mass. 

14-19— American  Press  Institute,  Marketing  the  Daily  Newspeiper,  Reston, 
Va. 

14-19— American  Press  Institute,  News-Editorial  Management  for  Non- 
News  Executives,  Reston,  Va. 

JANUARY 

11- 14— SNPA  Foundation  Seminar,  The  Liability  Insurance  Crisis,  Raleigh, 

N.C. 

12- 17— American  Press  Institute,  Seminar,  Developing  Management  Skills, 

Reston,  Va. 

13- 18 — The  Poynter  Institute  for  Media  Studies,  Writing,  Thinking,  and 

Teaching  Conference,  St.  Petersburg. 

21-23— International  Newspaper  Promotion  Association  Seminar,  How  To 
Make  Great  Advertising... That  Meets  Strategic  Objectives.  Trade- 
Winds  Hotel,  St.  Petersburg. 

30-2/1— Mid-America  Press  Institute,  The  Editorial  Page,  Clarion  hotel. 
Downtown  St.  Louis. 
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By  Doug  Borgstedt 


About  Awards 

ArtAVorld  winners.  Manufacturers  Hanover  announced 
the  1986  winners  of  its  fifth  annual  Manufacturers 
Hanover  Art/World  Awards  for  Distinguished  Newspaper 
Art  Criticism. 

The  winners  were  Allan  Temko,  San  Francisco  Chroni¬ 
cle,  for  architecture  criticism;  Kim  Levin,  Village  Voice, 
for  contemporary  art  criticism;  and  Patricia  C.  Johnson, 
Houston  Chronicle,  for  art  history. 

Florida  ad  winners.  The  Florida  Newspaper  Advertising 
and  Marketing  Executives  presented  its  Bright  Idea  award 
to  the  St.  Augustine  Record  for  the  “most  creative,  adapt¬ 
able  ad.” 

Other  winners  were  Bradenton  Herald  in  the  up  to 
30,000  circulation  category;  Fort  Pierce  News  Tribune  in 
the  newspapers  up  to  79,900  category;  and  the  Miami 
Herald  in  the  80,000  circulation  and  up  category. 

Atrium  winners.  Several  apparel  industry  journalists 
were  honored  at  the  seventh  annual  Atrium  Awards  cere¬ 
mony  sponsored  by  the  Atlanta  Apparel  Mart  and  the 
University  of  Georgia  School  of  Journalism  and  Mass 
Communication. 

The  winners  were:  Mary  Gottschalk,  San  Jose  Mercury 
News,  for  commentary  or  criticism  and  for  events  report¬ 
ing;  Susan  Harte,  Atlanta  Journal-Constitution,  for  busi¬ 
ness  reporting;  Diane  Harris,  The  Record,  Bergen 
County,  N.J.,  feature  reporting;  File  magazine,  special 
sections;  and  Dallas  Times  Herald,  graphic  design. 

UPI  writer  honored.  A1  Rossiter  Jr.,  science  editor  of 
United  Press  International,  was  named  the  1987  winner  of 
the  American  Chemical  Society’s  James  T.  Grady-James 
H.  Stack  Award  for  Interpreting  Chemistry  for  the  Public. 

The  award  includes  a  $3,000  cash  prize,  a  gold  medal 
and  bronze  replica. 

Business  editor  honored.  Jim  Evans,  editor  and 
publisher  of  the  Arizona  Business  Gazette,  has  been 
selected  for  the  Arizona  Newspaper  Association’s  Master 
Editor-Publisher  Award  for  his  activities  in  the  state  on 
First  Amendment  issues. 
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Nonstop™  Publishing 
from  Sll  and  Tandem 

“At  Washington  State  Univer¬ 
sity,  we  have  a  twenty-terminal 
System/25.  It’s  a  small  system 
by  comparison,  but  you  wouldn’t 
know  it  by  the  way  System 
Integrators  treats  us. 

“When  we  call,  they’re  in 
Pullman  as  fast  as  physically 


possible.  And  the  service  tech¬ 
nicians  won’t  leave  until  we’re 
completely  satisfied. 

“When  SII  bid  on  the  system, 
we  gave  them  our  custom  specifi¬ 
cations.  They  turned  around  and 
delivered  the  best  system  and  ser¬ 
vice  contract  over  a  five  year 


were  very  high.  And  since  we’ve 
been  on-line,  the  performance 
has  been  fantastic.” 

To  find  out  for  yourself,  give 
System  Integrators  a  call  at 
916-929-9481.  They’ll  show  you 
how  great  service  can  make  a 
great  system  even  better. 


period.  They 

Xwtun-'  ^  System  Integrators,  Inc. 

dards,  which  and 


^^TANDEMCOMPUTERS 


15th  ANNUAL 
JOURNALISM 
AWARDS 
DIRECTORY 

A  special  pullout  supplement  list¬ 
ing  awards,  prizes  and  fellowships 
offered  to  editors,  reporters,  pho¬ 
tographers,  columnists,  cartoon¬ 
ists  and  students  with  all  the  need¬ 
ed  entry  information. 


Awards  Directory  advertising  is  read  by  thousands 
of  people  at  daily  and  weekly  newspapers,  wire  ser¬ 
vices,  syndicates  and  news  magazines — and  bene¬ 
fits  by  bonus  circulation  because  the  supplement  has 
year-round  sales  as  a  separate  publication. 

Tell  this  focused  and  motivated  audience  the  infor¬ 
mation  they  need  to  submit  nominations  for  your 
awards.  You’ll  attract  more  and  better  entries,  as  well 
as  saving  on  postage  and  list  maintenance  costs. 

NEWSPAPERS — highlight  and  spotlight  the  ac¬ 
complishments  of  your  staff  with  their  peers.  Your 
ad  in  this  Awards  Directory  provides  a  unique  op¬ 
portunity  to  position  and  strengthen  your  image  with 
fellow  communicators.  It  is  a  fact  that  a  strong  im¬ 
age  in  all  areas  of  your  operation  is  beneficial  to  all 
areas  of  your  operation! 

Deadlines: 

Space:  December  9 
Copy:  December  15 

Issue  Date:  December  27 
Call  your  E&P  representative 
or  Donald  L.  Parvin,  Ad  Manager. 

Editor  &  Publisher 

11  West  19th  Street 
New  York,  N.Y.  10011 
212  675-4380 


About  Awards 


L.A.  Times  book  prizes.  Kay  Boyle,  84  year-old  journal¬ 
ist,  novelist,  poet,  critic  and  political  activist,  and  New 
York  Times  correspondent  Joseph  Lelyveld  were  among 
the  six  writers  receiving  Los  Angeles  Times  Book  Prizes. 

Boyle  was  given  the  Robert  Kirsch  Award  for  the  body 
of  her  work,  which  has  included  over  50  books.  The  award 
is  named  for  the  Times’  late  literary  critic. 

Lelyveld,  a  former  South  Africa  bureau  chief,  received 
the  prize  in  the  current  interest  category  for  his  book  Move 
Your  Shadow:  South  Africa  Black  and  White.  The  book 
also  won  a  Pulitzer  Prize  this  year. 

Canada  dailies  honored.  The  Toronto  Star  and  the  Tor¬ 
onto  Globe  and  Mail  were  joint  winners  of  the  1985 
Michener  Award  for  Public  Service  in  Journalism.  The 
award  is  presented  annually  to  the  print  or  broadcast 
medium  considered  to  have  performed  “the  most  out¬ 
standing  example  of  disinterested  and  meritorious’’  jour¬ 
nalism  in  the  previous  year. 

CDA  winner.  Bobbi  Ignelzi  of  the  San  Diego  Union  took 
first  place  in  the  California  Dental  Association’s  second 
annual  science  writers  competition.  She  won  for  her  story 
“Smile:  Dental  Research  Puts  New  Gleams  on  Faces.” 

Arthritis  Foundation  awards.  The  Arthritis  Foundation 
has  named  Celia  Rivenbark  Rich  of  the  Wilmington  (N.C.) 
Sunday  Star-News  as  the  national  newspaper  winner  of  its 

1985  Russell  L.  Cecil  Writing  Awards  competition.  The 
award  is  given  annually  for  outstanding  writing  about  the 
disease. 

Rich  won  for  her  story  “Sufferers  Reach  Beyond  Pain  of 
Arthritis.” 

Regional  winners  in  the  newspaper  category  were: 
Glenn  N.  Kaup,  Doylestown  (Pa.)  Daily  Intelligencer, 
Northeast;  Shirlee  Rose  Iden,  The  Southfield  Eccentric, 
Birmingham,  Mich.,  Midwest;  Mary  Taylor,  Waco 
(Texas)  Tribune-Herald,  Southwest;  and  Lois  McFar¬ 
land,  Scottsdale  (Ariz.)  Progress,  West. 

Foundation  honored.  The  Scripps  Howard  Foundation 
received  the  Dana  Society  Award  on  Nov.  13  from 
the  University  of  Michigan  School  of  Natural  Resources. 
The  award  was  given  in  recognition  of  the  foundation’s 
support  for  the  school. 

Real  Estate  winners.  The  National  Association  of  Real 
Estate  Editors  awarded  its  1986  first  prize  for  excellence  in 
newspaper  reporting  on  real  estate  and  housing  issues  to 
Kim  Tyson  of  the  Austin  (Tex.)  American-Statesman  for 
her  story  “Overbuilt:  Plight  of  Texas  Cities.” 

James  Drummond  of  the  Houston  Chronicle  took  first 
prize  in  newspaper  investigative  reporting  for  “Ailing 
Industry  Attracts  Scams.” 

The  Atlanta  Constitution  and  Journal  won  for  best  real 
estate  or  home  section. 

Financial  writers  honored.  The  accounting  firm  of  Pan- 
nell  Kerr  Foster  recently  announced  the  winners  of  its 

1986  Achievement  Awards  Program  for  Outstanding 
Financial  Writing. 

Among  the  winners  were  Marcus  Gleisser,  Cleveland 
Plain  Dealer;  Jerry  Roberts,  Erik  Ingram,  Diane  Curtis 
and  Daniel  Rosenheim,  San  Francisco  Chronicle',  Barry 
Siegel,  Los  Angeles  Times;  and  Debra  Whitefield,  John 
Broder,  Victor  Zonana  and  Tom  Redburn  of  the  Los 
Angeles  Times. 
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After  seeing  the  AMERICAN  MOTTERFLEX  FX-4  three- 
color  unit  at  the  recent  ANPA  show  in  Atlanta,  the  Guy 
Gannett  Publishing  Co.  bought  the  unit  for  its  flexo  test 
program  scheduled  to  begin  early  in  1987.  Motter  was 
selected,  according  to  John  Rodney,  production  direc¬ 
tor  of  the  Portland  newspapers,  because  “we’re  con¬ 
vinced  the  FX-4  is  one  of  the  better  designed  flexo  units 
on  the  market.” 

Here’s  what  John  Rodney  is  talking  about: 

□  Patented  surface  seal  and  double  doctor  blade 
arrangement  keeps  ink  in,  air  out. 

□  Multi-color  fountain  capability  to  run  double  truck  and 
up  to  four  spot  colors  on  a  single  printing  couple  with¬ 
out  changing  or  modifying  the  ceramic  Anilox  Roll. 

□  Reversible  units  with  no  fountain  changes. 

□  The  three-color  unit  bought  by  Portland  uses  a  com¬ 
mon  impression  cylinder  for  the  color  hump.  It  offers 
three  colors  in  the  smallest  space  available! 


The  AMERICAN  MOTTERFLEX  FX-4.  We’d  like  to 
make  one  for  you.  Call  or  write  for  complete  information. 
Motter  Printing  Press  Co.,  RO.  Box  1562,  York,  PA  17405, 
717-755-107t  designers  and  manufacturers  of  web-fed 
printing  equipment  for  over  60  years. 


MOTTER  PRINTING  PRESS  CO. 
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Are  tv  buyers  listening? 

A  study  of  the  Newspaper  Advertising  Bureau  presented  to  the 
fall  conference  of  the  Newspaper  Research  Council  reconfirmed  what 
numerous  studies  have  revealed  in  the  past:  Obviously,  the  television 
viewing  audience  doesn’t  pay  too  much  attention  to  commercials 
because  only  a  very  small  percentage  of  them  can  recall  the  names  of 
the  sponsors  within  an  hour  afterward. 

Charles  Lehman,  manager  of  survey  research  for  NAB,  said  “on 
the  average,  44  minutes  had  elapsed  between  the  end  of  the  last  pod 
of  commercials  that  was  on  the  air  and  the  moment  of  the  (telephone) 
interviews.  Even  so,  only  7%  could  remember”  what  the  last  com¬ 
mercials  shown  were.  A  study  using  the  identical  procedure  in  1965 
revealed  only  18%  remembered  the  last  commercial. 

Ted  Stasney,  of  the  Tampa  Tribune,  cited  his  own  research  to 
prove  the  point:  90%  of  the  viewers  could  name  the  program  they 
were  watching  when  surveyed,  but  only  10%  could  name  the  sponsor. 

The  growth  of  retail  television  advertising,  however,  makes  us 
wonder  if  newspapers  are  getting  this  message  across  to  retailers. 

Television  Bureau  of  Advertising,  according  to  John  T.  Mennenga 
of  Sawyer-Ferguson-Walker  Co.,  in  this  issue,  reports  that  while 
national  spot  television  revenues  in  the  first  half  of  1986  increased 
just  7%,  local  spot  tv  revenues  were  ahead  14%.  For  the  first  time  in 
history,  local  spot  revenues  exceeded  national  spot  revenues. 

Newspaper  salesmen  have  plenty  of  good  sales  ammunition  to  use 
with  local  retailers  from  the  surveys  reported  in  this  issue.  Eventual¬ 
ly  retailers  will  learn,  as  some  national  advertisers  have,  that  just 
because  they  are  on  the  air  doesn’t  mean  anyone  is  listening.  It  may 
take  a  little  time,  but  truth  will  prevail. 


Need  for  due  process 

One  month  after  Colombian  journalist  Patricia  Lara  was  denied 
entry  to  the  U.S.  and  deported,  the  State  Department  tried  to 
explain  the  reasons.  Elliott  Abrams,  Assistant  Secretary  of  State  for 
Inter- American  Affairs,  arranged  for  time  on  the  television  program 
“60  Minutes”  to  recite  charges  against  her  in  order,  he  said,  to  quell 
criticism  over  her  deportation.  The  program  was  taped  in  advance 
and  neither  CBS  nor  State  said  a  word  about  it  until  it  was  aired.  Nor 
were  there  any  sharp  questions  put  to  Mr.  Abrams.  Intelligence  has 
been  gathered  on  her  for  10  years,  he  said,  but  there  was  no  explana¬ 
tion  of  why,  if  she  were  guilty  of  the  things  charged,  she  was  permit¬ 
ted  to  attend  the  Columbia  School  of  Journalism  in  1980  and  to  visit 
here  in  March  and  April  of  this  year. 

This  case  is  a  perfect  example  of  why  the  McCarran-Walter  Act 
should  be  amended.  Whether  she  is  a  journalist  or  not,  whether  one 
believes  the  charges  against  her  or  not,  she  should  have  been  permit¬ 
ted  the  right  of  due  process  to  confront  her  accusers  instead  of  being 
locked  up  and  deported  without  explanation.  That  should  be  the  right 
of  all  those  who  are  caught  in  this  trap.  That  is  the  American  way, 
isn’t  it? 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

With  which  have  been  merged:  The  Journalist  established 
March  22, 1884;  Newspaperdom  established  March,  1892: 
the  Fourth  Estate,  March  1, 1894;  Editor  &  Publisher,  June 
29, 1901;  Advertising,  January  22,  1925. 
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Letters  to  the  Editor 


Says  cartoonists  should  be  careful  about  demands 


Mort  Walker,  creator  of  the  “Bee¬ 
tle  Bailey”  comic  strip,  recently  was 
reported  to  be  leading  a  petition  drive 
among  his  fellow  cartoonists  to  get 
America’s  newspapers  to  publish 
their  comic  strips  at  a  minimum  width 
to  be  established  by  the  cartoonist. 

As  a  daily  newspaper  editor,  I  have 
seen  many  comic  strip  problems.  I 
well  know  the  increasing  high  cost  of 
newsprint  has  forced  papers  to  make 
the  very  best  use  of  available  space. 


including  the  comic  page.  That  usu¬ 
ally  means  comics  run  two  abreast 
down  the  page.  As  the  page  widths 
continue  to  shrink,  the  widths  of 
comics  also  have  to  get  smaller. 

While  this  is  regrettable,  it  is  hard 
to  see  how  newspapers,  at  least  the 
non-metros,  could  continue  their  pre¬ 
sent  number  of  comics  if  they  had  to 
maintain  a  set  width.  Cartoonists 
reportedly  are  considering  not  allow¬ 
ing  publications  to  use  their  work  if 


Defends  Disney  celebration 


I  read  with  amusement  Andrew 
Radolf’s  “Junket  Journalism”  col¬ 
umn  in  your  Oct.  18  edition. 

Thankfully,  Mr.  Radolf  clearly 
pointed  out  that  quality  news  organi¬ 
zations  did  attend  and  that  pompous¬ 
ness  or  sheer  ignorance  kept  the 
others  away. 

In  my  view,  the  celebration 
hosts  —  Disney  World,  Orange 
County  and  the  state  of  Florida  — 
did  an  excellent  job  and  provided  the 
perfect  setting  to  kick  off  the  bicen¬ 
tennial  celebration  of  our  Constitu¬ 
tion. 

Those  who  shunned  this  event  over 


the  question  of  who  pays  the  expense 
need  to  follow  Mr.  Burger’s  advice: 
LEARN. 

For  those  attending,  we  were  all 
hard-pressed  not  to  reflect  on  the  con¬ 
cerns  expressed  by  the  former  chief 
Justice  that  Americans  may  not  real¬ 
ize  the  true  value  of  this  document 
written  nearly  200  years  ago.  Daniloff 
understood,  and  so  he  came. 

All  journalists  should  keep  the  Con¬ 
stitution  very  near  and  dear  to  their 
hearts.  Our  basic  freedom  provided 
by  this  document  represents  the 
essence  of  what  we  do  at  home  and 
abroad. 


Dealing  with  the  military  mind 


There  was  no  mention  of  the  “pro¬ 
fessional  military  mind”  in  all  the  dis¬ 
cussions  of  the  military  and  the  media 
{E&P,  Sept.  13). 

President  Harry  S  Truman,  a  citi¬ 
zen-soldier  officer  who  was  on  the 
World  War  I  battlefront  in  charge  of  a 
unit  of  the  Missouri  National  Guard, 
said  a  professional  military  man  is 
“like  a  horse  with  blinders  on.”  And 
a  noted  American  medic  in  charge  of  a 
clinic  with  several  physicians  on  his 
staff  told  me  that  a  doctor  may  serve 
in  the  military  a  hundred  years  and  at 
the  end  will  be  the  same  medic  he  was 
when  he  entered.  He  had  employed 
enough  doctors  returning  from  war 
service  to  know. 

For  a  sample  of  what  the  profes¬ 
sional  military  does  to  a  civilian 
population,  we  need  only  go  to  any 
American  city  controlled  by  a  large 
Army  or  Navy  establishment.  I  lived 
12  years  in  a  city  dominated  jointly  by 
Army  and  Navy  posts  whose  influ¬ 
ence  controlled  not  only  the  Chamber 
of  Commerce,  but  the  political  and 
social  life  as  well.  A  society  matron 
would  have  been  embarrassed  to  have 
a  daughter  “date”  an  enlisted  man. 

The  Navy  base  was  a  training 
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school  for  student  fliers  between  the 
two  world  wars.  Two  training  planes 
collided  and  crashed  to  the  ground  in 
the  center  of  the  city,  killing  both 
student  fliers.  Newspapers  in  large 
nearby  cities  carried  big  page-one 
screamers.  But  the  newspapers  in  the 
city  where  the  crash  occurred  carried 
only  single-column  “top  heads”  — 
at  least  the  editor  didn’t  conform  to 
the  admiral’s  preference  that  the  sto¬ 
ries  be  halfway  down  an  inside  page. 
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they  do  not  meet  size  width  mandated 
by  the  cartoonists. 

It  would  seem  cartoonists  should 
carefully  consider  what  would  hap¬ 
pen  to  their  incomes  if  there  was  less 
syndication  of  their  work. 

E.B.  Wright  Jr. 


(Wright  is  former  editor  at  the  Cou- 
rier-Trihune  in  Ashehoro,  N.C.) 


These  freedoms  were  formulated 
far  before  ethical  standards  of  jour¬ 
nalism.  To  put  ethics  above  freedom 
is  foolish.  Both  need  to  be  honored 
and  both  were  honored  by  those  news 
organizations  who  attended  —  free 
and  those  paying  full  expenses. 

I  hope  the  print  media  will  focus  on 
substance,  not  circumstances,  and 
fully  support  Mr.  Burger’s  efforts 
over  this  coming  year  to  promote  the 
awareness  of  our  Constitution.  We 
need  200  more  years  of  constitutional 
freedom  that  begins  with  us. 

George  J.  Lister 

(Lister  is  president  and  publisher  of 
The  Register  in  Shrewsbury,  N.J.) 


“It  discourages  aviation,”  he 
explained. 

If  the  editors  were  on  a  “hot  seat,” 
what  of  the  U.S.  district  attorney 
whose  job  was  to  walk  a  tightrope 
between  the  military  commandants 
and  the  civilian  authorities?  After  a 
particularly  trying  incident  he  told  me 
not  for  publication:  “The  profes¬ 
sional  military  mind  isn’t  geared  to  a 
consideration  of  constitutional 
rights.” 

Thorne  Lane 

(Hogansville,  Ga.) 
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Which  of  America’s 
I  ten  largest  States  has 
the  highest  average 
net  household  income? 


1.  California 

2.  New  York 

3.  Texas 

4.  Pennsylvania 

5.  lUinois 


6.  Florida 

7.  Ohio 

8.  Michigan 

9.  New  Jersey 

10.  North  Carolina 


Surprised?  Don’t  be.  New  Jersey  has  one  of  the 
strongest  and  most  diversified  economies  in  America- 
a  new  corporate  economy  that  has  produced  one  of 
the  highest  standards  of  living  in  the  Country. 

New  Jersey  contains  the  highest  concentration  of 
scientists  and  engineers  in  America.  Two  thirds  of 
its  hundred  largest  employers  are  members  of  the 
Fortune  1000.  Their  names  include  some  of  the 
biggest  communications,  pharmaceutical,  electronics, 
retail,  food,  insurance,  chemical,  banking  and 
entertainment  corporations  in  the  world. 


And  the  Newspaper  for  New  Jersey  is  The  Star-Ledger- 
New  Jersey’s  largest  Daily  and  Sunday  newspaper. 

DAILY  SUNDAY 
The  Star-Ledger:  452,148  682,469 

More  daily  and  Sunday  circulation  than 
the  next  three  newspapers  combined! 

Bergen  Record:  161,969  227,205 

Asbury  Park  Press:  129,839  192,887 

Camden  Courier  Post:  108,360  101,065 

Total:  400,168  521,157 

For  more  information  on  The  Star-Ledger’s  selling 
power,  call  Walter  J.  Schwartz,  National  Advertising 
Manager,  at  201-877-4214. 


OThe  ^tar-ltbgcr 

The  Newspaper  for  New  Jersey. 

Star-Ledger  Plaza,  Newark,  NJ  07101  Represented  Nationally  by  Newhouse  Newspapers 


Sources.  Sales  &  Mariieting  Management's  Survey  of  Buying  Power,  1985;  Fortune 
Magazine,  1985;  New  Jersey  Business  Magazine,  May  1985;  ABC  RisFax.  3/31/86. 
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A  matter  of  ethics 

SPJ,SDX  membership  orders  its  board  of  directors  to  come  up  with  a 
procedure  to  handie  complaints  and  censure  violators  of  its  ethics  code 


By  John  Consoli 

When  the  membership  of  the  Soci¬ 
ety  of  Professional  Journalists,  Sigma 
Delta  Chi  approved  its  revised  code  of 
ethics  in  1973,  it  was  lauded  as  a  code 
“with  teeth,”  according  to  Casey 
Bukro,  SPJ,SDX  ethics  committee 
chairman,  who  was  instrumental  in  its 
passage. 

“It  was  a  time  when  Spiro  Agnew 
was  calling  the  press  ‘nattering 
nabobs  of  negativism’  and  it  was  vital 
that  we  do  something  to  show  the 
public  we  could  police  ourselves,” 
Bukro  said.  “We  didn’t  want  a  code 
with  platitudes.” 

The  resulting  code,  however,  con¬ 
tained  a  clause  that  has  troubled  some 
SPJ,SDX  members  for  more  than  a 
decade:  “Journalists  should  actively 
censure  and  try  to  prevent  violations 
of  these  standards  ...” 

Although  the  code  mandated  that 
violators  be  censured,  very  few  were. 
There  were  random  attempts  by  local 
chapters  to  issue  statements  critical 
of  alleged  code  violators  when  situa¬ 
tions  were  brought  to  their  attention, 
but  no  formal  procedure  for  censuring 
alleged  violators  was  ever  adopted. 

TTie  issue  has  been  sort  of  a  hot 
potato  over  the  years,  and,  at  this 
year’s  annual  SPJ,SDX  convention 
held  last  week  in  Atlanta,  strong  feel¬ 
ings  by  both  sides  surfaced  during  the 
final  day’s  general  assembly. 

During  the  three-day  convention,  a 
group  of  members,  including  Bukro 
and  members  of  delegations  from 
Mississippi  and  South  Carolina  urged 
the  SPJ,SDX  board  to  stop  the 
“hypocrisy”  and  to  come  up  with  a 
procedure  to  enforce  the  code  as  writ¬ 
ten. 

The  Mississippi  delegation  origi¬ 
nally  planned  to  introduce  a  resolu¬ 
tion  which  would  strike  the  word 
“censure”  from  the  code  because  it 
was  not  being  enforced,  but  the  reso¬ 


lution  committee  did  not  put  it  on  the 
agenda. 

Board  members,  for  the  most  part, 
have  been  hesitant  to  come  up  with  a 
censuring  procedure,  citing  the 
potential  for  legal  action  to  be  taken 
against  SPJ,SDX  by  a  censured  per¬ 
son. 

The  topic  was  discussed  at  a  few 
seminars  and  in  the  corridors  between 
meetings  at  this  year’s  convention. 

The  result:  a  resolution  submitted 
by  Region  12,  which  includes  local 
chapters  in  Mississippi,  Arkansas, 
Louisiana  and  a  portion  of  Tennes¬ 
see,  was  adopted  by  the  membership 
on  the  convention’s  final  day. 


That  resolution  ordered  the  board, 
in  consultation  with  the  ethics  com¬ 
mittee  and  the  local  chapters,  to  rec¬ 
ommend  procedures  for  chapters  to 
use  to  address  complaints  stemming 
from  alleged  violations  of  the  code  of 
ethics. 

The  recommended  procedures  are 
to  be  submitted  in  time  to  be  voted  on 
at  next  year’s  annual  convention  in 
Chicago. 

No  one  offered  a  counter-resolu¬ 
tion  recommending  that  the  word 
“censure”  be  removed  from  the 
code. 

So  at  this  point,  it  appears  that 
some  form  of  censuring  procedure 
will  be  submitted  by  the  board  to  the 
membership  at  next  year’s  conven¬ 
tion. 

Coming  up  with  that  procedure  will 
not  be  easy,  especially  by  a  board  that 
has  opposed  approval  of  a  censuring 


procedure  in  the  past. 

In  1984,  then  SPJ,SDX  president 
Phil  Record  asked  Bukro  as  ethics 
committee  chairman  to  draft  a  griev¬ 
ance  procedure  for  censuring  under 
the  c(^e. 

Bukro  came  up  with  a  four-step 
procedure  that  started  at  the  local 
chapter  level  and  progressed  to  the 
national  convention. 

The  board  voted  it  down. 

The  four-step  procedure  was  then 
sent  to  a  special  review  committee 
made  up  of  Bukro,  SPJ,SDX  attorney 
Bruce  Sanford  and  Peter  Prichard, 
SPJ,SDX  FOI  committee  chairman. 
Nothing  was  done  and  the  matter  died 


until  it  was  revived  again  this  year. 

Helping  to  revive  the  matter  this 
year  were  situations  that  involved 
chapters  in  Mississippi  and  South 
Carolina. 

In  Mississippi,  an  attorney  con¬ 
tacted  the  local  chapter  and,  citing  the 
SPJ,SDX  code  of  ethics,  said  he 
wanted  to  file  a  complaint  against  a 
local  journalist. 

Since  the  local  chapter  had  no  pro¬ 
cedure  to  follow,  it  contacted  the 
national  SPJ,SDX  board.  According 
to  Mississippi  chapter  ethics  chair¬ 
man  Ed  Jussely,  the  national  board 
advised  the  chapter  not  to  set  up  any 
procedures  locally  and  that,  if  it  did 
and  was  sued,  the  national  board 
would  not  support  it  in  any  legal 
action. 

In  South  Carolina,  a  local  chapter 
was  contacted  by  two  journalists  who 
(Continued  on  page  10) 


Board  members,  for  the  most  part,  have  been  hesitant 
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Ethics 
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told  about  a  tv  reporter  who  had 
recorded  a  voice-over  on  a  tv  com¬ 
mercial  for  a  political  candidate  and 
how  the  same  reporter  was  covering 
that  politician’s  campaign  for  the  tv 
station. 

The  chapter  decided  to  hold  a  hear¬ 
ing  on  the  matter  and  invited  the  tv 
reporter  who  said  he  was  unaware  of 
the  SPJ.SDX  code,  had  been  trying  to 
make  some  extra  money  and  had 
assumed  no  one  would  recognize  his 
voice. 

Some  chapter  members  felt  the 
reporter  should  be  censured  because 
his  actions  would  reflect  badly  on  all 
journalists  in  the  state. 

A  broad  resolution,  condemning 
the  practice  but  not  naming  the  tv 
reporter  was  passed,  but  since  the 
action  had  been  taken  at  a  public 
meeting,  the  story  was  reported  by 
one  of  the  newspaper  members  pres¬ 
ent. 

Although  the  tv  reporter  was  not 
fired,  he  did  tell  local  chapter  mem¬ 
bers  that  publicity  surrounding  the 
incident  may  have  cost  him  another 
job  opportunity.  He  is  contemplating 
legal  action. 

Meanwhile,  the  local  South  Car¬ 
olina  chapter  is  up  in  the  air  as  to  what 
its  responsibility  is.  President  Scott 
Johnson  points  out  that  conducting 
the  hearing  was  in  keeping  with  the 
current  SPJ,SDX  code,  but  chapter 
vice  president  Maureen  Shurr 
resigned,  stating  her  opposition  to 
reporters  sitting  in  judgment  of  other 
reporters. 

The  debate  within  local  chapters, 
among  the  membership-at-large  and 
the  board,  is  something  that  is 
expected  to  continue  over  the  next 
year. 

Those  who  oppose  censuring  other 
journalists  for  code  violation  cite 


arguments  such  as  potential  lawsuits 
and  question  whether  such  censuring 
would  be  a  violation  of  the  First 
Amendment. 

Others  point  to  the  demise  of  the 
National  News  Council,  which 
attempted  to  monitor  press  behavior, 
and  question  whether  a  formal  proce¬ 
dure  to  censure  might  not  eventually 
lead  to  some  form  of  press  licensing. 

“Is  SPJ,SDX  going  to  set  itself  up 
as  another  National  News  Council,  to 
police  the  press,  to  pass  judgment  on 
everyone?”  one  member  asked. 
“What  right  does  it  have  to  tell  a 
publisher  in  a  particular  community 
how  to  run  his  newspaper?  If  a 
reporter  does  not  do  his  job  properly, 
it  should  be  handled  by  his 
employer.” 


Ethics  committee  chairman  Bukro 
thinks  the  opponents  of  the  censuring 
procedure  are  making  much  to  do 
about  nothing. 

First  of  all,  he  points  out,  the  word 
censure  may  have  strong  connota¬ 
tions,  but  it  can  really  mean  some¬ 
thing  as  simple  as  a  written  statement 
that  proper  journalistic  procedures 
were  not  followed. 

“We  are  not  looking  to  malign  any¬ 
body  or  run  them  out  of  the  busi¬ 
ness,”  he  said.  “But  it  is  long  overdue 
that  we  look  at  how  we  perform.  If 
there  are  complaints  out  there,  let’s 
deal  with  them,  not  turn  our  backs  on 
them.” 

What  about  situations  in  competi¬ 
tive  markets  where  one  newspaper 
brings  a  complaint  against  another 
newspaper? 

“We  don’t  have  to  accept  every 


complaint  that  is  brought  to  us,” 
Bukro  said.  “If  we  have  a  responsible 
procedure,  with  checks,  we  should  be 
able  to  do  it.  We  should  be  intelligent 
enough  not  to  get  involved  in  disputes 
where  the  motives  of  the  complain¬ 
ants  are  questionable.” 

“But  there  should  be  a  gentle,  pro¬ 
fessional  way  to  address  com¬ 
plaints  —  to  show  we  are  responsible 
in  the  way  we  handle  our  business,” 
Bukro  added.  “Good  journalists 
should  point  out  bad  journalism.” 

Incoming  SPJ,SDX  ethics  commit¬ 
tee  chairman  Chuck  Rehberg,  assis¬ 
tant  business  manager  of  the  Spokane 
(Wash.)  Chronicle  and  Spokesman- 
Review,  agrees  with  Bukro. 

So  do  a  majority  of  the  members  of 
the  ethics  committee.  Of  134  commit¬ 


tee  members  responding  to  a  recent 
survey,  85%  feel  journalists  should 
actively  censure  violators  of  the 
SPJ,SDX  ethics  code. 

Sixty-seven  percent  believe  ethics 
code  violators  should  have  their  SPJ, 
SDX  membership  revoked. 

SPJ,SDX  board  attorney  Bruce 
Sanford  is  against  a  formal  censuring 
policy. 

“Ethics  are  ethics  and  laws  are 
laws,  you  don’t  mix  the  two,”  he  said. 
“The  way  you  deal  with  ethics  viola¬ 
tions  is  open  discussion  at  meetings 
and  seminars  and  peer  pressure.  You 
don’t  attempt  to  enforce  legislative 
solutions.” 

“Ethics,”  Sanford  said,  “is  not 
something  susceptible  to  legal  solu¬ 
tion.  If  it  is  done  in  a  legislative  way, 
you  can  be  sued.  Sooner  or  later  you 
will  be  sued  if  you  write  opinions  on 


“What  right  does  it  have  to  teii  a  pubiisher  in  a 
particuiar  community  how  to  run  his  newspaper?  if  a 
reporter  does  not  do  his  job  property,  it  shouid  be 
bandied  by  his  empioyer.” 


Tornabene  to  step  down  as  SPJ, SDX  exec  in  1987 


Russell  Tornabene,  63,  will  step 
down  as  executive  officer  of  the  Soci¬ 
ety  of  Professional  Journalists,  Sigma 
Delta  Chi  sometime  next  year,  he 
announced  last  week  in  his  address  to 
the  annual  convention  in  Atlanta. 

“This  announcement  provides  the 
board  with  a  great  opportunity  —  if  it 
wishes  to  exercise  the  option  —  of 
redefining,  modifying  or  retaining  the 
duties  and  responsibilities  of  the  posi¬ 
tion  of  executive  officer,”  Tornabene 
said. 

“The  present  form  has  been  in 


place  since  World  War  II,”  he  added. 
“The  board  should  consider  whether 
it  should  remain  what  it  has  been 
through  the  next  twenty  years  or  so, 
through  the  next  century.” 

Tornabene  said  he  will  stay  on  until 
the  board  takes  time  to  “think  about 
what  headquarters  is,  what  it  can  be, 
and  how  the  role  of  the  executive 
officer  becomes  part  of  that  future.” 

Outgoing  SPJ, SDX  president  Rob¬ 
ert  Lewis  of  Newhouse  Newspapers, 
said  he  urged  Tornabene  to  continue. 

Tornabene,  63,  was  selected  by  an 


SPJ, SDX  search  committee  to  fill  the 
executive  officer’s  post  in  the  spring 
of  1981.  He  left  his  post  as  vice  presi¬ 
dent  of  public  affairs  at  NBC  news  to 
join  SPJ, SDX.  At  the  time,  he  was 
also  president  of  the  New  York  City 
chapter. 

Tornabene  has  also  served  as  chief 
correspondent  for  Stars  &  Stripes  in 
Tokyo  during  the  Korean  War.  He 
joined  NBC  radio  in  1951  and  held  a 
variety  of  positions,  becoming  field 
producer  for  special  news  coverage  in 
1%I. 
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somebody. 

“You  may  win  the  lawsuit,  but  it 
will  be  very  expensive  to  defend  and 
this  is  something  SPJ,SDX  cannot 
afford,”  Sanford  added. 

SPJ,SDX  president  Robert  Wills, 
editor  of  the  Milwaukee  Sentinel,  said 
he  would  like  to  see  the  word  censure 
removed  from  the  code  rather  than 
establish  a  procedure  of  reprimand. 

And  SPJ,SDX  president-elect  Jim 
Plante  of  NBC-tv  news  said  the  code 
of  ethics  should  be  a  guideline  for 
journalists  to  follow. 

“1  would  hate  to  see  us  get  into  a 
quasi-judicial  position,”  he  said. 
“We  should  conduct  programs  and 
seminars  on  ethical  issues,  not  con¬ 
duct  trials.  We  don’t  need  a  system  of 
jurisprudence  within  the  organiza¬ 
tion.” 

FOI  chairman  Peter  Prichard  said, 
“I  think  it’s  difficult  to  expect  the 
local  chapters  to  do  a  good  job  of 
recognizing  and  acting  on  ethics  vio¬ 
lations.  A  better  way  to  go  would  be 
to  start  up  the  National  News  Council 
again.” 

Prichard  said  the  SPJ,SDX  board 
defeated  last  year  a  move  that  would 
urge  the  re-establishment  of  the 
National  News  Council. 


If  the  board  does  come  up  with  a 
censuring  procedure,  Prichard  said, 
“Who  is  going  to  review  each  case, 
examine  the  facts?  It  could  take 
months  and  months.  Who  would  do  it 
with  no  full-time  staff?” 

Frank  Sutherland,  board  member 
and  past  president  of  SPJ,SDX,  said 
the  membership  can  determine  what 
the  organization’s  position  is,  but 
“how  can  you  tell  individual  news¬ 
papers  how  to  run  their  operations? 


it.  Some  people  say  reprimand. 
Others  say  expel  people  from  the 
organization.  Casey  (Bukro)  wants  to 
set  up  due  process.  I’m  not  sure  that 
can  be  done  fairly.” 

But  the  board  is  now  required  to 
come  up  with  some  sort  of  a  censuring 
procedure.  At  this  year’s  meeting,  at 
least  one  regional  director  said  he 
would  resign  if  such  a  procedure  is 
adopted.  This  issue  has  the  potential 
of  dividing  the  organization  in  half. 


“But  it  is  iong  overdue  that  we  took  at  how  we 
perform,  if  there  are  compiaints  out  there,  iet’s  deai 
with  them,  not  turn  our  backs  on  them.” 


“We  want  ethical  conduct,  but  at 
the  same  time  we  don’t  want  to 
trample  on  the  rights  of  individuals  or 
their  employers,”  Sutherland  added. 
“That’s  the  problem  we  are  grappling 
with. 

“I  think  we  all  agree  on  what  con¬ 
stitutes  ethical  conduct,  but  we  have  a 
hard  time  agreeing  on  how  to  enforce 


As  one  delegate  at  this  year’s 
meeting  commented,  “The  board 
may  be  required  to  come  up  with  pro¬ 
cedures  to  censure,  but  those  proce¬ 
dures  must  be  adopted  at  next  year’s 
convention.  If  you  think  discussion 
on  this  topic  was  lengthy  this  year, 
wait  until  next  year.  It  will  be  the 
longest  meeting  in  our  history.” 


SPJjSDX  is  taking  steps  to  turn  around  membership  slide 


The  Society  of  Professional  Jour¬ 
nalists,  Sigma  Delta  Chi  has  taken 
some  steps  which  it  hopes  will  stop 
the  decline  in  its  membership  rolls. 

And,  in  the  short  run  at  least,  the 
moves  appear  to  be  working. 

SPJ,SDX  membership  is  about 
21,000  and  the  goal  as  announced  ear¬ 
lier  in  the  year  is  to  boost  it  by  10%,  or 
2,100,  by  the  end  of  the  current  fiscal 
year  (July  31,  1987). 

For  the  first  three  months  of  the 
current  fiscal  year,  SPJ,SDX  has 
signed  up  1,066  new  members  —  171 
professionals  and  895  students.  That 
is  more  than  300  above  the  new  mem¬ 
bers  signed  up  during  the  first  quarter 
of  the  last  fiscal  year  and  also  more 
than  300  above  the  budgeted  projec¬ 
tions. 

It  is  important  that  SPJ,SDX  con¬ 
tinue  to  increase  its  membership  rolls 
for  a  number  of  reasons,  but  the  most 
important  is  that  this  year’s  budget 
was  determined  by  including  fees 
from  a  10%  increase  in  membership. 

SPJ,SDX  executive  officer  Russell 
Tornabene  told  the  membership  at 
this  year’s  annual  convention  in 
Atlanta  that  “everything  hinges  on 
net  membership  recruitment,  at  the 
national  level,  but  more  importantly, 
at  the  chapter  level.” 


He  added,  “It’s  absolutely  scary  to 
think  that  the  current  budget  is  predi¬ 
cated  on  increasing  net  membership 
by  2,000  members.  If  we  all  get  our 
efforts  coordinating,  with  determina¬ 
tion,  it  can  be  done.” 

Earlier  this  year,  the  SPJ,SDX 
board  approved  the  hiring  of  Annie 
Carpenter  Hayashi  as  manager  of 
membership  development.  She  is  not 
a  journalist,  but  has  a  background  in 
marketing  and  the  board  felt  that  her 
expertise  in  marketing  would  be  bene¬ 
ficial  in  helping  the  organization 
recruit  new  members. 

Hayashi  is  operating  a  program 
called  QUEST  under  which  pilot  local 
chapters  were  selected  to  come  up 
with  novel  ways  to  increase  member¬ 
ship  by  a  total  of  10%  by  Dec.  15. 
Their  ideas  will  be  shared  and 
QUEST  is  expected  to  become  a 
national  program  in  January. 

A  national  survey  of  10,000  active 
and  inactive  SPJ,SDX  members,  and 
a  chapter  by  chapter  profile  were  also 
conducted  in  an  attempt  to  get  a  feel¬ 
ing  of  how  the  organization  is  per¬ 
ceived  and  what  can  be  done  to 
improve  it. 

The  idea  for  QUEST,  according  to 
Hayashi,  came  from  Alf  Goody- 
koontz,  president  of  the  SPJ,SDX 


Foundation  and  executive  editor  of 
the  Richmond  (Va.)  Times-Dispatch 
and  News  Leader,  and  Wilford  Kale, 
SPJ,SDX  region  2  director  and  Wil¬ 
liamsburg  bureau  chief  of  the  Rich¬ 
mond  newspapers. 

At  last  year’s  SPJ,SDX  annual 
meeting,  the  bylaws  were  changed  to 
permit  freshmen  college  students  to 
become  members  and  also  to  admit 
non-journalism  majors  who  say  they 
will  be  journalists.  For  example, 
someone  who  majors  in  political  sci¬ 
ence,  but  plans  to  do  governmental 
reporting. 

Another  bylaws  change  that  will  be 
put  before  the  membership  at  next 
year’s  convention  in  Chicago  would 
permit  two-year  colleges  to  apply  for 
campus  charters. 

All  these  moves  are  aimed  at 
increasing  membership. 

Monte  Trammer  of  the  Poughkeep¬ 
sie  (N.Y.)  Journal,  who  heads  the 
SPJ,SDX  minority  affairs  committee, 
said,  “If  we  could  get  each  chapter  to 
bring  in  one  new  minority  male  and 
one  new  minority  female  we  would 
have  650  new  members.” 

Trammer  said  a  lot  of  black  mem¬ 
bers  leave  the  organization  because 
they  leave  the  journalism  profession 
(Continued  on  page  41) 
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Sophisticated  manipulation 

Newspapers  are  warned  to  stay  alert  to  new  ways  marketers 
have  developed  to  get  plugs  for  their  products  In  news  stories 


By  Mark  Fitzgerald 

Caveat  editor:  The  next  cute  story 
you  assign  about  a  hot  new  product 
may  actually  be  the  result  of  clever 
manipulation. 

Modem  marketers  have  developed 
new  and  increasingly  sophisticated 
ways  of  manipulating  the  news  media 
to  promote  their  products,  a  Univer¬ 
sity  of  Kansas  associate  journalism 
professor  says. 

Speaking  at  the  recent  Associated 
Press  Managing  Editors  convention, 
associate  professor  Mike  Kautsch 
said  marketers  have  learned  how  to 
wring  free  advertising  from  news 
organizations  with  techniques  that 
disguise  their  promotional  efforts. 

This  kind  of  marketing  really  took 


off  after  the  heavy  coverage  given  to 
the  Cabbage  Patch  doll  phenomenon 
of  a  few  years  ago,  Kautsch  said. 

“The  fact  is  Cabbage  Patch  is  now 
used  as  a  model  for  marketing 
strategy  for  the  future,”  Kautsch 
said. 

He  reported  a  conversation  he  had 
with  the  promotion  director  of  the 
Photon  game,  a  futuristic  combatlike 
game  featuring  pistols  with  infrared 
beams. 

This  manager  told  Kautsch  no 
money  was  set  aside  for  advertising  at 
first,  and  that  the  entire  promotional 
effort  was  based  on  getting  free  adver¬ 
tising  in  the  news  media. 

And,  in  fact,  the  game  has  been 
widely  publicized  on  television  and  in 
newspapers.  At  a  recent  toy  fair,  the 


company  used  a  videotape  of  a  20/20 
television  report  to  market  the  game 
to  retailers. 

“Are  we  looking  at  a  real  substan¬ 
tive  change  in  how  business  manipu¬ 
lates  the  media?  Are  they  building  the 
expectation  that  news  (about  a  prod¬ 
uct)  is  going  to  be  positive?”  Kautsch 
asked. 

Without  going  into  specifics, 
Kautsch  said  that  some  marketing 
firms  are  now  arranging  press  cover¬ 
age  indirectly,  so  that  the  editor  or 
reporter  does  not  know  that  a  pro¬ 
moter  is  behind  a  story. 

“They  have  second  parties 
involved.  They  hold  symposia  that 
are  designed  to  get  (journalists) 
thinking  about  a  story.  It’s  very 
sophisticated,”  he  said. 


Absence  of  malice 

California  Supreme  Court  overturns  $4.5-million  libel  judgment 


By  M.L.  Stein 

A  $4. 5-million  libel  judgment 
against  the  San  Francisco  Examiner 
was  overturned  by  the  California 
Supreme  Court,  which  ruled  there 
was  an  absence  of  malice  in  an  inves¬ 
tigative  series  that  accused  authori¬ 
ties  of  wrongly  convicting  a  murder 
suspect. 

The  suit  had  been  called  a  “text¬ 
book  case  of  libel”  by  the  state  court 
of  appeal  when  it  upheld  a  lower  court 
verdict  in  1985. 

In  the  66-page  Supreme  Court  rul¬ 
ing  in  San  Francisco  Nov.  13,  Chief 
Justice  Rose  Bird  said  there  was 
insufficient  evidence  that  former 
Examiner  reporters  Lowell  Bergman 
and  Raul  Ramirez  acted  with  “actual 
malice”  in  their  investigative  stories. 

The  1976  articles  accused  two  San 
Francisco  homicide  inspectors, 
Frank  McCoy  and  Edward  Erdelatz 


Jr.,  and  a  then  assistant  district  attor¬ 
ney,  Pierre  Merle,  of  intimidating  a 
witness  into  giving  perjured  testi¬ 
mony. 

The  testimony  led  to  the  conviction 
of  Richard  Lee,  a  19-year-old  bank 
teller,  for  a  1972  Chinatown  murder. 

The  Bergman  and  Ramirez  stories 
relied  on  statements  by  a  witness, 
Thomas  Porter,  a  former  cellmate  of 
Lee.  Porter,  who  was  interviewed  by 
Bergman,  later  repudiated  his  state¬ 
ments  to  the  reporters.  Porter  was  a 
key  witness  at  Lee’s  trial. 

Bergman  is  currently  a  producer  for 
CBS  News  and  Ramirez  a  reporter  for 
the  Oakland  Tribune. 

The  Supreme  Court  decision  was 
considered  a  major  victory  for  the 
news  media.  Until  the  ruling,  the 
lower  court  verdict  against  the 
Examiner  was  the  largest  libel  judg¬ 
ment  ever  upheld  on  appeal  in  Califor¬ 
nia. 


Kenneth  Kulzick,  a  Los  Angeles 
libel  lawyer,  termed  the  decision  sig¬ 
nificant  “in  view  of  the  fact  that  Cali¬ 
fornia  is  a  leading  media  state.”  He 
hailed  the  “pro-press  tone”  of  the 
ruling,  but  noted  that  Bird  and  two 
other  Supreme  Court  justices,  who 
supported  the  decision,  have  been 
voted  out  of  office. 

Robert  Sack,  a  New  York  libel 
attorney,  told  E&P  the  Examiner 
case  was  of  “particular  concern 
because  of  the  enormity  of  the  judg¬ 
ment.” 

“I  am  delighted  to  see  it  overturned 
because  the  monetary  award  of  $4 
million  hung  over  the  entire  press,” 
he  declared. 

Examiner  executive  editor  Larry 
Kramer  termed  the  dismissal  “a  won¬ 
derful  victory  for  Bay  Area  journal¬ 
ists,”  Kramer  said  the  verdict  and 
appellate  ruling  had  had  a 
(Continued  on  page  31) 
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Audit  Bureau  takes  steps  to  protect  itself 

Passes  new  bylaw  prohibiting  members  from  filing  suit  against  it 
until  all  avenues  of  resolution  have  been  explored  internally 


By  Debra  Gersh 

The  Audit  Bureau  of  Circulations 
has  passed  a  new  bylaw  that  prohibits 
a  member  from  filing  suit  against  the 
ABC  before  all  avenues  of  resolution 
have  been  explored  within  the  organi¬ 
zation. 

It  also  sets  up  an  expanded 
publishers’  appeal  procedure. 

Bylaw  2.17.  Waiver  of  Damages 
and  Identification,  came  about  in 
large  part  because  of  the  increasing 
costs  of  litigation  involving  the  Audit 
Bureau  —  costs  that  were  ultimately 
paid  by  the  entire  membership 
regardless  of  which  division  was 
undertaking  the  action. 

(The  Audit  Bureau  in  1983  was 
named  along  with  the  Trenton  (N.J.) 
Times  in  a  suit  filed  by  the  Trentonian 
over  circulation-reporting  practices. 

(That  suit  was  dropped,  but  it  has 
recently  been  named  along  with  the 
Dallas  Morning  News  in  a  suit  filed  by 
the  Dallas  Times-Herald,  which 
claims  its  rival  fraudulently  inflated 
circulation  figures  and  that  the  Audit 
Bureau  improperly  released  the 
Morning  News’  publisher’s  statement 
in  the  FAS-FAX  for  the  six  months 
ended  Sept.  30.  The  suit  was  filed 
before  the  issue  was  brought  before 
the  Audit  Bureau  for  appeal  and 
before  the  new  bylaw  was  passed.  See 
related  story  in  this  issue  on  page  22.) 

The  bylaw  states  that  disputes 
within  the  Audit  Bureau  should  be 
resolved  within  the  Audit  Bureau, 
and  that  members  should  not  look  to 
win  monetary  damages  from  the 
Audit  Bureau,  as  these  damages 
would  ultimately  have  to  be  paid  by 
their  fellow  members.  The  latter  stip¬ 
ulation  would  not  apply  in  cases 
where  an  Audit  Bureau  employee  was 
found  to  be  guilty  of  intentional  mis¬ 
conduct  in  the  auditing  process. 

In  addition,  if  a  member  does 
involve  the  Audit  Bureau  in  litigation 
and  loses,  that  member  will  be 
responsible  for  reimbursing  defense 
costs.  Further,  each  Audit  Bureau 
publisher  member  is  responsible  for 
the  data  he  supplies  to  the  Audit 
Bureau.  Any  liability  or  expense  that 
may  be  incurred  because  of  faulty 


data  will  be  the  obligation  of  the  pub¬ 
lisher  member  who  supplied  it. 

The  experimental  appeal  panel, 
which  will  be  studied  for  18  months, 
will  consist  of  three  members  drawn 
from  a  lottery  of  voluntary  panelists. 


See  related  story  on  page  22. 


It  will  include  three  people  from  the 
appealing  publisher’s  division  —  an 
advertiser  member,  an  advertising 
agency  member  and  a  person  from  an 
arbitration  association  or  similar 
source. 

*  ♦  ♦ 

The  Audit  Bureau  also  rescinded 
for  one  year  its  rule  against  same-day 
or  prior  promotion  of  the  value  of 
coupons  running  in  a  newspaper. 


Robert  M.  Johnson,  publisher  and 
president  of  Newsday  of  Long  Island, 
N .  Y. ,  said  he  thinks  it  is  a  good  idea  to 
test  coupon  promotions,  but  he  is  not 
convinced  it  is  in  the  best  interest  of 
advertisers  and,  thus,  not  in  the  best 
interest  of  newspapers. 

To  the  extent  that  such  promotions 
can  get  more  people  to  buy  the  news¬ 
paper  and  become  habitual  readers, 
the  idea  could  generate  penetration, 
Johnson  said.  However,  the  problem 
is  that  there  is  a  mixed  signal  from 
advertisers  regarding  the  question  of 
whether  this  may  be  an  artificial 
means  of  generating  circulation.  The 
question  of  whether  such  a  promotion 
attracts  quality  readers  is  another 
issue  to  think  about,  he  said. 

Daniel  F.  Pearson,  director  of 
media  for  R.J.  Reynolds  Industries 
Inc.,  said  that  as  an  Audit  Bureau 
director  he  voted  in  favor  of  suspend¬ 
ing  the  rule,  but  he  did  so  with  mixed 
emotions  and  trepidation. 

If,  in  fact,  circulation  is  increased 
by  means  of  same-day  coupon  promo¬ 


tions,  Pearson  wondered  whether 
anyone  could  tell  what  difference  it 
would  make  to  long-term  figures.  It 
may  simply  be  like  another  form  of 
sampling. 

On  the  other  hand,  he  said,  if  the 
test  is  successful  and  permits  the 
paper  to  generate  short-term  blips  in 
circulation,  as  a  coupon  advertiser, 
Pearson  said  it  would  do  away  with 
any  redemption  projections  he  might 
make.  Coupons  might  be  over¬ 
redeemed  because  of  additional 
copies  distributed. 

Further,  he  said,  a  display  adver¬ 
tiser  in  that  paper  is  going  to  have  a 
difficult  time  believing  there  is  a  high 
probability  that  someone  will  see  his 
ad. 

Pearson  said  he  does  not  think 


promoting  coupon  values  will  lead  to 
more  misredemption,  as  most  misre- 
demption  is  done  by  “professionals” 
who  do  not  need  to  be  advertised  to. 

if  if  If 

During  the  newspaper  division 
meeting,  Grover  Friend,  Audit 
Bureau  newspaper  committee  chair¬ 
man,  noted  that  some  newspapers  are 
having  difficulty  getting  enough  free¬ 
standing  inserts  for  all  papers,  as  the 
publishers  of  the  FSIs  are  not  recep¬ 
tive  to  giving  more  inserts  to  the 
papers. 

♦  ♦  ♦ 

Reporting  circulation  by  ZIP  codes 
is  still  optional  for  Audit  Bureau 
member  newspapers,  and  175  of  1 ,200 
member  papers  do  provide  such  infor¬ 
mation. 

Charlotte  Brewer,  vice  president- 
research  and  advertising  for  Filene’s 
department  store,  said  she  is  continu¬ 
ally  amazed  by  the  lack  of  newspaper 
response  to  the  retailer’s  request  for 
ZIP  code  information. 

(Continued  on  page  24) 
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U.S.  government  says  reporter  is  a  Cuban  agent 

State  Dept,  official  defends  denial  of  entry  to  Colombian  lournalist 
Patricia  Lara;  attorney  for  Lara  wants  apology  or  shell  sue  for  libel 


By  Andrew  Radolf 

The  State  Department’s  top  official 
for  Latin  American  affairs  accused 
Colombian  journalist  Patricia  Lara  of 
being  a  member  of  the  M-19  guerrilla 
organization  and  a  Cuban  agent. 

Elliott  Abrams,  Assistant  Secre¬ 
tary  of  State  for  Inter-American 
Affairs,  said  Lara’s  involvement  in 
“terrorist  activities”  was  the  reason 
she  was  denied  entry  to  the  U.S.  and 
subsequently  deported. 

Abrams  said  he  was  making  the 
charges  public  in  order  to  quell  criti¬ 
cism  over  her  deportation. 

Lara,  an  author  and  journalist  for  El 
Tiempo,  sought  to  enter  the  U.S.  on 
Oct.  13  in  order  to  attend  Columbia 
University’s  awarding  of  the  Maria 
Moors  Cabot  prizes  for  fostering 
Inter-American  understanding.  Lara 
received  a  master’s  degree  from  Col¬ 
umbia’s  journalism  school  in  1980. 

Lara  had  previously  visited  the 
U.S.  in  March  and  April  of  this  year 
without  incident. 

Immigration  officials  at  Kennedy 
Airport,  on  finding  her  name  in  the 
State  Dept.’s  “lookout  book,” 
revoked  her  visa.  When  Lara  pro¬ 
tested  their  action  and  refused  to 
board  a  plane  for  home,  she  was  held 
in  a  maximum-security  federal  prison 
in  Manhattan  before  ultimately  being 
deported. 

Abrams  made  his  charges  against 
Lara  in  an  interview  on  CBS’s  “60 
Minutes.”  The  interview  aired  on 
Nov.  16,  but  had  been  recorded  ear¬ 
lier.  Advance  texts  of  the  interview, 
which  also  contained  remarks  by 
Lara,  were  made  available  to  the 
press. 

In  reply,  Lara  issued  a  statement  in 
New  York  through  her  attorney, 
Arthur  Helton  of  the  Lawyers  Com¬ 
mittee  for  Human  Rights. 

She  called  Abrams’  charges  “ridi¬ 
culous”  and  said  they  were  “contra¬ 
dicted  by  the  fact  that  my  government 
has  been  strongly  behind  me.”  Lara 
also  responded  to  the  charges  on  60 
Minutes,  branding  them  “the  biggest 
lie  I  have  ever  heard  in  my  life.” 

Helton  added  that  Lara  has  sent 
Abrams  a  letter  demanding  “a  retrac¬ 
tion”  of  the  charges  that  she  is 
involved  with  terrorists.  Helton  said 


Patricia  Lara 

that  if  Lara  is  not  satisfied  with 
Abrams’  response,  she  is  prepared 
“to  take  all  appropriate  legal  steps, 
including  a  lawsuit  for  defamation.” 

Lara  is  already  seeking  $5  million  in 
damages  from  the  immigration  official 
in  New  York  who  was  responsible  for 
her  detention.  The  Colombian  gov¬ 
ernment  has  also  protested  her  depor¬ 
tation. 


He  said  her  being  a 
journaiist  was  a  “cover” 
for  her  activities  as  a 
iiaison  between  M-19 
and  the  Cuban  secret 
poiice. 


During  the  interview  with  corres¬ 
pondent  Harry  Reasoner,  Abrams 
said  that  Lara  has  been  under  surveil¬ 
lance  by  “intelligence”  sources  for  10 
years.  However,  he  did  not  provide 
any  evidence  or  documentation  to 
support  his  charges,  nor  did  he  give 
any  specifics  on  the  type  of  surveil¬ 
lance  involved. 

“She  is  involved  in  terrorist  activi¬ 
ties.  She  is  a  member  of  the  M-19 
terrorist  organization  in  Colombia. 
She  is  an  active  liaison  between  that 


terrorist  organization  .  .  .  and  the 
Cuban  secret  police,”  Abrams  stated. 

The  assistant  secretary  said  Lara 
was  not  “one  of  the  bomb  throwers,” 
but  was  involved  in  “more  adminis¬ 
trative  tasks”  and  served  on  one  of 
the  guerrilla  group’s  “ruling  commit¬ 
tees.”  He  said  her  being  a  journalist 
was  a  “cover”  for  her  activities  as  a 
liaison  between  M-19  and  the  Cuban 
secret  police. 

Abrams  said  the  State  Department 
decided  to  make  the  charges  public  in 
order  “to  explain  to  people  why  it  is 
that  somebody  who  may  look  inno¬ 
cent  isn’t  admitted  to  this  country.” 

Now  that  Lara  knows  she  is  under 
surveillance,  Abrams  continued,  she 
will  have  “to  desist  from  the  activi¬ 
ties.” 

When  she  was  denied  entry  on  Oct. 
13,  Lara  had  the  option  of  going  home 
immediately,  Abrams  said.  He  stated 
that  her  decision  to  contest  the 
cancellation  of  her  visa  is  what 
resulted  in  her  being  detained  in  fed¬ 
eral  prison  before  she  was  deported. 

He  did  not  explain  why  the  charges 
were  revealed  on  60  Minutes  instead 
of  by  some  other  channel  such  as  a 
press  conference. 

However,  a  State  Department 
spokesman,  speaking  on  background, 
said  the  request  by  60  Minutes  for  an 
interview  with  Abrams  was  “an  indi¬ 
cation  of  how  big  the  public  issue  had 
become.” 

(Lara’s  expulsion  had  already 
drawn  formal  protests  from  numerous 
news  organizations  and  associations 
including  the  Inter  American  Press 
Association,  American  Newspaper 
Publishers  Association,  International 
Press  Institute  and  American  Society 
of  Newspaper  Editors.) 

The  decision  was  made  to  allow 
Abrams  to  speak  publicly  about  the 
“conclusions  of  our  intelligence” 
regarding  Lara,  but  surveillance 
methods  used  and  other  documenta¬ 
tion  regarding  Lara  remain  classified, 
the  spokesman  said. 

At  the  same  time  that  Abrams  was 
authorized  to  speak  in  the  interview, 
the  department’s  public  affairs  office 
also  received  clearance  to  give  the 
same  information  to  anyone  who 
called,  the  spokesman  said. 
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In  her  statement  issued  by  Helton, 
Lara  said  she  has  “never  been  a  mem¬ 
ber  of  M-19.  I  am  a  journalist  who 
began  writing  about  M-19  at  a  time 
when  they  wanted  a  dialogue  with  the 
Colombian  government,  which  they 
later  obtained  in  the  peace  process  of 
1984.” 

That  peace  process  broke  down  in 
October  1985  when  M-19  guerrillas 
attacked  Colombia’s  Supreme  Court. 
Eleven  justices  as  well  as  several  of 
the  M-19  leaders  were  killed  in  the 
attack  which  was  rebuffed  by  the 
armed  forces. 

“I  have  a  clear  conscience,”  Lara 
continued.  “Violence  has  no  place  in 
a  democracy.  In  the  just-published 
edition  of  my  book  on  the  M-19,  I 
condemn  the  assault  on  the  Palace  of 
Justice  and  the  breaking  of  the  truce 
by  the  M-19. 

“Four  years  ago,  my  cousin,  Gloria 
Lara,  was  kidnapped  and  killed  — 
some  say  by  leftists.  I  don’t  know,  but 
I  hate  violence.” 

Lara  also  disputed  the  contentions 
that  she  is  a  Cuban  agent.  In  her  state¬ 
ment,  Lara  said  she  had  worked  for 


several  months  in  1983  and  1984  as  a 
correspondent  in  Cuba  for  Caracol,  a 
Colombian  radio  network.  “Among 
my  many  friends  all  over  the  world, 
there  are  a  few  Cuban  friends.  That  is 
all.” 

Lara  said  in  her  statement  that 
upon  her  return  to  Colombia,  she  met 
with  Defense  Minister  Rafael  Samu- 
dio  who  expressed  government  sup¬ 
port  for  her  and  “offered  me  protec¬ 
tion.” 


Lara  said  she  has 
“never  been  a  member 
of  M-19. 1  am  a  journalist 
who  began  writing  about 
M-19 ...” 


Samudio  told  her,  the  statement 
continued,  that  “U.S.  authorities  had 
never  asked  (the  Colombian  govern¬ 
ment)  for  any  information  about  me 
and  that  the  Colombian  authorities 
had  never  had  occasion  to  investigate 
any  allegations  against  me.” 


On  60  Minutes,  Lara  also  said  that 
her  contacts  “as  a  free  journalist” 
include  people  of  all  types  of  ideolo¬ 
gies,  including  communists  and  guer¬ 
rillas. 

Lara  has  also  charged  that  she  was 
denied  entry  into  the  U.S.  because 
the  Reagan  administration  was 
angered  by  her  newspaper  articles 
critical  of  its  policies  in  Central 
America. 

Under  the  McCarran- Walter  Act 
which  was  used  to  deport  Lara,  the 
federal  government  does  not  have  to 
state  publicly  the  reasons  for  its 
action. 

Lara’s  attorney  said  her  treatment 
“illustrates  most  painfully  the  lack  of 
a  due  process  provision”  in  the  law. 
“It  needs  to  be  revised,”  Helton  con¬ 
tinued.  “There  needs  to  be  an  oppor¬ 
tunity  to  contest  the  evidence.” 

Helton  said  the  “factual  basis”  for 
Lara’s  deportation  was  withheld  from 
her  “when  she  was  here  in  October” 
and  that  Abrams  had  “simply 
announced  the  charges  on  60  Min¬ 
utes,”  still  without  providing  any 
facts. 


Soviet  correspondent  sues  to  get  typewriter  back 


By  M.L.  Stein 

An  Izvestia  correspondent,  whose 
typewriter  was  seized  to  help  satisfy  a 
libel  judgment  against  the  Soviet 
newspaper,  claims  the  machine  was 
his  personal  property  and  is  suing  to 
get  it  back. 

His  action  was  the  latest  in  a  bizarre 
series  of  events  that  began  Nov.  13  in 
Chevy  Chase,  Md.,  where  a  Los 
Angeles  attorney  and  U.S.  marshals 
marched  into  the  home-office  of 
Izvestia’s  Washington  correspon¬ 
dent,  Leonid  Koiyavin,  with  a  writ  of 
execution  for  seizure  of  any  of  the 
newspaper’s  assets  that  happened  to 
be  there. 

Attorney  Gerald  Kroll  has  been 
seeking  Soviet  assets  since  June  to 
satisfy  a  $413,000  judgment  won  by 
his  client,  Palo  Alto  busineesman 
Raphael  Gregorian.  A  federal  court 
judge  had  ruled  that  Izvestia  had 
libeled  Gregorian  by  labeling  him  a 
spy  in  a  story.  Gregorian  vehemently 
denied  the  charge. 

Gregorian,  who  had  sold  medical 
supplies  to  the  Soviet  Union  for  sev¬ 
eral  years,  sued  for  $320  million, 
claiming  that  the  spy  accusation  had 
ruined  his  export  business. 

After  taking  the  Russian-language 
typewriter,  Kroll  had  intended  to 
return  with  a  truck  for  Koryavin’s 


office  furniture,  but  on  Nov.  14,  he 
told  E&P,  he  received  calls  from  two 
American  law  firms  representing  the 
Russian  correspondent,  advising  him 
they  intended  to  file  motions  in  Balti¬ 
more  federal  court  for  return  of  the 
typewriter  and  the  prevention  of  fur¬ 
ther  seizures. 

“It  seems  that  Koryavin  is  taking 
the  position  that  he  has  ownership  of 
the  typewriter  and  is  objecting  to  its 
removal,”  Kroll  said. 


Koryavin  complained 
bitterly  when  the 
typewriter  was  removed, 
saying  it  was  a  violation 
of  press  freedom. 


The  lawyer  said  he  planned  no  fur¬ 
ther  action  against  the  property  until 
there  is  a  decision  on  the  other  side’s 
motion. 

Kroll  reported  that  Koryavin  is  rep¬ 
resented  by  the  New  York  firm  of 
Wolf,  Popper,  Ross,  Wolf  and  Jones, 
and  Tidings  and  Rosenberg  of  Balti¬ 
more. 

Neither  Izvestia,  a  leading  Russian 
daily,  nor  the  Soviet  Union  defended 
themselves  in  the  libel  suit  and  have 
ignored  demands  to  pay  the  judg¬ 


ment,  according  to  Kroll. 

“It’s  really  strange,”  Kroll  stated. 
“They  (the  Soviets)  ignored  the  case 
when  they  had  an  opportunity  to 
defend  themselves,  and  now  they  are 
trying  to  use  the  legal  system  to  block 
the  judgment.  If,  as  they  claim,  they 
are  honest  and  reliable  trading  part¬ 
ners,  they  now  have  an  opportunity  to 
back  their  words  with  action.” 

The  lawyer  said  medical  equipment 
sold  by  Gregorian  is  currently  being 
used  in  Russian  hospitals,  even 
though  it  has  not  been  paid  for. 

“The  cost  of  hiring  those  two  law 
firms  will  exceed  the  value  of  the 
typewriter,”  Kroll  added. 

The  machine,  valued  at  about  $500, 
has  already  drawn  phone  calls  from 
persons  interested  in  buying  it,  he 
said. 

Koryavin  complained  bitterly 
when  the  typewriter  was  removed, 
saying  it  was  a  violation  of  press  free¬ 
dom. 

Kroll  conceded  the  seizure  repre¬ 
sented  a  small  part  of  the  judgment, 
but  he  believes  an  important  point  has 
been  made. 

“We  secured  the  first  libel  judg¬ 
ment  in  history  against  the  Soviet 
Union,”  he  declared.  “These  are 
uncharted  seas.  It’s  like  one  big 
treasure  hunt.  For  me,  it’s  the  ulti¬ 
mate  challenge.” 
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Newspapers  vs.  tv  —  let  the  battle  begin 

Recall  of  tv  commercials  has  fallen  considerably  over  the  past  20  years 
due  to  clutter,  according  to  a  Newspaper  Ad  Bureau  survey  of  tv  watchers 


By  Debra  Gersh 

Now  that  the  newspaper  industry  has  television  where  it 
wants  it  —  “let  the  competition  begin,”  Susan  Plage, 
research  manager  of  the  Atlantic  City  (N.J.)  Press,  said 
while  moderating  a  panel  on  responding  to  tv’s 
weaknesses  and  strengths  at  the  fall  conference  of  the 
Newspaper  Research  Council. 

Charles  Lehman,  manager  of  survey  research  for  the 
Newspaper  Advertising  Bureau,  presented  the  results  of  a 
study  that  surveyed  television  watchers  and  their  recall  of 
commercials. 

“On  the  average,  AVi  minutes  had  elapsed  between  the 
end  of  the  last  pod  of  commercials  that  was  on  the  air  and 
the  moment  of  the  (telephone)  interview,”  he  said.  “Even 
so,  only  1%  could  remember”  what  the  last  commercials 
shown  were. 

“When  we  first  did  a  study  using  the  identical  procedure 
in  1%5,  the  percentage  who  remembered  one  of  the  last 
commercials  was  18%,”  Lehman  continued. 

“So  our  first  conclusion  is:  A  helluva  lot  of  tv  advertising 
never  registers  with  the  people  who  see  it.  Our  second 
conclusion:  That  proportion  is  growing.” 

Lehman  further  reported  that  recall  dropped  from  1 1% 
among  those  aged  18-34,  to  6%  among  those  35-54,  and  to 
4%  among  people  over  65  years  old. 

“This  is  especially  intriguing  because  young  people 
watch  fewer  hours  of  tv  on  the  average  than  those  65  or 
older,  and  thus  are  exposed  to  fewer  commercials. 

“So  our  third  conclusion  is:  The  people  who  watch 
television  most  are  most  immune  to  the  advertising,”  he 
said. 

He  attributed  the  difficulty  remembering  commercials 
to  clutter,  and  pointed  out  that  it  is  going  to  get  worse  with 
the  advent  of  the  15-second  commercial. 

“Our  findings  indicate  that  in  the  real  world,  unlike  the 
laboratory,  recall  is  very  strongly  related  to  commercial 
length,”  he  said.  “If  recall  of  60-second  commercials  is 
indexed  at  100,  the  average  30-second  commercial  has  an 
index  of  43,  the  average  15-second  commercial  has  an 
.index  of  30,  and  the  average  10-second  commercial  has  an 
index  of  11.” 

Lehman  also  reported  that  messages  occurring  first 
or  last  in  a  series  are  better  remembered  than  those  in  the 
middle. 

“If  the  average  first  commercial  in  a  cluster  is  assigned 
an  index  value  of  100,  the  last  commercial  gets  a  recall 
level  of  85,  and  middle  commercials  get  a  recall  level  of 
28,”  he  said.  “As  more  and  more  commercials  shrink  from 
30  to  15  seconds  in  length,  more  of  them  will  have  to  be  in 
the  middle  position. 

“So  our  fourth  conclusion  is:  15-second  commercials 
will  have  a  devastating  effect  on  the  memorability  of  tv 
advertising.” 

People  often  remember  commercials  because  they  have 
seen  them  before,  Lehman  continued,  noting  that  “of  all 
those  who  recall  a  commercial  in  our  study,  61%  had  seen 


it  before. 

“But  each  time  a  commercial  is  aired,  there  is  a  higher 
probability  of  hitting  the  same  population  of  heavy 
viewers  over  and  over,”  he  added. 

“The  heaviest  viewing  fifth  of  the  public  accounts  for 
42%  of  the  total  viewing  hours  and,  therefore,  of  the  total 
commercial  exposures,  while  the  lightest  viewing  fifth 
sees  only  4%  of  the  commercials,”  Lehman  said.  “The 
heaviest  users  of  tv  are  the  people  most  packaged  goods 
advertisers  are  least  interested  in  —  the  older,  less 
affluent,  less  educated  members  of  the  population. 

“A  recent  analysis  by  Arbitron  concludes  that  higher- 
income  and  better-educated  households  show  no  marked 
leaning  toward  specific  kinds  of  programs,  though  they 
watch  less  tv  altogether,”  he  continued.  “So  conclusion 
number  five  is:  Tv  overexposes  your  (the  advertiser’s) 
message  to  a  lot  of  people,  and  underexposes  a  lot  of 
people  you  should  be  reaching.” 


One  newspaper  rep  firm  executive  warns 
newspapers  not  to  take  television  for  granted.  See 
this  week's  Shop  Talk  at  Thirty  on  page  52. 


In  addition,  studies  show  that  many  people  do  other 
things  while  watching  television,  and  still  others  have  the 
tv  on  while  no  one  is  in  the  room,  “so  conclusion  number 
six  is:  The  tv  audience,  as  generally  measured,  includes  a 
large  proportion  of  people  who  are  lost  to  the  advertiser,” 
Lehman  noted. 

Then  there  is  the  growing  impact  of  VCRs  and  remote 
controls,  which  enable  viewers  to  zip  and  zap  and  flip  their 
way  past  commercials,  which  further  cuts  into  the  number 
of  people  watching  an  ad  on  tv,  he  said. 

“If  this  is  the  wave  of  the  future,  conclusion  seven  is 
that:  New  technology  will  make  attentive  commercial 
viewers  even  more  elusive  than  they  already  are,”  Leh¬ 
man  continued. 


“Our  findings  indicate  that  in  the  reai 
worid,  uniike  the  iaboratory,  recaii  is 
very  strongiy  related  to  commercial 
length ...” 


Newspapers  can  reach  the  people  who  skip  over  com¬ 
mercials  or  leave  the  room  when  tv  ads  come  on,  he  said, 
noting,  “Our  eighth  conclusion:  Newspapers  are  the  per¬ 
fect  complement  to  a  tv  schedule,”  and  the  ninth  conclu¬ 
sion;  “Newspapers  deliver  instant  mass  impact. 

“Both  television  and  newspapers  are  powerful  media, 
but  they  communicate  in  very  different  ways.  Watching 
television  takes  place  on  someone  else’s  timetable,  but  not 
reading,”  Lehman  said,  adding,  “No  matter  what  kind  of 
(Continued  on  page  40) 
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When  you  want  to  talk  turkey . 

there's  no  place  like  New  England 


NEW  ENGLANDERS  HAVE  ALWAYS  SET  A  GOOD  TABLE 

since  the  days  when  the  Pilgrims  invited  the  Indians  to  the 
first  Thanksgiving.  Things  are  no  different  now,  as  new  1987  esti¬ 
mates  show. 

WE’LL  SPEND  17%  MORE  PER  HOUSEHOLD  ON  FOOD 

than  the  U.S.  average,  and  retail  sales  are  expected  to  top 
the  national  per-household  average  by  better  than  11%  in  New 
England. 


NEW  ENGLAND  MARKETS 
FOR  1987  AT  A  GLANCE* 


TOTAL 
FOOD  SALES 


TOTAL 

RETAIL  SALES 


$18,660,270,000 

$94,880,150,000 


NEW  ENGLAND  NEWSPAPER  COVERAGE  CLOSE  TO  TOPS 

in  the  nation  means  your  advertising  here  goes  straight  to  the 
homes  of  your  best  customers. 


TOTAL 

INCOME 


$87,336,380,000 

•1987  Editor  &  Publisher  Market  Guide  Estimates 


Smart  marketing  starts  with  New  England  daily  newspapers 


MAINE 

Bangor  Daily  News  (M) 

Maine  Weekend 

The  Lewiston  Daily  Sun  (M) 

Lewiston  Journal  (E) 

Sunday  Sun-Journal  (S) 

Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 
Portland  Express  (E) 

NEW  HAMPSHIRE 

Concord  Monitor  (E) 

Union  Leader  (M) 

Nashua  Telegraph  (E&S) 

New  Hampshire  Sunday  News  (S) 


MASSACHUSETTS 

Boston  Globe  (M&S) 

Boston  Herald  (M&S) 

Cape  Cod  Times  (Hyannis)  (M&S) 

The  Enterprise  (Brockton)  (E&S) 

The  Daily  Transcript  (Dedham)  (E) 
Gardner  News  (E) 

The  Lowell  Sun  (E&S) 

Daily  Evening  Item  (Lynn)  (E) 

The  Middlesex  News  (E&S) 

The  Patriot  Ledger  (Quincy)  (E) 

Salem  Evening  News  (E) 

Springfield  Daily  News  (E) 

Springfield  Union  (M) 

Springfield  Republican  (S) 

The  News  Tribune  (Waltham)  (E) 

Daily  Times  and  Chronicle  (Woburn)  (E) 
Worcester  Telegram  (M-S) 

Worcester  Gazette  (E) 


CONNECTICUT 

The  Advocate  (Stamford)  (AD&S) 
Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Greenwich  Time  (AD&S) 

Hartford  Courant  (M&S) 
Manchester  Journal  Inquirer  (E) 
Meriden  Record-Journal  (M&S) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E&S) 
Waterbury  American  (E) 
Waterbury  Republican  (M&S) 

VERMONT 


RHODE  ISLAND 

The  Newport  Daily  News  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
The  Westerly  Sun  (E) 
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Burlington  Free  Press  (M&S) 
Rutland  Herald  (M&S) 


Cuomo  communicates 

New  York  governor  defends  his  office  for  openness;  says  the  media, 
iike  the  poiiticians  they  cover,  should  be  receptive  to  criticism 


By  Debra  Gersh 

New  York  Gov.  Mario  M.  Cuomo 
told  a  meeting  of  the  Audit  Bureau  of 
Circulations  last  week  that  if  the 
media  do  not  regulate  themselves  — 
and  become  less  sensitive  to 
criticism  —  they  may  find  the 
Supreme  Court  rescinding  some  of 
the  protections  they  currently  enjoy. 

In  addition,  Cuomo  criticized  the 
negativism  of  the  recent  election  cam¬ 
paigns,  attributing  much  of  that  to  the 
dominance  of  television. 

“There  is  no  question  that  the  cam¬ 
paigns  were  extraordinarily  negative 
by  any  measure,”  Cuomo  said.  “I 
believe  that  was  attributable  in  large 
part  to  the  dominance  of  television 
and  28-second  commercials  as  the 
main  medium  for  campaign  advo¬ 
cacy. 

“When  newspapers  and  magazines 
print  issue-by-issue  comparisons  of 
candidates,  you  don’t  read  as  many 
negative  attacks.  You  read  substan¬ 
tial  discussions  of  important  issues.  It 
may  be  boring  to  a  lot  of  people,  but  (it 
is)  vital  to  an  understanding  of  the 
significant  policy  questions,”  the 
governor  continued. 

“And  this,  it  seems  to  me,  is  a 
distinct  advantage  that  the  print 
media  have  over  the  electronic  media, 
the  luxury  of  allowing  the  reader  a 
more  detailed  statement,  more  time 
for  thought,”  he  said. 

“And  I  conclude  personally,  as  I 
think  many  others  have,  that  our 
political  dialogue  has  become 
absurdly  dependent  upon  simplistic 
slogans,  labels  and  shibboleths  at  a 
time  when  our  real  problems  are 
numerous,  serious  and  terribly  com¬ 
plex.” 

The  governor  outlined  some 
national  problems  —  including  the 
arms  race,  terrorism,  poverty  and 
teen-age  pregnancy,  alcoholism  and 
drug  abuse  —  and  suggested  that  the 
media  avoid  simple  labeling  of  both 
politicians  and  issues. 

Cuomo,  during  the  subsequent 
question  and  answer  period,  made  a 
point  of  bringing  up  the  subject  of 
criticism  of  the  press. 

“I  have  spent  a  lot  of  time  before 
different  groups  talking  about  the 
print  press  and  the  electronic  press. 


Governor  Cuomo 

the  importance  of  these  vehicles  of 
communication  to  the  whole  country, 
the  importance  especially  to  politics 
and  government,”  he  said. 

“And  our  whole  business  is  com¬ 
munication.  You  have  to  deal  with  the 
public.  You  have  to  get  a  public  con¬ 
sent.  You  have  to  win  their  support. 


“You  do  that  by  communicating 
with  them,  and  you  don’t  provide  the 
instrument,  the  media  does,”  Cuomo 
continued.  “So  without  the  media  — 
the  print  press,  the  newspapers,  the 
magazines!  the  television,  the 
radio  —  without  that  there  is  no 
effective  governance. 

“So  the  media  I  see  as  one  of  the 
most  important  forces  in  the  whole 
country,”  he  said,  adding,  “Proposi¬ 
tion  one,  it  should  be  kept  as  free  as 
humanly  possible,  even  if  you  pay  a 
great  price  for  it. 

“It  is  that  First  Amendment  to  the 
Constitution  that  keeps  us  strong. 


“We  pay  a  price  for  it,”  the  gover¬ 
nor  said.  “Liberty  is  hard  to  live  with. 
I  believe  that  about  the  press.  I 
believe  the  {New  York  Times  vs.)  Sul¬ 
livan  decision  is  a  good  decision.  I 
believe  that  the  press  ought  to  be 
allowed  to  criticize,  even  if  they’re 
wrong.  They  ought  to  be  able  even  to 
be  guilty  of  bad  faith,  even  to  hurt 
you,  even  to  insult  you,  even  to  dam¬ 
age  you.  And  the  press  ought  not  have 
to  pay  a  price  for  that. 

“Why?”  he  asked.  “Because  their 
liberty  and  freedom  is  that  important. 

“Now  that’s  not  an  easy  truth  to 
live  with  when  you’re  a  politician,  but 
it  is  my  position  and  I  insist  on  it,  and 
I’m  regular  and  uniform  in  making 
that  point,”  Cuomo  continued. 

“Also,  I  believe  the  greatest 
amount  of  access  that  a  politician  can 
give  the  press  is  desirable,  and  I’ve 
done  that  for  four  years,”  the  gover¬ 
nor  maintained.  “We’ve  set  records 
—  three,  four  press  conferences  a 
day;  answer(ing)  questions  on  Satur¬ 
days,  Sundays,  talk  shows,  any  ques¬ 
tion  any  time  anywhere,  answer  it. 

“You  pay  the  price  for  that,”  he 
continued.  “Take  Mafia  out  of  con¬ 


text  and  there’s  a  national  story.  You 
know  we  say  ethnicity,  and  this  about 
church  and  state,  forget  about  it. 
They  can  give  you  some  aggravation. 
Nobody  knows  that  better  than  I  do. 
But  I  believe  access  is  important. 

“Now  the  press  is  that  important,” 
Cuomo  said.  “You  would  all  agree, 
certainly.  I  believe  the  press’s  func¬ 
tion  in  criticizing  politicians  is  very 
useful.  I  encourage  you. 

“I  don’t  like  it  personally,  because 
it  hurts,  you  know,  to  be  called  a 
dummy,  arrogant,  bully,  stupid,  nar¬ 
row-minded,  hypocritical,  you  know. 

(Continued  on  page  20) 


“IVeVe  set  records  —  three,  four  press  conferences 
a  day;  answer(ing)  questions  on  Saturdays,  Sundays, 
talk  shows,  any  question  any  time  anywhere,  answer  it. 
“You  pay  the  price  for  that.” 
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Here's  how  the  APME  Continuing  Studies 
Committee  on  Sports  rated  the  wire  services* 

•  Providing  second-day  stories  of  major  games/events: 

KNT,  70.1;  LAT/WashPost,  62.1;  AP,  59;  NYTimes,  41.3,  and  UPl,  41. 

•  Providing  analysis  of  major  games/events: 
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•  Providing  newsfeatures/in-depth  reporting: 

KNT,  97,  LAT/WashPost,  78.7;  NYTimes,  77.3;  AP,  40,  and  UPl,  24.6. 

•Providing  commentary  by  columnists: 

KNT,  91;  NYTimes,  80.4;  LAT/WashPost,  77.2;  AP,  19,  and  UPl,  18. 

Isn't  it  time  you  put  the  best  to  work  for  you?  For  more  information, 
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Philadelphia  Daily  News  •  The  Philadelphia  Inquirer  •  San  Jose  Mercury  News 


Cuomo 

(Continued  from  page  18) 


Now  my  mother’s  beginning  to 
believe  some  of  this  stuff.  And  I 
approve  of  that,”  the  governor  said. 

“Now  the  question  becomes,  who 
criticizes  the  press? 

“If  the  press  is  this  important  — if 
you’re  going  to  fight  to  keep  the  rule 
of  law  away  from  the  press,  and  I  will, 
to  keep  government  away  from  the 
press,  and  I  will  —  I  should  never  be 
able  to  reach  you  through  a  regulation 
or  a  statute,  or  any  power  of  govern¬ 
ment.  You’re  a  protection  against  a 
government  that  runs  wild.  But  if  we 
can’t  pass  a  law  to  regulate  you,  and 
we  shouldn’t,  who  regulates  the 
press?”  he  continued. 

“Well,  I’m  one  who  believes  that 
none  of  the  professions  have  been 
good  at  regulating  themselves.  Cer-  1 
tainly  not  doctors,  certainly  not 
lawyers,  certainly  not  real  estate 
brokers.  And  I  don’t  think  the  press  is 
particularly  good  at  regulating  the 
press,”  Cuomo  said. 

“So  every  once  and  a  while,  as  a 
politician,  I  will  say  I  think  you  did  a 
lousy  job,”  he  continued.  “And  what 
happens? 

“The  Governor  Declares  War  on 
the  Media.’  I  got  600  editorials.  ‘He 
went  crazy.  He  got  65%  (of  the  vote).’ 
Now  in  my  old  neighborhood  they’d 
say,  ‘He  thinks  who  he  is,’  because 
(of  that)  65%. 

“And  now,  and  I  looked  around,  I 
said,  ‘You  did  a  rotten  story.’  What 
do  you  want  from  me?  You  call  me  a 
hypocrite,  a  bum,  a  thief,  a  scoundrel, 
a  rogue,  a  megalomaniac.  I  said  you 
got  the  facts  wrong.  I’m  at  war  with 
the  media,”  Cuomo  said. 

“So  I  think  we  ought  to  discuss 
it  .  .  .  the  way  you  discuss  church/ 
state,”  he  continued.  “I  think  the 
way  you  discuss  voting  generally,  the 
way  you  discuss  Star  Wars,  the  way 
you  discuss  these  big  questions,  cam¬ 
paigns  and  how  to  finance  them  (is  the 
way)  we  should  discuss  the  press,  the 
role  of  the  press,  the  importance  of 
the  media  and  how  we  can  make  the 
media  better,”  Cuomo  said. 

“I  delivered  a  speech  to  broad¬ 
casters  and  publishers  and  editors  and 
I  said  this:  ‘Look,  I  and  most  of  us  are 
going  to  fight  that  you  should  be  pro¬ 
tected  from  government.  But  the 
Supreme  Court,  if  you  don’t  regulate 
yourselves,  the  Supreme  Court  will 
get  you  in  the  end.  And  you  look  at  the 
Circuit  Court  of  Appeals  now.  You 
know  that  Sullivan  was  a  great  protec¬ 
tion  to  you,  but  that  Supreme  Court 
acts  where  it  sees  vacuums.  And  if 


you  don’t  regulate  yourselves,  and  if 
you  don’t  do  a  good  job,  and  they 
begin  detecting  a  problem,  they  know 
that  the  government  isn’t  going  to 
legislate  against  you  through  the  Leg¬ 
islative  and  Executive  branches. 
You’ll  run  into  a  decision  that  takes 
away  the  Sullivan  protection.  Hey, 
look,  you  didn’t  always  have  Sulli¬ 
van,  did  you?  That  means  the 
Supreme  Court  can  change  its 
mind,”’  the  Governor  said. 

“And  what  I  say  to  them:  ‘I’m  cau¬ 
tioning  you.  If  you  want  to  be  pro¬ 
tected  against  the  regulation  that  I 
think  would  become  an  impediment 
to  the  free  flow  of  information  in  this 
country,  you  had  better  regulate 
yourselves.’ 

“So  what  that  means,  if  I  may  say 
so  to  the  press,  (is)  don’t  be  thin- 
skinned.  You  know  you  beat  up  the 
politicians  all  the  time.  It’s  terrific. 
You  get  paid  for  it.  Most  of  the  report¬ 
ers  think  that’s  what  they’re  sup¬ 
posed  to  do,”  Cuomo  continued. 

“You  know  their  whole  job  is  to 
show  the  imperfection  of  the  system. 
All  right,  that  is  fine.  But  every  once 
and  a  while,  a  politician  goes  crazy 
and  says,  ‘I  think  you’re  imperfect.’  I 
don’t  think  the  media  should  sud¬ 
denly  get  up  in  arms  and  take  this  as  a 
challenge  to  the  First  Amendment,” 
he  said. 

“I  think  maybe  what  they  should 
do  is  say,  ‘I  wonder  if  that  story  was 
inaccurate.  I  wonder  if  we  should  talk 
about  this.  I  wonder  if  we  can  do  it 
better,”’  Cuomo  said. 

During  the  ABC  luncheon.  Gov. 
Cuomo  was  presented  with  the  orga¬ 
nization’s  1986  Dynamic  Communi¬ 
cator  of  the  Year  Award. 

API  receives 
Gannett  grant 

The  Gannett  Foundation  has 
awarded  the  American  Press  Institute 
a  $120,000  grant  for  its  journalism- 
related  programs. 

The  foundation  said  $90,000  of  the 
API  grant  will  be  used  for  general 
support  and  the  other  $30,000  will  go 
toward  a  new  management  develop¬ 
ment  project  to  be  launched  in  1987. 

CWO&O  conference 
gets  large  turnout 

Cresmer,  Woodward,  O’Mara  and 
Ormsbee  said  more  than  120  people 
attended  its  41st  annual  sales  confer¬ 
ence,  held  in  October  at  Kiawah 
Island,  S.C. 

CWO&O  said  the  turnout 
surpassed  recent  attendance  records. 
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Charges,  countercharges  fly  in  Texas 

Dallas  Morning  News’  president  says  investigation  into  circulation  charges 
by  attorney  general’s  office  came  about  because  it  endorsed  his  opponent 


By  Mark  Fitzgerald 

At  the  same  time  the  Dallas  Times 
Herald  is  suing  its  rival,  the  Dallas 
Morning  News,  for  allegedly  inflating 
its  circulation  {E&P,  Nov.  15),  the 
Texas  attorney  general’s  office  is 
investigating  circulation  claims  at 
both  newspapers. 

The  investigation  began  with  alle¬ 
gations  published  in  the  Times  Herald 
(Oct.  7)  that  the  Morning  News  “has 
been  systematically  inflating  its  daily 
circulation  figures”  by  as  much  as 
40,^00  to  50,000  copies. 

And  Morning  News  president  Burl 
Osborne  says  the  state  investigation 
is  a  politically  motivated  “attempt  at 
intimidation.” 

Osborne  said  in  a  telephone  inter¬ 
view  that  he  believes  the  investigation 
was  launched  by  Texas  attorney  gen¬ 
eral  Jim  Maddox  because  the  Morn¬ 
ing  News  opposed  his  recent  re-elec¬ 
tion  and  had  in  the  past  run  aggressive 
investigative  stories  about  Maddox 
when  he  was  in  Congress.  Osborne 
noted  that  the  Times  Herald  did 
endorse  Maddox  for  re-election, 
which  the  candidate  won  (Nov.  4). 

“(The  investigation)  is  purely  an 
attempt  at  intimidation,”  Osborne 
said.  “I  really  think  there’s  an  ugly 
Constitutional  question  here.” 

At  the  moment  the  shape  of  the 
state  investigation  remains  unclear. 

Osborne  said  the  newspaper  has 
not  been  told  of  any  specific  allega¬ 
tions,  and  neither  the  assistant  attor¬ 
ney  general  in  charge  of  the  probe  nor 
a  spokesman  for  Maddox  were  able  to 
detail  any  allegations. 

“They’re  very  vague  .  .  .  about 
what  they  want  to  know  about,” 
Osborne  said.  “It’s  clearly  a  fishing 
expedition.” 

Steve  Gardener,  assistant  attorney 
general  in  charge  of  the  Dallas  office, 
said  he  had  sent  (Nov.  4)  a  “civil 
investigation  demand”  asking  that 
both  newspapers  “provide  whatever 
information  they  provide  (to  the 
Audit  Bureau  of  Circulations).” 

Gardener  conceded  he  was  not 
familiar  with  any  specific  allegations 
about  circulation  irregularities  at 
either  paper. 


Burl  Osborne 

Gardener  said  that  inflating  circula¬ 
tion  claims  would  violate  Texas’ 
Deceptive  Trade  Practices  Act. 

“There  are  no  charges  here,”  Gar¬ 
dener  said.  “We  have  not  made  a 
determination  that  either  the  Morning 
News  or  the  Herald  has  violated  any 
law.” 

Maddox  spokesman  Ron  Dusek 
vigorously  denied  that  the  investiga¬ 
tion  was  politically  motivated. 


“They’re  very 
vague . . .  about  what 
they  want  to  know 
about,”  Osborne  said. 
“It’s  clearly  a  fishing 
expedition.” 


“It’s  the  Dallas  Morning  News  that 
tried  to  make  it  a  campaign  issue,” 
Dusek  said.  “The  president  of  the 
news  organization  overreacted  and 
made  some  statements. 

“Every  sensible  person  knows 
when  there  are  any  sort  of  allegations 
from  semi-credible  or  credible 
sources,  the  attorney  general  would 
not  be  responsible  if  he  did  not  make 
some  inquiries  into  it.  If  he  had 


ignored  (the  Times  Herald  story),  that 
would  have  been  a  political  deci¬ 
sion,”  Dusek  continued. 

Assistant  attorney  general  Gar¬ 
dener  said  he  could  not  predict  how 
long  the  investigation  would  take. 

The  Times  Herald  article  that 
prompted  the  state  investigation 
alleged  that  the  Cleveland-based  law 
firm  of  Baker  &  Hostetler  had  found, 
after  a  10-week  investigation,  “sur¬ 
prisingly  widespread”  circulation 
abuses  at  the  Morning  News. 

“The  Times  Herald  launched  the 
inquiry  in  June  after  several  former 
Morning  News  employees  told  the 
Times  Herald  about  alleged  circula¬ 
tion  irregularities,”  Mitchell  Schnur- 
man  wrote  in  the  Times  Herald  arti¬ 
cle. 

Included  in  the  Times  Herald  suit 
are  two  complaints  alleging  that  the 
Morning  News  has  made  “false  and 
deceptive”  statements  about  Times 
Herald  circulation  statements  to 
advertisers,  the  general  public  and  in 
trade  publications. 

Osborne  said  the  Morning  News 
has  “submitted  information  to  ABC, 
yes,  but  we  didn’t  do  it  on  page  one.” 

The  Audit  Bureau  will  not  com¬ 
ment  on  the  case,  spokesman  Charles 
Bennett  said.  He  did  say,  however, 
that  an  ongoing  audit  in  the  city  has 
been  suspended  because  of  the  litiga¬ 
tion. 

The  Times  Herald  suit  is  an  inter¬ 
esting  parallel  to  the  first  time  the 
Audit  Bureau  was  sued.  On  March  17, 
1983,  the  Trentonian,  owned  by 
Ralph  Ingersoll  II,  sued  the  Audit 
Bureau  and  the  Trenton  (N.J.)  Times, 
whose  president  was  then  William 
Dean  Singleton,  the  new  owner  of  the 
Dallas  Times  Herald. 

In  that  suit  (E&P,  April  2,  1983), 
the  Trentonian  alleged  virtually  the 
same  charges  as  in  the  Times  Herald 
suit,  including  antitrust  violations  and 
allegations  that  ABC  knowingly 
allowed  publication  of  false  circula¬ 
tion  figures. 

Now  Singleton’s  newspaper  is 
making  the  same  allegations  against 
his  competition  in  Dallas  as  were 
made  against  the  newspaper  he  ran  in 
(Continued  on  page  31) 
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Three  years  ago,  The  MacNeil/Lehrer  Report  became 
The  MacNeil/Lehrer  NewsHour— and  made  history  as  the  first 
hour-long  evening  news  program  on  national  television. 

Through  in-depth  analysis  and  interviews  with  expert 
guests,  Robert  MacNeil  and  Jim  Lehrer  have  been  helping  many 
of  us  better  understand  the  complex  world  we  live  in. 

We  at  AT&T  began  supporting  the  MacNeil/Lehrer 
approach  to  the  news  in  1979.  WeVe  still  doing  it  today. 

WeVe  proud  of  the  association.  We  believe  it’s  one  more 
reflection  of  our  commitment  to  excellence.  In  business.  And  in 
the  quality  of  life. 

The  MacNeil/Lehrer  NewsHour. 

Weeknights  on  PBS.  Have  a  look  for  =  ATfiT 

yourself.  See  why  we’re  so  proud.  The  right  choice. 


©AliT  1986 
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Audit  Bureau 

(Continued  from  page  13) 


Those  papers  which  do  not  provide 
ZIP  codes,  “really  have  their  heads 
buried  in  the  sand,”  she  said,  noting 
this  is  an  age  of  geodemographic 
marketing. 

Brewer  said  that  retailers  look  at 
their  business  in  terms  of  ZIP  code, 
and  they  would  like  to  see  where  the 
newspaper’s  penetration  is.  In  addi¬ 
tion,  she  said,  they  buy  inserts  by  ZIP 
code,  rather  than  waste  money  buy¬ 
ing  ail  editions. 

“I  don’t  think  a  newspaper  can 
remain  competitive  without  sharing 
information,”  Brewer  said. 

But  Robert  E.  Page,  president  and 
publisher  of  the  Chicago  Sun-Times, 
said  his  paper  does  not  report  circula¬ 
tion  by  ZIP  code,  nor  does  it  have  any 
intention  of  doing  so. 

Page  noted  that  the  paper  does  pro¬ 
vide  a  great  deal  of  information  about 
its  readership,  and  shares  all  demo¬ 
graphic  reader  information  with 
advertisers. 

Newsday’s  Johnson  also  disagreed 
with  Brewer.  While  he  said  he  cannot 
argue  with  the  advertisers’  rationale 
in  wanting  information  in  the  theoreti¬ 
cal  sense,  in  reality  there  is  no  major 
newspaper  in  a  competitive  market  — 
and  some  in  monopoly  markets  — 
that  has  the  technology  to  publish 
different  newspapers  in  different  ZIP 
codes. 

Johnson  said  Newsday  does  have  a 
TMC  product  that  can  be  distributed 
by  ZIP  code  or  even  carrier  route  if 
that  is  the  kind  of  targeting  a  retailer 
wants,  but  that  cannot  be  done  for 
ROP. 

Until  the  technology  comes  along 
to  allow  more  tailoring  of  a  product  to 
specific  areas,  it  is  a  meaningless 
exercise  to  argue  about  ZIP  codes,  he 
said. 

“We  will  share  any  information  we 
have  with  retailers,”  Johnson  said. 
“We  have  nothing  to  hide,  but  we’re 
not  in  the  habit  of  providing  extra¬ 
neous  services  that  we  can’t  pro¬ 
vide.” 

♦  ♦  ♦ 

The  issue  of  whether  bulk  sales  — 
copies  sold  in  bulk  to  a  third  party 
that  distributes  them  free  of  charge  — 
should  be  included  in  the  publisher’s 
statement  was  also  discussed. 

Brewer  noted  that  bulk  sales  repre¬ 
sent  a  duplicated  audience,  one  that  is 
usually  transient  and  does  not  usually 
have  time  to  react  to  ads. 

Johnson  said  he  does  think  bulk 
sales  should  be  reported  so  that  each 
person  using  the  circulation  figures 
can  make  an  individual  judgment 


about  what  those  sales  mean  to  him. 

Pearson,  who  is  on  an  Audit  Bureau 
committee  studying  the  issue,  said 
that  the  role  of  the  Audit  Bureau  is  to 
provide  clearly  and  consistently  all 
major  components  of  circulation. 

It  is  not  the  role  of  the  Audit 
Bureau,  he  said,  to  make  qualitative 
judgments  about  the  value  of  circula¬ 
tion  components,  but  rather  to  pro¬ 
vide  information  about  what  the  size 
and  nature  of  the  components  are. 

He  suggested  moving  away  from 
the  term  bulk,  defining  circulation 
instead  as  individual  paid  or  third- 
party  paid,  as  he  said  bulk  circulation 
is  still  paid. 

Pearson  said  the  committee  is 
moving  away  from  adding  the  two 
figures  together,  as  each  underlying 
component  may  have  different  values 
for  different  media  buyers. 

John  L.  Gray,  senior  vice  presi¬ 
dent-director  of  media  planning  for  J. 
Walter  Thompson  USA,  said  he  is 
afraid  that  if  individual  and  third- 
party  paid  become  the  nomenclature, 
there  will  be  a  tendency  to  leave  off 
the  third  party  and  just  say  paid. 

There  is  a  big  difference,  he  said, 
and  in  no  way  would  he  want  to  see 
the  two  figures  shown  together. 

*  ♦  ♦ 

The  Audit  Bureau  is  also  facing  the 
issue  of  whether  it  should  audit  news¬ 
paper  TMC  and  free  circulation  prod¬ 
ucts. 

There  is  a  growth  in  free-distribu- 
tion  newspapers.  Brewer  said,  and  it 
is  the  responsibility  of  the  Audit 
Bureau  to  audit  them.  Advertisers 
need  one  source  of  information  to 
deal  with,  she  noted,  and  if  the  Audit 
Bureau  does  not  audit  these  products, 
someone  else  will. 

Johnson  said  he  agrees  with  the 
auditing  in  the  abstract,  but  those 
attacking  newspapers  are  claiming  to 
get  into  every  home.  There  are  the 
services  that  claim  to  measure  TMC 
products,  and  newspapers  have  found 
lack  of  TMC  audits  used  against 
them. 

But  Johnson  urged  caution,  noting 
that  the  audits  should  be  done  very 
carefully.  If  the  product  is  distributed 
by  mail,  the  question  is  not  how  but 
when  they  are  delivered.  With  carrier 
distribution,  Johnson  noted,  it  is  not 
so  much  that  the  product  is  not  being 
delivered  but  whether  people  are 
paying  any  attention  to  it. 

If  the  Audit  Bureau  does  not  audit 
TMC  products,  Johnson  said,  many 
newspapers  are  going  to  have  to  go  to 
outside,  bogus  audits  in  order  to  com¬ 
pete. 

Gray  suggested  doing  TMC  audits 
on  different  colored  paper  with  a  dif¬ 
ferent  Audit  Bureau  logo  so  that  there 
is  no  confusion  with  paid-circulation 


audits. 

Pearson  noted  that  the  discussion 
of  the  subject  has  been  increasing, 
and  suggested  that  perhaps  the  orga¬ 
nization’s  name  be  changed  to  the 
Audit  Bureau  of  Paid  Circulations. 
Audit  Bureau,  he  noted,  is  a  measure 
of  circulation. 

In  further  comments  it  was  noted 
that  bulk  circulation  is  already 
counted  in  paid  circulation,  in  the 
form  of  Newspaper  in  Education  and 
employee  copies,  and  the  question 
was  raised  as  to  whether  these  too 
should  be  separated. 

Another  question  from  the  audi¬ 
ence  asked  if  newspapers  should  pro¬ 
vide  advertising  rate  rebates  for  days 
of  the  week  it  usually  has  lower  cir¬ 
culation. 

Johnson  said  that  would  only  com¬ 
plicate  things  further.  Advertisers  are 
aware  of  circulation  variations 
throughout  the  week,  and  they  buy 
their  schedules  accordingly. 

“I  wouldn’t  mind  charging  a  higher 
rate  on  Wednesday,  Thursday  and 
Friday,  but  it’s  evened  out  through 
the  week,”  he  said. 

Page  said  that  newspapers  have  to 
stick  with  a  five-day  average  rate. 
“How  could  we  have  a  different  rate 
card  Monday  through  Friday?”  he 
asked. 

When  questioned  about  whether  a 
year  is  too  short  a  time  to  test  the 
coupon  promotion  rule  suspension, 
Pearson  noted  that  it  is  the  right  first 
step,  and  if  it  needs  expansion  the  test 
will  be  extended.  But,  at  the  moment, 
that  cannot  be  determined. 

EX-A.S.  Abell 
execs  buy  ski  mag 

Ski  Racing  International,  a  subsid¬ 
iary  of  A.S.  Abell  Co.,  has  been  pur¬ 
chased  by  three  individual  investors, 
includng  Gary  Black,  former  Abell 
chairman. 

The  sale  occurred  Oct.  23,  just 
prior  to  the  completion  of  Abell’s  sale 
for  $600  million  to  Times  Mirror  Co. 

The  other  investors  are  Gary  Black 
Jr.,  president  and  publisher  of  Ski 
Racing,  and  Robert  Garrett,  presi¬ 
dent  of  the  New  York  merchant  bank¬ 
ing  firm  of  Robert  Garrett  &  Sons. 

The  Garrett  and  Black  families 
have  had  controlling  of  interest  of 
A.S.  Abell,  former  publisher  of  the 
Baltimore  Sun,  for  seventy-five 
years. 

SRI  publishes  Ski  Racing,  which 
focuses  on  competition  worldwide; 
New  England  Skiers  Guide;  and  Ski 
Show  Daily,  which  is  published  for  six 
days  every  March  during  the  Ski 
Industries  of  America  trade  show  in 
Las  Vegas. 
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“One  call  to  ACB 
puts  me  in  touch  with 
1, 700  newspapers?  r 


BOB  HOUGHTLIN 

Vice  President,  Media  Director 
LEO  BURNETT  CO.,  INC. 


“We  don’t  use  them  all,  of 
course,  but  we  use  a  lot  of  them. 

I  could  call  them  one  at  a  time. 

But  I  don’t.  When  I  need  missing  or 
extra  tearsheets,  I  call  ACB.  'That  one  call 


“The  newspapers  that  make  this 
system  possible  are  a  more  attractive  buy 
for  advertisers.  If  I  had  to  handle  them  one 
on  one,  I  can’t  imagine  what  size  staff  I’d 
have  to  have.  Now  ACB  sends  us  one 


gets  me  all  the  tearsheets  I  need. 


bundle,  usually  once  a  day.  We’ve  even 


“When  there’s  an  account  change,  it 


hired  ACB  to  check  the  tearsheets  and 


works  the  same  way.  We  tell  ACB  of  /  T  verify  that  the  advertising  meets  the 

the  change,  and  they  mark  their  |  A  D  j  requirements  of  our  insertion  orders, 

records.  It’s  that  simple.  Sure  beats  I  V ^  /  One  call  to  reach  1,700  papers?  I’d  say 


calling  several  himdred  papers. 


that’s  two  minutes  weU  spent.” 


THE  utmnsm  checking  bureaujnc 

NEW  YORK,  NY  CHICAGO,  IL  COLUMBUS,  OH  MEMPHIS,  TN  SANTA  ROSA,  CA  ORLANDO,  FL  TEMPE,  AZ 

212-685-7300  312-6450500  614-861-6000  901-6253281  707-5753900  3058957680  602-4352320 
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Newspaper  Products  . 
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Now  you  can  have  both  with 
the  new  Goss®  Colorliner™ 
press.  Paging  and  color  flexi¬ 
bility — unmatched  by  any 
other  double-width  offset 
press — combined  with  opti¬ 
mum  R.O.P.  print  quality.  With¬ 
out  having  to  make  a  choice. 
Even  in  the  future,  when  the 
Colorliner's  modular  design 
accommodates  your  changing 
production  requirements. 

In  its  unique  four-high  verti¬ 
cal  arrangement  with  its  short 
couple-to-couple  web  lead, 
the  Colorliner  can  print  process 
color  on  every  page  of  a  sec¬ 
tion,  including  the  front  page. 
Without  the  setoff  associated 
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with  unit-to-unit  compensa¬ 
tors  and  common  impression 
cylinders.  Without  reversing 
couples.  And  with  reduced 
need  for  angle  bar  and  bay 
window  leads.  This  makes 
the  four-high  arrangement — 
particularly  with  optional  third- 
form  rollers  in  the  printing 
couples — well-suited  to  pro^ 
duce  Sunday  preruns  and  four- 
color  advertising  inserts. 

The  Colorliner  can  be 
installed  with  4/4, 4/2, 4/1 , 

3/1, 2/1  or  whatever  cylinder 
arrangement  you  need  today. 
And  its  flexibility  extends  into 
tomorrow  to  meet  new  pagi¬ 
nation  and  color  requirements. 


Four  vertical  units.  Each  with  two  print¬ 
ing  couples.  To  combine  optimum  off¬ 
set  quality  with  the  capability  to  print 
process  color  on  every  page  of  a  section. 


^.COLORLINER 


't 

The  75,000  cph  Colorliner 
has  a  number  of  other  out¬ 
standing  features  to  maximize 
print  quality  and  productivity. 
Slow-speed  Goss  Injector®  or 
open  fountain  inkers.  Water- 
down-first,  direct-to-plate 
dampening  systems.  Narrow- 
gap  lockup.  Presetting  and 
sequential  startup.  A  new  run¬ 
ning-belt  RTP  for  45"  rolls. 
Options  include  a  50"  running- 
belt  RTP,  automatic  webbing  in 
vertical  arrangements  and 
heavy-duty  3:2  160-page 
Sovereign™  and  80-page 
2:3:3  jaw  folders. 

The  Colorliner  is  available 
with  new,  user-friendly  press 


control  and  information 
systems.  The  menu-driven 
Advanced  Press  Control 
System  provides  all  the  advan¬ 
tages  of  automation :  touch¬ 
screen  input;  feedback  on  ink 
zone,  registration,  compensa¬ 
tor  and  web  tension  controls; 
preset  individual  ink  and  water 
curves;  and  automatic  sequen¬ 
tial  startup. 

The  Production  Information 
Control  System  counts  papers 
and  shuts  presses  down  at  pre¬ 
selected  counts,  generates 
customer-formatted  reports 
and  can  collect  historical  data 
for  up  to  a  year. 

Paging  and  color  flexibility. 


It's  not  either/or  anymore  with 
the  unique  Goss  Colorliner 
press. 

•  For  more  information,  con¬ 
tact  Goss  Newspaper  Products, 
Graphic  Systems  Division, 
Rockwell  International, 

3 1 00  South  Central  Avenue, 
Chicago,  Illinois  60650. 

Or  phone  312-656-8600. 
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Rockwell  International 

...where  science  gets  down  to  business 

Aerospace  /  Electronics  /  Automotive 
General  Industries /A-B  Industrial  Automation 
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NEWSPEOPLE  IN  THE  NEWS 


Three  key  editors  at  Newsday, 
Long  Island,  have  been  promoted. 

Managing  editor  Anthony  Marro 
was  named  executive  editor  and  vice 
president,  with  responsibility  for  all 
aspects  of  editorial  operations, 
excepting  the  editorial  pages  and 
viewpoints  sections. 

Deputy  managing  editor  Howard 
Schneider  is  now  managing  editor  for 
Long  Island,  responsible  for  news 
gathering  for  the 'daily  and  Sunday 
L.I.  editions  and  coordinating  cover¬ 
age  intended  for  both  L.I.  and  New 
York  City  editions. 

Deputy  managing  editor  Robert  F. 
Brandt  is  now  managing  editor  for 
operations,  responsible  for  daily 
operations  of  the  L.I.  news  desk  and 
for  liaison  and  coordination  with  all 
non-editorial  production  departments 
of  Newsday. 

The  promotions  were  announced 
by  Anthony  Insolia,  Newsday  edi¬ 
tor,  on  Nov.  5. 

«  4c  :|c 

George  Gross,  Toronto  Sun 
sports  editor  since  the  daily  was 
founded  15  years  ago,  has  been 
appointed  corporate  sports  editor.  He 
will  be  involved  in  the  company’s 
expansion  plans  and  in  charge  of 
Canadian  Olympic  coverage  for  the 
newspaper’s  sister  dailies  in  Edmon¬ 
ton  and  Calgary. 

Wayne  Parrish,  sports  columnist 
with  the  Toronto  Star,  has  been 
named  to  succeed  Gross  as  sports 
editor. 

*  ♦  ♦ 

Virginia  Munsch  Crichton  is  the 
new  national  editor  of  the  Dallas 
Morning  News  with  responsibility  for 
coordinating  national  news  generated 
by  correspondents  and  by  bureaus  in 
Washington  and  New  York.  With  the 
newspaper  more  than  two  years  as 
assistant  national  editor  and  assistant 
foreign  editor,  Crichton  earlier 
worked  for  the  Richmond  (Va.) 
Times-Dispatch . 

Doug  Swanson,  formerly  special 
projects  writer,  has  been  named  New 
York  bureau  chief. 


John  A.  Park  Jr. 

Expertise  and  Reliability 
For  Owners  Selling 
Daily  Newspapers 

(919)  782-3131 

BOX  17127,  RALEIGH,  N.C.  27619 
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Frank  Trejo  joined  the  newspaper 
as  assistant  foreign  editor  from  the 
Dallas  Times  Herald's,  El  Paso 
bureau. 

Jon  Marmor,  formerly  a  reporter 
for  the  Palm  Beach  Post,  joined  the 
staff  as  a  sports  desk  copy  editor. 

Ron  Ryan,  who  formerly  edited  the 
editorial  and  op-ed  pages  of  the  Dallas 
Times  Herald,  joined  the  Morning 
News  universal  desk. 

*  4c  * 

Jeff  Greenfield,  political  and 
media  analyst  for  ABC  News,  is  tak¬ 
ing  a  leave  of  absence  beginning  in 
January  to  accept  a  fellowship  at  the 
Gannett  Center  for  Media  Studies  at 
Columbia  University. 

He  will  study  how  the  press  handles 
unanticipated  domestic  political 
crises. 

Among  current  and  former  Gannett 
Center  fellows  from  the  news  media 
are:  Burton  Benjamin,  formerly  of 
CBS  News;  Sally  Bedell  Smith, 
formerly  of  the  New  York  Times',  Jer- 
ROLD  K.  Footlick,  Newsweek; 
Susan  Tifft,  Time;  Tom  Winship, 
formerly  of  the  Boston  Globe;  and 
Martin  Schram,  Washington  Post. 


Herbert  J.  Sturz  has  resigned  as 
chairman  of  the  New  York  City  Plan¬ 
ning  Commission  effective  at  the  end 
of  the  year,  at  which  time  he  will  join 
the  editorial  board  of  the  New  York 
Times. 

Sturz,  an  adviser  to  Mayor  Edward 
Koch  and  previously  his  deputy 
mayor  for  criminal  justice,  will  write 
on  governmental  and  social  issues, 
both  national  and  local. 

Sturz  holds  a  master’s  degree  from 
Columbia  University  and  has  co¬ 
authored  two  studies  on  criminal  jus¬ 
tice  and  written  a  novel,  “Reapers  of 
the  Storm.” 

4c  4c  4c 

James  Kinsella,  deputy  editor  of 
the  editorial  pages  of  the  Los  Angeles 
Herald  Examiner  since  last  Novem¬ 
ber,  has  been  appointed  editor,  edito¬ 
rial  pages. 

He  has  been  an  editor  and  writer  for 
magazines,  including  Sacramento 
Magazine  and  the  Stanford  Business 
Magazine .  Prior  to  California, 
Kinsella  wrote  for  the  Pennsylvania 
Law  Journal-Reporter  and  several 
newspapers. 


Oltie  ilournalof  C^ommerce 

The  Journal  of  Commerce  has  chosen  VU/TEXT 
as  their  electronic  library  system. 

VU/TEXT 

A  Kraghl-RklcJar  Company 
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In  new  assignments  for  USA  Today 
editors,  Karen  Howze  becomes 
managing  editor  of  the  international 
edition  and  John  M.  Simpson,  man¬ 
aging  editor/speciai  projects. 

Howze  had  been  managing  editor/ 
systems  and  was  a  member  of  the 
original  USA  Today  planning  team. 
She  has  worked  for  Gannett  Roches¬ 
ter  Newspapers  and  Newsday,  Long 
Island,  and  the  San  Francisco 
Chronicle.  Howze  holds  a  law  degree 
from  Hastings  College  of  Law  in  San 
Francisco. 

Simpson  has  been  managing  editor 
of  the  international  edition.  Prior  to 
USA  Today,  he  was  a  Gannett  Fellow 
at  the  Center  for  Asian  and  Pacific 
Studies  at  the  University  of  Hawaii 
and  worked  for  several  Gannett  news¬ 
papers. 

♦  ♦  ♦ 

David  A.  Minnich  has  been 
appointed  advertising  director  of  The 
Olympian,  Olympia,  Wash.  Formerly 
retail  sales  manager  of  the  San  Ber¬ 
nardino  (Calif.)  Sun,  he  succeeded 
Bob  Carlson,  who  moved  to  adver¬ 
tising  director  of  Florida  Today, 
Cocoa. 

♦  ♦  ♦ 

Tom  Kuchera  Jr.,  was  recently 
named  advertising  director  of  the 
Grand  Forks  (N.D.)  Herald,  moving 
from  advertising  director  of  Agweek 
Magazine,  which  is  published  by  the 
Herald.  He  previously  was  classified 
advertising  manager  of  the  newspa¬ 
per. 

:|c  9|c  :|c 

Carole  A.  Nardi  Joined  the  News¬ 
paper  Advertising  Bureau  as  man¬ 
ager,  western  operations,  retail  sales 
development.  Nardi  previously  was 
product  development  manager  at  the 
Modesto  (Calif.)  Bee. 

♦  *  ♦ 

At  Lesher  Communications,  Inc., 
Walnut  Creek,  Calif.,  Al  Anderson 
has  been  appointed  general  manager 
of  the  North  Bay  Division  in  an  exten¬ 
sion  of  his  position  as  director  of 
northern  finance  and  systems  devel¬ 
opment  for  the  Sonoma  operations  in 
Santa  Rosa. 

Also,  Jane  Clark  has  been  pro¬ 
moted  to  manager  of  corporate  train¬ 
ing  and  organizational  development 
for  Lesher  in  an  expansion  of  her  role 
as  Contra  Costa  Times  training  man¬ 
ager. 

David  Ginsberg  was  named  pro¬ 
motion  director,  a  newly  created  posi¬ 
tion  at  LCI,  and  will  be  responsible 
for  operations  of  the  creative  ser¬ 
vices,  research  and  promotion 
departments  and  direct  promotion  for 
all  Lesher  newspapers.  He  was  with 
the  Orange  County  Register,  Santa 
Ana.,  Calif.,  as  marketing  promotions 
manager. 


Staff  promotions  at  the  Syracuse 
(N.Y.)  Herald- Journal  and  Herald 
American  include: 

Jeff  Rea,  appointed  assistant  man¬ 
aging  editor,  sports.  He  has  held  sev¬ 
eral  editing  positions  including  execu¬ 
tive  business  editor. 

Don  Padovano,  promoted  to 
executive  business  editor.  He  was 
formerly  an  assistant  city  editor, 
supervising  government,  court  and 
political  coverage  as  well  as  con¬ 
ducting  political  polls. 

Sabrina  Y.  White  was  named  an 
assistant  city  editor  of  the  Herald- 
Journal  after  holding  positions  as  a 
copy  editor  and  reporter  for  the  Syra¬ 
cuse  Newspapers. 

3|C  3|C  « 

Jack  Hines  has  been  named  gen¬ 
eral  advertising  manager  for  the  Kan¬ 
sas  City  Star  Co.,  and  will  continue  as 
assistant  to  the  advertising  director 
and  be  responsible  for  sales  training. 

Don  Yocum,  a  23-year  veteran  in 
the  advertising  division,  has  been 
named  advertising  special  section 
coordinator. 

♦  ♦  ♦ 

Deborah  Standiford  has  been 
promoted  to  assistant  marketing 
research  manager  at  the  Baltimore 
Sun.  She  joined  the  newspaper  in 
December  1984  as  a  research  analyst. 

David  R.  Belz  joined  the  Sun  as  a 
copywriter  in  the  marketing  and  com¬ 
munications  department.  He  has  been 
a  freelance  writer  for  several  years, 
with  his  work  published  in  the  Eve¬ 
ning  Sun,  the  Sunday  Sun  Magazine 
and  other  publications. 


John  E.  Mantle  has  been 
appointed  president  and  publisher  of 
the  Alexandria  Gazette  Corporation 
and  all  its  subsidiary  publications. 


John  E.  AAontle 


Mantle,  who  formerly  was  execu¬ 
tive  vice  president  and  general  man¬ 
ager  of  the  Newspaper  Division  of 
United  Press  International,  headed 
the  transition  team  during  the  pur¬ 
chase  of  the  newspaper  and  the  com¬ 
peting  weekly  Alexandria  Port 
Packet  and  three  neighboring  Fairfax 
county  weeklies  by  Alexandria 
businessmen. 

«  «  * 

Roberta  Applegate,  a  journalism 
teacher  at  Kansas  State  University, 
was  named  the  Cniise  Palmer  Distin¬ 
guished  Professor  for  the  current 
academic  year. 

Applegate  worked  for  several 
newspapers,  the  Associated  Press 
and  as  press  secretary  to  the  governor 
of  Michigan  before  spending  14  years 
as  a  reporter  and  copy  editor  for  the 
Miami  Herald. 


Speaking  of  LAT-WP! 

“We  rely  heavily  on  the  News  Service’s 
analytical  pieces.  And  our  sports  desk 
uses  everything  from  columns  to 
national  as  well  as  international 
coverage.” 

Sal  Ruibal,  managing  editor 
COLUMBIA  DAILY  TRIBUNE 
Columbia,  Mo. 


For  details,  contact  John  Payne 
LOS  ANGELES  TIMES-WASHINGTONTOSTNEWS  SERVICE 
(202)  334-6173 
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NEWSPEOPLE  IN  THE  NEWS 


Daniel  J.  Castellini  and  Gilles 
R.  Champagne  have  been  elected 
senior  vice  presidents  at  Scripps 
Howard. 

Castellini  was  elected  senior  vice 
president,  finance  and  administration 
and  Champagne,  senior  vice  presi¬ 
dent,  corporate  development. 

Castellini,  financial  vice  president 
since  January  1985,  will  have  all 
staff  functions,  including  human  re¬ 
sources,  finance  and  information  sys¬ 
tems,  reporting  to  him  under  the  reor¬ 
ganized  executive  structure. 

Champagne  will  continue  to  be 
directly  involved  in  Scripps  How¬ 
ard’s  strategic  planning  and  in 
evaluating  long-term  direction  for  all 
divisions  of  the  company.  He  has 
been  vice  president/corporate  de¬ 
velopment  since  December  1985. 

The  election  of  the  senior  vice 
presidents  was  announced  by 
Lawrence  A.  Leser,  president  and 
chief  executive  officer  of  Scripps 
Howard.  The  appointments  bring  to 
three  the  number  of  Scripps  Howard 
vice  presidents.  Last  August  Wil¬ 
liam  R.  Burleigh  was  named  senior 
vice  president  in  charge  of  all  newspa¬ 
per  publishing  activities. 

♦  ♦  ♦ 

Ray  Carlsen  is  the  newly 
appointed  executive  director  of  the 
Inland  Daily  Press  Association.  A  for¬ 
mer  newspaper  owner  and  publisher 
who  has  served  as  executive  manager 
of  the  Virginia  Press  Association  for 
the  past  six  years,  Carlsen  replaced 
Reginald  E.  Ivory,  who  moved  to 
executive  director  of  the  Southern 
Newspaper  Publishers  Association, 
Altanta. 

:|C  )|C  4c 

Due  to  extensive  injuries  suffered 
in  an  accident  in  August,  Jonathan 
M.  Segal  has  resigned  the  presidency 
of  the  North  Carolina  Press  Associa¬ 
tion. 

The  association’s  vice  president, 
Carl  Worsley,  has  stepped  in  as 
president  to  finish  Segal’s  term  which 
expires  next  July.  Worsley  is 
publisher  of  the  Rocky  Mount  Eve¬ 
ning  and  Sunday  Telegram. 

On  August  28,  Segal,  publisher  of 
the  Gastonia  Gazette,  found  his  pet 
dog  lying  injured  on  a  road.  While 
examining  the  dog,  Segal  was  struck 
by  a  motorcycle  and  sustained  multi¬ 
ple  factures  and  internal  injuries. 

♦  «  « 

Christian  R.  Schilt,  general  man¬ 
ager  of  the  Plano  (Texas)  Star-Cou¬ 
rier,  is  the  newly  named  publisher  of 
the  Lewisville  (Texas)  Daily  Leader. 
He  replaced  Lynn  Dickerson,  who 
was  named  advertising  director. 


I  ^  y 

Daniel  J.  Castellini  Gilles  R.  Champagne 


iz 


Vince  Coultis 


Tim  Williams,  former  weekly 
newspaper  publisher,  has  been 
appointed  executive  director  of  the 
Arizona  Newspapers  Association. 
He  owned  and  operated  weeklies  in 
southwest  Missouri  from  1971 
through  1985  and  recently  has  been  a 
trade  show  manager  for  four  national 
antique  shows. 

)ic  4c  4c 

Kay  Wilson,  advertising  manager 
of  the  Maryville  (Mo.)  Daily  Forum 
for  three  years,  has  moved  up  to 
publisher-editor. 

OBITUARIES  — 

Lillis  Towle  Jordan,  92,  whose 
family  has  owned  and  operated  the 
Bangor  (Maine)  Daily  News  since  her 
father  J.  Norman  Towle  purchased 
the  paper  in  1895,  died  September  23 
at  her  home  in  Bangor. 

Jordan  headed  the  newspaper  her¬ 
self  following  the  death  of  her  hus¬ 
band,  Fred  D.  Jordan,  in  1947  and 
then  became  chairman  of  the  board  in 
1955  after  turning  over  the  role  of 
publisher  first  to  Richard  K.  Warren, 
her  former  son-in-law,  and  later  to 
Richard  J.  Warren,  her  grandson,  in 
1984.  She  remained  chairman  until 
her  death. 


Kirt  MacBride,  76,  the  Sac¬ 
ramento  Union  columnist  who  was 
considered  the  dean  of  Sacramento 
journalism,  died  of  an  apparent  stroke 
October  6  on  his  way  to  work. 

A  41 -year  Union  employee  known 
for  his  three-dot  personal-mention 
column,  MacBride  had  started  work¬ 
ing  at  the  paper  in  1927  as  a  sports 
reporter  and  then  as  police  reporter. 

He  left  in  1942  and  held  various 
other  posts,  such  as  Capitol  reporter 
for  the  Associated  Press  and  sports 


Vince  Coultis,  assistant  retail 
manager  at  the  Wichita  Eagle-Beacon 
for  the  past  year,  was  promoted  to 
general  advertising  manager,  replac¬ 
ing  Cindy  Kelley,  who  resigned  to 
pursue  business  interests  in  Kansas 
City.  Coultis  has  held  positions  with 
Knight-Ridder  Newspaper  Sales  in 
Chicago  and  New  York. 

In  other  appointments,  Kelly 
Mirt  was  named  assistant  retail  man¬ 
ager;  Cindy  Hefley,  metro  sales 
manager,  and  Lois  KomE,  sales 
development  manager. 


writer  for  the  San  Francisco  Exam¬ 
iner  and  publicity  director  for  the 
California  State  Fair.  MacBride 
returned  to  the  Union  in  1960  and 
started  his  people  column. 

4e  4c  4c 

Ann  V.  Masters,  74,  a  retired  fea¬ 
ture  writer  for  the  Post  Publishing 
Co.,  Bridgeport,  Conn.,  publisher  of 
the  Bridgeport  Post  and  Telegram, 
died  September  17. 

4c  4c  4c 

Charles  J.  Morse,  78,  retired 
sports  editor  of  the  Worcester  (Mass.) 
Evening  Gazette,  died  on  October  8. 
A  newsman  for  44  years,  he  had 
joined  the  Gazette  in  1938  after  work¬ 
ing  for  the  old  Worcester  Post. 

4c  4c  4c 

Martin  Rogart,  74,  an  Associated 
Press  reporter  in  New  York  City  for 
30  years  and  a  charter  memljer  of  the 
New  York  Press  Club,  died  on 
October  21  while  vacationing  in  Flor¬ 
ida. 

4c  4c  4c 

Ken  Sherry,  55,  national  accounts 
manager  for  USA  Weekend,  died  of 
cancer  on  October  14  at  Mercy  Hospi¬ 
tal,  Rockville  Centre,  N.Y. 
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Overturned 

(Continued  from  page  12) 


“chilling  effect”  on  local  investiga¬ 
tive  reporting. 

“A  lot  of  the  issues  in  the  trial  are 
still  with  us,”  he  continued.  “The 
Supreme  Court's  ruling  will  have  a 
positive  effect  on  the  ability  of  report¬ 
ers  to  do  tough,  investigative  sto¬ 
ries.” 

In  April  1979,  a  San  Francisco  jury 
awarded  the  two  police  inspectors 
$500,000  each  in  actual  damages  and 
$500,000  in  punitive  damages  from 
the  Examiner.  Bergman  and  Ramirez 
were  ordered  to  pay  $25,000  each  in 
actual  damages  and  $10,000  in  puni¬ 
tive  damages. 

The  Examiner  was  represented  by 
Hearst  Corp.  lawyer  Walter  R.  Allan, 
who  said  the  California  Supreme 
Court  had  “emphatically  and  dra¬ 
matically  done  what  the  U.S. 
Supreme  Court  said  they  should  do: 
make  their  own  careful  review  of  the 
evidence.” 

The  two  reporters  were  repre¬ 
sented  by  attorneys  for  the  Northern 
California  office  of  the  American 
Civil  Liberties  Union. 


Dallas  feud 

(Continued  from  page  22) 
Trenton. 

In  the  Trentonian  vs.  Trenton 
Times/ Audit  Bureau  case,  the  Audit 
Bureau  contended  that,  since  both 
newspapers  were  members,  it  should 
be  the  “court  of  first  resort.” 

The  Audit  Bureau  conducted  its 
own  investigation  and  issued  a 
revised  audit  report  and  the  suit  was 
eventually  dropped. 

Group  agrees  not 
to  copy  USA  today 

An  Arizona  organization  cam¬ 
paigning  against  a  proposal  to  put  a 
cap  on  punitive  damages  injury  trials 
agreed  that  its  brochure  unfairly 
copies  USA  Today  and  said  it  would 
disavow  any  connection  with  the 
national  newspaper,  Gannett  Co. 
announced. 

The  group,  known  as  FAIR  for 
Fairness  and  Accountability  in  Insur¬ 
ance  Reform,  had  distributed  a 
mailer,  Arizona  Today,  which  imi¬ 
tated  USA  Today’s  logo  and  format. 

FAIR  agreed  to  distribute  correc¬ 
tive  notices  to  the  200,000  Arizona 
voters  who  received  its  mailer,  Gan¬ 
nett  said. 


Pitman 

Photo 
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NEWS/TECH 


Diversity  of  press  equipment 

Newspapers  have  more  options  than  ever  before 
as  the  competition  among  vendors  heats  up 


By  George  Garneau 

It’s  a  great  time  to  shop  for  newspa¬ 
per  press  equipment,  an  executive 
remarked  recently. 

That  assertion,  made  at  a  session  of 
the  International  Newspaper  Conver¬ 
sion  Group  in  Washington,  D.C.,  was 
borne  out  by  presentations  and  dis¬ 
cussions  at  the  meeting. 

What  emerged  was  a  snapshot  of  an 
industry  in  the  throes  of  technological 
evolution,  yielding  ever  more  options 
to  shoppers  for  new  or  improved 
printing  equipment. 

Several  kinds  of  printing  processes 
and  variations  are  offered  now  by 
increasing  numbers  of  competitive 
vendors,  adding  up  to  more  choices 
than  ever  for  newspapers  seeking 
printing  equipment. 

Where  10  years  ago  a  newspaper 
pretty  much  could  look  to  one  pro¬ 
cess,  offset,  and  one  company,  Goss, 
today  the  field  is  wide  and  the  choices 
many.  Press  manufacturers  from  half 
a  dozen  countries  are  trying  to  sell 
offset,  keyless  offset,  flexography 
and  keyless  letterpress. 

While  attention  centered  mainly  on 
flexo,  issues  included  conversions, 
slip-in  printing  units,  Goss’s  new 
commercial-style  Colorliner  offset 
newspaper  press  and  keyless  inking 
for  offset  and  letterpress. 

And,  believe  it  or  not,  M.A.N.- 
Roland  said  it  was  studying  reverse 
lithography,  or  offset  using  water- 
based  inks. 

Flexo  —  making  inroads  in 
newspapers  —  uses  an  anilox  roller 
engraved  with  tiny  cells  to  carry  ink 
from  a  bath  directly  to  the  plate,  elimi¬ 
nating  the  need  for  setting  ink  keys, 
which  requires  a  subjective  process 
that  takes  labor  and  wastes  paper. 
Flexo  inks  replace  current  oil-based 
news  inks,  which  are  regulated  by 
environmental  agencies,  with  safer, 
cleaner  and  more  easily  disposable 
water-based  inks. 

Ed  Padilla,  head  of  the  newspaper 
press  division  of  M. A. N. -Roland 
USA  Inc.,  predicted  that  within  five 
or  six  years  most  U.S.  newspapers 
would  move  to  keylfss  inking,  which, 
he  said,  would  have  as  much  effect  in 


the  pressroom  as  computers  had  in 
composing  rooms.  He  said  that  within 
15  years  the  standard  news  ink  would 
be  water-based. 

Manufacturers  courting  the  news¬ 
paper  industry  on  conversions 
included,  in  addition  to  Goss, 
M. A. N. -Roland,  the  German  manu¬ 
facturing  giant  with  U.S.  operations 
at  the  former  Wood-Hoe  headquar¬ 
ters  in  Middlesex,  N.J.;  Motter  Print¬ 
ing  Press  Co.  of  York,  Pa.;  Publishers 
Equipment  Corp.,  the  Dallas,  Texas- 
based  company  now  representing  the 
German  flexo  partnership  of  Wind- 
moeller  &  Holscher  and  Koenig  & 
Bauer;  Cerutti  of  Italy;  Tokyo  Kikai 
Seisakusho,  the  Japanese  press 
maker,  and  a  new  entry  in  recent 
months,  Mitsubishi,  also  of  Japan. 


plate  plugging,  as  at  several  flexo 
sites. 

After  repeated  tests,  he  said,  “We 
have  not  found  the  answer  to  elimi¬ 
nating  the  problem  of  plugging,” 
which  has  occurred  as  early  as  after 
30,000  copies  and  as  late  as  120,000. 

Robinson  said  salable  papers  are 
produced  on  startup  after  70  papers 
come  off  the  press,  producing  a  waste 
figure  of  about  1%.  He  added  that 
tests  proved  flexo  could  print  screen 
lines  as  fine  as  1 10  lines  an  inch. 

Robinson  said  there  were  still  a 
number  of  unanswered  questions 
about  flexo  for  newspapers.  They 
involve  differing  ink  pigments,  the 
relationship  between  density  and  cell 
volume,  plate  reaction  to  inks  and  the 
wear  of  anilox  rolls. 


Press  manufacturers  from  half  a  dozen  countries  are 
trying  to  seli  offset,  keyless  offset,  flexography  and 
keyless  letterpress. 


The  meeting  kicked  off  with  a  cock¬ 
tail  party  followed  by  a  tour  of  the 
Washington  Post  and  a  look  at  its 
converted  eight-unit  Goss  flexo 
press.  Production  was  delayed 
slightly  because  plates  had  to  be 
punched  and  bent  manually;  an  auto¬ 
mated  device  had  not  been  installed. 

What  follows  is  a  digest  of  conver¬ 
sion  issues  and  projects  detailed  dur¬ 
ing  sessions. 

•  At  the  Fort  Lauderdale  News  and 
Sun  Sentinel,  where  press  equipment 
is  being  sought  for  a  new  plant,  vice 
president  and  production  director  Jim 
Robinson  said,  a  five-unit  prototype 
flexo  press  from  W&H-K&B  prints 
“as  good  as  some  offset  products  we 
see  as  we  cross  the  country,  as  good 
as  we  print  in  Fort  Lauderdale.” 

Robinson,  who  at  last  year’s  meet¬ 
ing  reported  a  lot  of  problems,  said 
there  had  been  failures  but  a  lot  of 
improvements  over  the  year. 

While  colors  have  printed  well, 
black-and-white  halftone  photos  have 
been  plagued  by  week  densities  and 


Despite  steady  development  with 
ink,  plate  and  press  manufacturers, 
Robinson  said. 

“We  are  all  flying  by  the  seat  of  our 
pants.  We  are  on  our  own  here.  We 
have  to  come  up  with  what  works  for 
us.” 

He  summarized:  “After  a  year,  we 
at  Fort  Lauderdale  think  flexo  has 
arrived  and  will  be  a  contender  in  the 
newspaper  industry  and  grow  like 
offset  grew.” 

•  At  the  Providence  (R.I.)  Journal- 
Bulletin,  which  is  building  a  $50-mil- 
lion  printing  and  packaging  plant  that 
will  house  18  units  and  eight  half 
decks  of  W&H-K&B  flexo  press 
equipment  and  a  Ferag  inserting  sys¬ 
tem,  assistant  production  director 
George  Wood  showed  slides  of  the 
progress  of  the  140,000-square-foot 
building,  an  add-on  to  an  existing 
warehouse. 

The  first  six  units  are  scheduled  for 
installation  around  the  first  of  the  year 
and  to  go  on  line  in  June.  The  rest  of 
the  pressroom,  the  first  fully  flexo- 
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graphic  metropolitan  newspaper  in 
this  country,  is  scheduled  to  go  live  in 
the  first  quarter  of  1988. 

Currently,  a  four-color  unit  and  a 
one-color  unit,  are  printing  flexo  as 
part  of  a  letterpress  press  line. 

•  Bob  Bowes,  manager  of  the  flexo 
project  at  the  Washington  Post,  said 
installation  of  an  automated  Letter- 
flex  Newsimage  platemaker  has  been 
“not  problem-free.”  The  availability 
of  flexo  plates  has  been  a  bottleneck 
on  flexo  productivity. 

Bowes  said  the  paper  was  looking 
to  replace  the  backing  of  the  doctor 
blades  because  of  corrosion. 

But  he  predicted  that  in  the  near 
future  flexo,  which  has  been  using  65- 
line  screens,  would  be  able  to  use 
finer  than  85-line  screens  for  sharper 
detail. 

•  Boykin  Wright,  vice  president  of 
operations  at  the  Miami  Herald, 
where  several  units  of  M.A.N.- 
Roland  Flexoman  equipment  are  in 
use,  said  the  paper  has  used  W.R. 
Grace  &  Co.  Letterflex  plates  for 
300,000  impressions  without  having  a 
plate  wear  out.  But,  he  warned,  “We 
have  a  long  way  to  go  in  anilox 
design.” 

He  said  that  in  flexo,  whose  toler¬ 
ances  are  tight  because  of  light 
impression  and  automatic  inking,  the 
size,  shape  and  pattern  of  anilox  cells 
are  critical  in  controlling  dot  gain. 
Anilox  design  “has  not  even  begun  to 
be  optimized,”  he  said. 

Wright  said  plate  plugging  and  ink 
density  were  not  a  problem. 

He  said  the  paper’s  wash  water 
recovery  system,  consisting  of  one 
tank  of  dirty  water  and  one  clean,  was 
cost-justified  for  a  one-year  payback. 
Solid  waste  recovered  from  wash 
water  is  burned,  he  said. 

Plates  need  to  be  developed  that 
cost  less,  carry  smaller  dots  and  can 
be  locked  quickly  onto  presses,  he 
said,  predicting  future  progress  in  the 
process. 

•  Flexo  is  surging  forward  and  has  a 


great  future  at  commercial  printers, 
according  to  Harold  Rosenberg, 
senior  vice  president  of  engineering  at 
Greater  Buffalo  Press,  printers  of 
newspaper  color  comics,  ad  inserts 
and  Sunday  newspaper  magazines. 

Greater  Buffalo,  he  said,  is  “trying 
to  carve  a  new  niche  in  the  market” 
for  flexo-printed  comics.  Comics  are 
generally  printed  on  letterpress  or 
offset. 

Flexo  testing  began  there  in  1979 
with  equipment  from  Kidder-Stacy, 
which  has  since  been  taken  over  by 
Motter  Printing  Press  Co.  Since  then. 
Publishers  Equipment  Corp.  has  con¬ 
verted  a  Hoe  Pancoast  press  to  flexo 
and  added  radio-frequency  and  air 
driers  and  MEG  reels. 

“We  see  a  tremendous  future  in 
flexo  printing,”  Rosenberg  said, 
adding  that  improvements  are  needed 
in  tension  control  and  doctor  blades. 

•  Roy  Appleton  Jr.,  vice  president 
and  general  manager  of  the  Denton 
(Texas)  Record-Chronicle,  said  its 
two  PEC-converted  units  and  a  half 
deck  of  flexo  started  recently. 

But,  he  said,  the  project  was  “like  a 
tough  steak:  The  longer  we  chewed  it, 
the  bigger  it  got.”  The  company, 
which  spent  $500,000  for  a  used  press 
for  conversion,  spent  over  $6  million 
to  get  it  operating,  with  a  new  mail- 
room,  Appleton  said.  It  also  took  the 
life  of  a  construction  worker  last 
spring  when  a  crane  collapsed,  drop¬ 
ping  a  huge  precast  concrete  panel  on 
the  man. 

Besides  the  press  conversion  and 
construction,  the  project  has  involved 
a  redesign  of  the  paper,  a  new  syle- 
book,  a  color  scanner  and  a  bulk  ink¬ 
handling  system. 

The  paper,  which  also  publishes  the 
thrice-weekly  Lewisville  News, 
twice-weekly  Grapevine  Sun,  a  tv 
book  and  a  total-market-coverage 
product,  is  one  of  the  smallest  papers 
to  switch  to  flexo. 

To  improve  printing  —  it  had  a 
four-unit  Goss  Straightline  dating 


from  1930  and  a  five-unit  Harris  V15 
offset  press  —  it  bought  eight  units  of 
used  Hoe  Colormatic  for  conversion 
by  PEC.  So  far  two  units  have  been 
converted  to  flexo,  a  flexo  half  deck 
added,  and  the  other  six,  rebuilt  as 
letterpresses,  are  expected  to  go  to 
flexo,  though  no  decision  has  been 
made. 

The  purpose  of  the  project  was  to 
benefit  immediately  —  by  saving 
labor,  increasing  color  and  quality  — 
while  competing  in  a  market  close  to 
Dallas  and  Fort  Worth. 

Appleton  said  price  was  a  major 
factor  in  choosing  flexo  conversion 
over  new  slip-in  units  or  a  switch  to 
offset.  He  said  meetings  were  held  in 
advance  with  suppliers  to  solicit  their 
cooperation. 

•  J.A.  “Andy”  Riggs  Jr.,  senior 
vice  president,  operations,  at  the  New 
York  Times  and  an  offset  supporter, 
told  the  group  of  the  Times’  two  units 
of  Goss  Metro  Offset  converted  to 
anilox  inking. 

“When  they  run  right,  they  do 
everything  we  want  them  to  do,”  but 
he  added  that  operators  had  difficulty 
finding  the  right  combination  of  ink 
and  water.  The  switch  from 
untreated-  to  treated-oil  inks  compli¬ 
cated  problems,  he  said. 

Riggs  said  the  anilox  offset  inking 
system  was  sensitive  and  needed 
attention.  He  said  it  showed  “so 
much  potential”  that  press  operators 
moved  to  extend  the  deadline  on  test¬ 
ing  the  system  from  Labor  Day  to 
Christmas. 

•  Civilox  anilox  inkers  for  letter- 
press  presses  have  saved  24%  of 
energy  costs,  stopped  ink  misting, 
reduced  cleaning  and  cut  printed 
waste  by  50%,  according  to  John 
Walker,  press  foreman  at  the  Bata 
Baton  Rouge  (La.)  State  Times  and 
Morning  Advocate,  where  conver¬ 
sion  began  last  January  on  57  units  of 
letterpress.  The  relatively  inexpen¬ 
sive  system  uses  an  anilox  roll  and  oil- 
based  ink  in  a  water  emulsion. 


Newspaper  ‘conversion’  group  changes  its  name 


The  International  Newspaper  Con¬ 
version  Group,  seeking  “new  direc¬ 
tion,”  has  changed  its  name  to  the 
International  Newspaper  Group. 

The  group’s  board  announced  the 
change  on  the  last  day  of  its  annual 
convention,  held  this  year  in 
Washington,  D.C.,  in  October. 

In  addition  to  newspaper  press  con¬ 
versions,  the  group  will  focus  on 
issues  of  productivity  and  quality, 
with  emphasis  on  the  pressroom, 
according  to  James  Cooper,  president 
of  the  group  and  assistant  operations 
vice  president  at  the  Washington 
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Post. 

The  name  change  was  made  in 
order  to  keep  the  group  relevant  to  the 
increasing  number  of  newspapers  that 
have  converted  their  presses.  The 
conversion  name,  it  was  thought,  has 
become  “too  restrictive”  and  ruled 
out  people  who  could  contribute. 

The  group,  formed  in  1972  for 
newspapers  switching  to  DiLitho 
printing,  later  changed  its  focus  to 
offset,  and,  more  recently,  to  flexo. 

“It’s  basically  a  problem-solving 
group.  We  are  not  really  just  about 
conversions  anymore  but  deal  mostly 


with  press-related  and  technical 
problems,”  said  Chuck  Morrow,  a 
member  who  is  director  of  technical 
systems  operations  planning  at  the 
Los  Angeles  Times. 

The  group  also  is  said  to  be  consid¬ 
ering  a  merger  with  the  Flexo  Users 
Group. 

Chipman  to 
head  production 

Peter  Chipman  has  been  named 
production  supervisor  of  Lynn, 
Mass.,  Daily  Evening  Item. 
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TECHNICAL  BRIEFS 


Sll  reports 
record  income 

System  Integrators  Inc.  of  Sac¬ 
ramento,  Calif.,  has  reported  record 
net  income  and  revenues  for  the 
fourth  quarter  and  the  fiscal  year 
ended  Sept.  30. 

SII  said  net  income  for  the  fourth 
quarter  rose  59%,  to  $3  million,  or  250 
a  share,  compared  with  $1.8  million, 
or  180  a  share,  last  year.  Revenues  for 
the  period  were  $19.2  million,  35% 
higher  than  a  year  earlier. 

Net  income  for  the  year  rose  25%  to 
$9.7  million,  or  850  a  share,  from  $7.7 
million,  or  730  a  share,  a  year  ago 
while  revenues  rose  to  $68.3  million, 
13%  higher  than  a  year  earlier. 

Fourth-quarter  results  represented 
the  third  consecutive  quarter  of  rec¬ 
ord  earnings  and  revenues,  while  net 
earnings,  revenues  and  earnings  per 
share  for  the  fiscal  year  represented 
all-time  highs  for  the  company, 
according  to  Alden  Edwards,  presi¬ 
dent  and  chief  operating  officer. 

Edwards,  noting  severe  price  com¬ 
petition  in  the  computerized  typeset¬ 
ting  industry,  said  the  results  were 
due  to  increased  add-on  sales,  sup¬ 
port  services,  cost  controls  and 
employee  productivity. 

Paddock  plant 
ready  to  start 
new  presses 

Paddock  Publications,  whose  15 
editions  of  the  Daily  Herald  serve 
suburban  Chicago,  is  planning  to 
open  a  new  printing  plant  in  Novem¬ 
ber. 

Known  as  the  Stuart  R.  Paddock 
Printing  Center,  the  61,000-square- 
foot  plant  will  replace  a  47-year-old 
site  in  Arlington  Heights. 

The  plant,  engineered  by  The  Aus¬ 
tin  Co.  of  Des  Plaines,  Ill.,  houses  two 
West  German-made  Koenig  &  Bauer 
Koebau  Commander  double-width 
offset  newspaper  presses. 

Harris  records 
income  gain 

Harris  Corp.  of  Melbourne,  Fla., 
has  reported  first  quarter  net  income 
26%  above  a  year  ago  on  reduced 
sales. 

Income  for  the  quarter  ended  Sept. 
26  was  reported  at  $16.3  million,  or 
400  a  share,  compared  with  $12.9  mil¬ 
lion,  or  320  a  share,  last  year.  Last 


year's  income  included  $3.9  million, 
or  100  a  share,  from  the  sale  of  a 
power-supply  manufacturing  opera¬ 
tion. 

Sales  dropped  in  the  period  to 
$469.4  million  from  last  year’s  $559.9 
million,  which  included  revenue  from 
the  company’s  Lanier  Image  Pro¬ 
cessing  Division,  now  a  joint  venture. 

The  information  systems  sector, 
which  makes  newspaper  composition 
products,  increased  sales  slightly  and 
broke  even,  compared  with  a  substan¬ 
tial  loss  at  the  same  time  last  year,  the 
company  said. 

John  Hartley,  president  and  chief 
executive  officer,  said  the  improved 
results  reflected  actions  the  company 
has  taken  to  counter  weak  earning 
and  markets. 

“We  have  yet  to  see  an  upturn  in 
our  key  markets.  However,  as  a  result 
of  operating  improvements  and  new 
product  introductions,  and  given 
some  strengthening  in  market 
demand,  we  continue  to  expect  a  sig¬ 
nificant  increase  in  earnings  for  this 
fiscal  year,’’  Hartley  said. 

Scitex  to  market 
Contex  systems 

Scitex  Europe  S.A.,  has  agreed  to 
distribute  Contex  Graphics  Systems 
Inc.  package  design  systems  in  Eu¬ 
rope. 

Contex  Graphics  Systems  is  a  joint 
venture  of  Continental  Can  Company 
Inc.  and  Scitex  and  is  dedicated  to 
developing  computer-based  systems 
for  package  design. 

Crosfield  invests 
in  U.S.  operations 

British-owned  Crosfield  Electron¬ 
ics  Inc.  has  opened  its  new  North 
American  headquarters  and  its  first 
U.S.  manufacturing  plant. 

Crosfield,  the  U.S.  subisidiary  of 
England’s  Crosfield  Electronics  Ltd., 
opened  its  new  headquarters  in  Glen 
Rock,  N.J.,  as  Sir  Antony  Acland, 
British  Ambassador  to  the  United 
States,  attended  the  September  cere¬ 
mony.  The  67,000-square-foot  facility 
includes  space  for  demonstrations 
and  operator  training. 

The  manufacturing  plant  opened  in 
September  at  Crosfield’s  Crosfield 
Hastech  facilities,  formerly  Hastech 
Inc.,  in  Manchester,  N.H. 

The  50,000-square-foot  plant, 
located  in  a  renovated  factory  build¬ 
ing,  will  support  production  at  the 


company’s  U.K.  manufacturing  site 
in  Peterborough,  England.  Initially  it 
will  produce  Studio  800  image  pro¬ 
cessing  systems  Scanview  600  pre¬ 
view  systems.  First  shipments  are 
scheduled  in  November.  Later  it  will 
produce  digital  laser  scanners  and 
peripheral  equipment,  Crosfield  said. 

Melvin  Ettinger,  president  of  Cros¬ 
field  in  this  country,  said  the  plant 
was  the  result  of  Crosfield’s  strides  in 
world  markets  and  “tremendous” 
growth  in  the  North  American 
graphic  arts  market.  Crosfield  makes 
electronic  color-separation  and  com¬ 
position  equipment  as  well  as  press 
controls. 

Crosfield,  operating  in  the  United 
States  since  1976,  employs  more  than 
750  people  here,  including  its  sub¬ 
sidiaries,  and  maintains  regional 
offices  in  Illinois,  Georgia,  Texas, 
California  and  Canada. 

Dow  Jones  works 
with  Japan  paper 

Dow  Jones  &  Co.  Inc.  has 
announced  that  in  1987  it  will  begin 
printing  the  A.^iun  Wall  Street  Journal 
at  Nihon  Keizai  Shimbun  in  Tokyo  for 
distribution  in  Japan. 

Nihon  Keizai  Shimbun  is  a  national 
business  newspaper  and  a  minority 
partner  to  Dow  Jones’  majority  in 
Asian  Journal,  which  currently  is 
printed  in  Hong  Kong  and  Singapore 
and  circulates  about  33,000  copies, 
12%  more  than  a  year  ago. 

The  approximately  4,000  copies 
sold  in  Japan  now  are  flown  in  from 
Hong  Kong  and  often  distributed  the 
morning  after  publication. 

Under  the  agreement,  specially 
edited  pages  of  the  Asian  Journal  will 
be  transmitted  by  satellite  from  Hong 
Kong  to  Tokyo  for  same-day  distribu¬ 
tion. 

Simultaneously,  the  companies 
announced  that,  beginning  next 
spring,  the  final  edition  of  the  seven- 
day-a-week  Nihon  Keizai  Shimbun 
will  be  printed  at  two  Dow  Jones 
plants  in  the  United  States.  Printed  in 
Japanese,  the  paper  will  be  transmit¬ 
ted  by  satellite  from  Tokyo  to  plants 
near  New  York  and  Los  Angeles  to 
speed  circulation.  The  paper,  circu¬ 
lating  2.4  million  in  Japan,  sells  about 
5,000  copies  here. 

In  September,  Dow  Jones  said  it 
will  begin  printing  part  of  the  Wall 
Street  Journal/ Europe  near  Zurich, 
Switzerland. 

Including  Zurich  and  Tokyo,  the 
Journal  will  be  printed  at  five  over¬ 
seas  and  17  U.S.  locations. 
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“ALL  MARKETERS  USE  TEE  GUEE ...” 


Making  Monby 

lion.  Ewn  aim  mSmM  a  had  built  am  of  the  * 

most  sf^istlated  «al  ^lade  departttwtas.  Kroc  regutely  cMtnb- 

an  inch^hick  directory  listing  all  newspapers  m  the  United  States 
and  describing  the  population  and  commerce  of  the  towns  m  w^ch 
they  are  located,  was  Kroc’s  constant  reading  companion.  All  mar 
keters  use  the  guide  in  locating  new  outlets 

intimately  than  Kroc.  Copies  of  it  were  kept  on  his  Gulfstream  jet  | 
and  KrocVickly  turned  to  it  if  he  spotted  from  the  air  a  small  town 
that  looked  like  a  good  site  for  a  McDonald’s.  Even  in  the  founders 

late  seventies,  long  after  he  had  turned  over  the 

to  Turner  the  E&P  Guide  was  Kroc’s  evening  reader.  Ray  Prac‘ica  ly 

slot  with  that  thing,”  notes  Wilburn  H.  “Wib”  Sutherland,  Me- 

that  might  suor  n  a  new  McDonald’s,  f«>  was  on  the  phone  t  next 

From  MCDONALD’S:  BEHIND  THE  ARCHES 

by  John  F.  Love  (page  161), 
published  November,  1986  by  BANTAM 


We  can  t  promise  that  you’ll  build  an  empire  for  a  client, 
as  Ray  Kroc  built  McDonald’s,  but  we  can  tell  you  that  the 
1987  Editor  &  Publisher  Market  Guide  is  your  ally  in 
that  direction. 

The  Editor  &  Publisher  Market  Guide  is  designed  to 
a.ssi.st  you  in  planning  .smart,  .sound  marketing  and  advertLs- 
ing  strategies  ...  and  to  give  you  facts  and  estimates  fast 
for  your  clients.  The  Market  Guide,  in  4  easy-to-use  .sec¬ 
tions,  is  your  single,  most  efficient  fact.s-and-forecasts  t(K)l. 

You’ll  find  the  latest  facts  and  figures  for  over  1,600  U.S. 
and  Canadian  cities  —  data  on  indu.stries,  banking,  retail¬ 
ing,  utilities,  climate,  transportation,  daily  new.spapers 
■serving  the  area  . . .  exclusive  1987  market  rankings  of 
leading  U.S.  cities,  counties  and  MSAs  according  to  E&P’s 
estimates  of  population,  personal  income,  total  retail  .sales, 
food  sales  and  income  per  household  . . .  E&P’s  1987 
tables  for  the  U.S.  and  Canada,  estimates  of  sales  of  gen¬ 
eral  merchandi.se,  apparel,  food,  auto,  ga.soline,  lumber/ 
hardware,  furniture,  eating  and  drinking  places,  drugs, 
number  of  retail  establishments  in  each  category;  totals. 
Plus  much  more! 


It’s  all  here  at  your  fingertips  . . .  crucial  marketing  data 
...  in  the  most  efficient,  single-volume  marketing  tool 
available  —  the  Editor  &  Publisher  Market  Guide, 
available  NOW. 

ORDER  YOUR  COPY  TODAY! 


Plea.se  send  the  1987  EDIIDR  &  PDBI.I.SHER 
MARKET  GLIDE  as  checked; 

- copies  at  eacti  (one  to  four  cojiies) 

- copies  at  eacti  (five  or  more  copies) 

Alxive  rates  for  U..S.  and  fanada  oniv. 

All  otlier  countries  .ST.S  each, 

AI.I.  REMirrANCK  IN  LI..S,  IX)I.1.AR.S 

Name _  Title _ 

Company _ Business _ 

Address  _ _ 

Oty - - - .State _ / 

Payment  must  accompany  your  order. 

New  York  buyers  add  appropriate  .sales  tax. 

Mail  to:  Editor  &  Publisher 

Market  Guide  Dept. 

11  West  19  .Street 
New  York.  N.Y.  KKlll 
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SYNDICATES 


Event  mixes  humor  and  serious  advice 

NFC’s  first  ‘How  to  Become  Syndicated’  seminar  is  attended  by  a 
huge  crowd  of  over  400  aspiring  cartoonists  and  coiumnists 


Bil  Keane  speaking  (left)  and  Robert  Greenberg  introducing  Judith  Martin.  The 
question  of  whether  it  is  proper  etiquette  to  sit  behind  flowers  on  a  podium  was 
not  addressed.  (These  photos  and  other  story  picture  by  David  Astor.) 


By  David  Astor 

The  over  400  people  jamming  a 
Newspaper  Features  Council  (NFC) 
seminar  in  New  York  City  earlier  this 
month  received  an  enormous  amount 
of  serious  advice  about  getting  syndi¬ 
cated.  But  they  heard  a  lot  of  funny 
comments,  too  —  particularly  from 
the  two  luncheon  speakers. 

One  of  them,  “The  Family  Circus” 
creator  Bil  Keane  of  King  Features 
Syndicate,  related  the  conversation 
this  summer  that  brought  him  to  the 
Grand  Hyatt  Hotel  podium  three 
weeks  ago: 

“Do  you  believe  in  free  speech?” 
asked  King  president  Joseph  F. 
D’Angelo. 

“Yes,”  replied  Keane. 

“Good.  You’re  making  one 
November  1.” 

The  NFC  seminar  took  place  the 
day  after  Halloween,  so  Keane  could 
not  resist  commenting  on  the  holiday. 
“Halloween  is  not  what  it  used  to 
be,”  he  observed.  “I  went  to  shave 
and  I  found  candy  in  my  razor  blade.” 

And  Keane  commented  on  the 
meeting  site.  “This  is  some  hotel,”  he 
remarked.  “It  has  trains  running 
around  in  the  basement.”  And  the 
cartoonist  reported  that  when  he  had 
gone  downstairs,  he  saw  people  “all 
over  the  place  —  like  (it  was)  Grand 
Central  Station.”  Which  is  indeed 
what  the  Grand  Hyatt  is  built  over  and 
shares  a  name  with. 

Speaking  of  names,  Keane  said  he 
felt  sorry  for  St.  Francis.  “His  own 
father,”  explained  the  speaker, 
“called  him  Assisi.”  And  Pearl 
Bailey?  Well,  according  to  Keane, 
she  hasn’t  seen  her  “boy  Beetle  since 
he  and  Mort  joined  the  Army.” 
Which  is  probably  news  to  cartoonist 
Mort  Walker. 

Then  there  was  the  King  syndicate 
executive  who  loved  to  make  money. 
“He  came  out  to  visit  us  one  day,” 
recalled  Keane,  “and  we  said  our 
house  is  his  house  ....  So  he  sold 
it.” 

Milt  CanifTs  old  “Terry  and  the 
Pirates”  strip,  continued  Keane,  was 
“about  a  young  man  who  gets 
involved  with  syndicates.” 

Caniff  wasn’t  the  only  famous  car¬ 


toonist  mentioned  by  Keane,  whose 
acerbic  verbal  humor  differs  greatly 
from  the  gentler  humor  in  his  comic 
panel.  He  reported  that  “Garfield” 
creator  Jim  Davis  “couldn’t  be  here 
this  morning  because  he  was  putting 
his  money  on  microfilm.”  And  Garry 
Trudeau  wasn’t  around  either 
because  he  was  “listening  to  Sinatra 
records.”  The  “Doonesbury”  crea¬ 
tor,  of  course,  drove  Of  Blue  Eyes 
bananas  last  year  with  a  series  sati¬ 
rizing  the  singer’s  behavior  and 
alleged  mob  ties. 

Indeed,  Keane  wondered  what  he 
was  doing  at  the  Grand  Hyatt. 
Attending  a  seminar  designed  to  give 
advice  to  potential  competitors  is 
“the  stupidest  thing  I’ve  ever  done,” 
kidded  the  cartoonist.  “It’s  like  Gen¬ 
eral  Custer  giving  archery  lessons  to 
the  Indians.” 

But  Keane,  who  stated  that  Custer 
was  the  “first  man  to  wear  an  Arrow 
shirt,”  graciously  noted  that  there  is 
“always  room  for  one  more”  syndi¬ 
cated  cartoonist.  “But  not  4(X)!”  he 
moaned. 

“Good  luck  to  you  all,”  concluded 
Keane.  “See  you  in  the  funny 
papers.” 

Preceding  Keane  (profiled  in  E&P, 
February  23,  1985)  was  “Miss  Man¬ 
ners”  etiquette  columnist  Judith  Mar¬ 
tin,  who  was  introduced  by  NFC 
president  and  Philadelphia  Inquirer 
assistant  managing  editor  Robert  I. 
Greenberg  as  someone  possessing 


“perfect”  children,  a  “perfect”  syn¬ 
dicate,  etc. 

“No  one  was  more  surprised  than  1 
that  I  got  popular,”  stated  Martin 
(profiled  in  E«&P,  August  3,  1985).  “I 
don’t  want  to  brag,  but  I  think  I  came 
up  with  the  most  unmarketable  col¬ 
umn  in  the  history  of  journalism!” 

Despite  a  1984  Time  magazine  story 
about  a  return  to  etiquette  in  Amer¬ 
ica,  Martin  wondered  just  how  much 
of  a  trend  there  is.  “Was  anybody 
assaulted  by  politeness  on  the  way 
over  here?”  she  queried. 

What  helped  her  —  and  what  can 
help  other  creators,  said  Martin  — 
is  “find(ing)  a  syndicate  that  shares 
your  views.”  The  columnist  recalled 
that  when  she  first  talked  with  United 
Feature  Syndicate  after  starting  “Miss 
Manners”  in  the  Washington  Post, 
she  expressed  doubt  that  her  feature 
would  sell  around  the  country.  Martin 
was  told  by  United:  “We  think  it’s 
good.  We’ll  make  it  sell.” 

The  400-plus  aspiring  columnists 
and  cartoonists  listening  to  Martin 
came  to  the  NFC’s  first-ever  “How  to 
Become  Syndicated”  seminar  in  the 
hopes  that  they  too  would  find  a  syn¬ 
dicate  who  thinks  their  feature  is 
good.  Towards  that  end,  they  mingled 
with  syndicate  executives  and  syndi¬ 
cated  creators  during  two  cocktail 
receptions.  And  they  listened  to 
about  30  speakers  (all  of  whom  agreed 
to  appear  without  payment)  during 
five  panel  discussions. 

The  seminar  attendees  received 
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Pictured  from  left  to  right  ore  seminar  director  June  Roth,  William  Dickinson, 
David  Hendin,  Richard  Newcombe,  and  Lou  Schwartz. 


some  sobering  news  during  the  first 
session,  entitled  “The  Syndicate  i 
Mystique:  How  It  Really  Works,”  as 
the  panelists  discussed  how  difficult  it 
can  be  to  get  syndicated. 

“Every  year  there  are  fewer  com¬ 
petitive  markets  (for  syndicates  to  sell 
features  to),”  said  Washington  Post . 
Writers  Group  general  manager/edi¬ 
torial  director  William  B.  Dickinson, 
Jr.,  who  added  that  there  is  also 
shrinkage  in  monopoly  markets  when 
a  morning  paper  folds  its  evening  edi¬ 
tion.  And  there  will  be  fewer  major 
syndicates,  stated  Dickinson,  as 
mergers  continue  to  hit  the  industry. 

For  aspiring  columnists,  said  News 
America  Syndicate  president  and  chief 
executive  officer  Richard  S.  New¬ 
combe,  it  helps  greatly  to  have  a  “big 
name”  (like  Pope  John  Paul  II),  be 
published  in  a  newspaper  first  (as  Art 
Buchwald  was),  or  write  one  or  more 
best-selling  books  (like  Isaac  Asi¬ 
mov). 

Panel  moderator  David  Hendin, 
United  Media’s  senior  vice  president 
and  editorial  director,  also  stressed 
the  importance  of  being  trained  in  the 
area  one  is  writing  about.  Hendin 
noted,  by  way  of  example,  that  he  had 
a  degree  in  science  as  well  as  journal¬ 
ism  before  becoming  a  syndicated 
medical  columnist. 

But  Dickinson  said  it  is  still  “possi¬ 
ble  to  become  famous  out  of 
nowhere.”  He  pointed  to  the  case  of 
“Bloom  County”  cartoonist  Berke 
Breathed,  who  had  recently  grad¬ 
uated  from  the  University  of  Texas 
when  he  was  signed  by  WPWG  in 
1980.  Breathed’s  comic,  reported 
Dickinson,  now  appears  in  over  1  ,(X)0 
daily,  Sunday,  and  college  papers. 

Some  syndicates  in  recent  years 
have  looked  for  trendy  comics  aimed 
at  specific  audiences  and  possessing 
strong  licensed  product  potential.  “I 
think  that’s  a  mistake,”  said  New¬ 
combe.  “Look  at  ‘B.C.’  What  would 
Madison  Avenue  have  said  is  the  mar¬ 
ket  for  cavemen?  You  should  not  get 
caught  in  the  trap  of  licensing  and 
what  is  hot  today.  You’re  on  much 
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stronger  ground  if  you  go  with  your 
own  creativity.” 

Newcombe  also  advised  creators 
not  to  “sign  your  life  away”  when 
inking  a  syndicate  contract.  He  and  a 
couple  of  other  panelists  said  people 
who  have  been  offered  a  contract 
should  retain  an  attorney  and/or  agent 
familiar  with  syndication.  Hendin 
suggested  that  creators  get  someone 
who  charges  a  one-time  service  fee 
rather  than  commission  for  the  length 
of  time  the  feature  is  syndicated. 

Even  if  one  can’t  get  a  regular  fea¬ 
ture  accepted  at  first,  Los  Angeles 
Times  Syndicate  president  Lou 
Schwartz  said  one  “entry  into  syndi¬ 
cation”  is  doing  freelance  articles  for 
packages  like  the  LATS-distributed 
Health  and  Fitness  News  Service. 

And  there  is  always  self-syndica¬ 
tion.  Panelist  (and  director  of  the 
November  1  seminar)  June  Roth 
noted  that  she  created  and  began 
“independently”  syndicating  her 
“Special  Diets/Nutrition  Hotline” 
feature  as  a  way  to  get  feedback  from 
readers  that  would  help  in  tailoring 
future  books  to  them.  “Now  the  col¬ 
umn  has  become  the  love  of  my  life,” 
said  Roth,  who  has  written  over  30 
books  on  food  and  nutrition  topics. 

Roth  said  she  is  happy  selling  and 
distributing  her  own  work,  but  self¬ 
syndication  can  lead  to  a  contract 
with  a  major  syndicate  in  some  cases. 
Dickinson  recalled  that  Neal  Peirce’s 
column  on  city  and  state  issues  was 
originally  turned  down  by  WPWG. 
Then  Peirce  went  out  and  found  45 
papers  himself,  after  which  he  was 
signed  by  the  Writers  Group. 

The  key,  said  Hendin,  is  to  have  a 
“better  idea”  —  and  to  come  up  with 
it  yourself.  “Don’t  tell  us  you’re  a 
really  good  cartoonist  or  writer  and  all 
you  need  is  a  good  idea,”  he  advised 
the  audience.  “No  one  called  up  Jim 
Davis  one  morning  and  said,  ‘Cats.’ 
He  thought  of  it  himself.” 

“Ideas  are  what  we’re  looking 
for,”  agreed  Los  Angeles  Daily  News 
editor  Tim  Kelly,  who  was  on  the 
“Newspaper  Editors:  What  Do  They 


Want?”  panel  that  followed  the  first 
session.  “If  you  don’t  have  an  idea, 
don’t  bother  the  syndicates,  so  the 
syndicates  won’t  bother  us.” 

Kelly  said  features  he’d  like  to  see 
include  a  comic  with  a  California  mi¬ 
lieu  and  a  rock  column  written  by 
someone  with  the  multimedia  expo¬ 
sure  and  renown  of  movie  critics 
Roger  Ebert  and  Gene  Siskel.  And  he 
stated  that  there’s  “always  a  place  in 
the  newspaper  for  good  humor  (col¬ 
umns).” 

Currently  available  features  Kelly 
expressed  positive  feelings  about 
include  the  “Body  Worry”  fitness 
diary  by  the  middle-aged  and  (once) 
out-of-shape  Remar  Sutton  of  United, 
the  new  “Soldiering”  column  by  Fred 
Reed  of  Universal  Press  Syndicate,  the 
new  Universal  “Primary  Color” 
package  that  includes  travel  stories 
and  color  photos,  and  television  list¬ 
ing  services. 

Panelist  Clifford  Ridley,  assistant 
managing  editor  at  the  Detroit  News, 
said  newspapers  especially  like  it 
when  syndicates  provide  “enor¬ 
mously  labor-intensive”  material 
such  as  tv  listings  so  that  the  papers 
don’t  have  to  compile  them  in-house. 

“TV  Data  (from  United  Media)  was 
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a  real  revolution  in  this  business,”  he 
stated. 

Ridley  said  he’d  like  to  see  syndi¬ 
cates  offer  a  complete  video  package 
as  well  as  more  extensive  listings  of 
the  country’s  hottest  albums  and  cas¬ 
settes.  He  reported  that  the  News 
contracted  with  a  major  music  publi¬ 
cation  to  provide  the  top  60  sellers  in 
this  area.  And  Ridley  expressed  the 
desire  for  travel  pieces  with  more 
“hard  information”  about  locales, 
including  temperatures  and  exchange 
rates. 

Panel  moderator  Ron  Patel,  who  is 
associate  managing  editor/features  at 
the  Philadelphia  Inquirer,  said  there’s 
a  need  for  a  syndicated  offering  on 
compact  discs. 

Newsday  deputy  features  editor 
Susan  Olds  said  she’d  like  to  see, 
among  other  things,  good  columns 
aimed  at  teens  and  “baby  boomers 
turning  40.” 

What  Olds  and  a  couple  of  other 
panelists  don’t  want  are  more  advice 
columns.  “I’m  getting  adviced  out,” 
declared  Olds,  who  added  that  these 
features  often  “give  answers  to  things 
that  don’t  have  answers.” 

Whatever  the  syndicated  feature 
preferences  of  panel  members,  their 
papers  tend  to  run  a  significant  num¬ 
ber  of  these  offerings.  Boston  Globe 
assistant  managing  editor  for  adminis- 
tration  Alexander  Hawes,  for 
instance,  said  the  Globe  carries  over 
100  syndicated  features,  including 
columns  by  “big  names”  such  as  Lee 
lacocca,  Coretta  Scott  King,  and 
Jeane  Kirkpatrick. 

Another  story  about  the  syndication 
seminar  will  appear  in  next  week's 
issue.  There  will  be  more  photos,  too. 


Pope  column  proceeds 
going  to  Mother  Teresa 

Almost  $53,000  in  proceeds  from 
the  “Selected  Observations  of  Pope 
John  Paul  11”  column  will  be  donated 
to  Mother  Teresa  by  News  America 
Syndicate  and  its  international  Times 
of  London  Syndicate  division. 

The  donation  —  comprised  of  “all 
royalties”  from  the  feature,  accord¬ 
ing  to  NAS  president  and  chief  execu¬ 
tive  officer  Richard  S.  Newcombe  — 
will  go  directly  to  Mother  Teresa’s 
Missionaries  of  Charity  for  the 
world’s  poor. 

Newcombe  said  column  proceeds 
will  continue  to  be  given  to  Mother 
Teresa  each  month. 


The  50th  anniversary  of  “The 
Phantom”  was  celebrated  at  a  dinner 
in  New  York  City  November  10. 

Lee  Falk,  who  was  only  21  when  he 
created  the  comic  he  still  writes, 
received  the  National  Cartoonists 
Society’s  Silver  T-Square  Award  for 
“extraordinary  commitment”  to  the 
cartooning  profession. 

“I  appreciate  this  honor  from  my 
colleagues,”  said  Falk.  “That’s  the 
best  kind.” 

King  Features  Syndicate  also  pre¬ 
sented  Falk  with  a  plaque  at  the 
event. 

The  Phantom,  King  president 
Joseph  F.  D’Angelo  told  attendees, 
was  “the  first  masked  hero”  and 
“began  a  new  era  for  adventure 
strips.”  He  said  it  now  appears  in 
almost  600  papers  in  some  40  coun¬ 
tries.  The  comic  is  especially  popular 
in  Sweden  and  a  number  of  other 
nations,  according  to  King. 

Falk,  who  travels  extensively,  said 
one  fan  of  the  “Ghost  Who  Walks”  is 
French  leader  Francois  Mitterrand. 
“It’s  obvious  this  man  is  a  great 
statesman,”  joked  the  St.  Louis 
native.  “When  my  wife  and  I  go  to 
Paris  next  time,  we’re  going  to  vote 
for  him!” 

Others  speaking  at  the  event 
included  “The  Lockhorns”/“ Agatha 


A  huge  total  of  over  14,000  children 
have,  as  of  November  17,  entered  a 
contest  announced  last  month  in  the 
kid-oriented  “U.S. Acres”  comic  by 
“Garfield”  creator  Jim  Davis  of 
United  Feature  Syndicate. 

“The  response  is  unbelievable,” 
said  United  Media  senior  vice  presi¬ 
dent  and  editorial  director  David 
Hendin,  who  noted  many  teachers 
used  the  contest  as  a  class  project. 

First  publicized  in  the  October  13 
“U.S. Acres,”  the  contest  asks  read¬ 
ers  in  kindergarten  through  grade  six 
to  name  the  unseen  animal  in  that 
Columbus  Day  strip  and  describe 
three  of  its  characteristics.  The  win¬ 
ner  —  to  be  revealed  in  January  —  is 
being  offered  a  $1,000  savings  bond, 
$1,000  for  his  or  her  school,  and  a 
chance  to  see  the  new  character 
appear  in  “U.S. Acres”  next  March. 
Davis  will  deliver  the  prize  to  the 
winner’s  school  in  person. 

Three  runners-up  will  receive  origi- 


Lee  Folk  (directly  behind  the  plaque) 
and  Joseph  D'Angelo  flanked  by  Falk's 
character  creations. 


Crumm”  creator  Bill  Hoest,  who  pre¬ 
sented  the  T-Square  honor;  “Steve 
Canyon”  creator  Milt  Caniff;  and 
King  executive  vice  president  Bruce 
Paisner. 

Falk,  who  collaborates  with  artist 
Sy  Barry  on  “The  Phantom,”  is  also 
the  creator  and  writer  of  the  52-year- 
old  “Mandrake  the  Magician”  (mak¬ 
ing  him  the  only  person  in  comic  his¬ 
tory  to  have  two  successful  strips  in 
syndication  for  over  five  decades). 
And  the  University  of  Illinois  gradu¬ 
ate  and  U.S.  Army  veteran  has 
authored,  directed,  and/or  produced 
numerous  plays. 

— David  Astor 


Orson  of  'U.S. Acres'  and  United  direc¬ 
tor  of  comic  art  Sarah  Gillespie  look  at 
contest  entries. 


nal  autographed  “U.S. Acres”  strips 
and  100  finalists  will  win  a  copy  of  the 
World  Almanac’s  Big  Book  of  Kids’ 
Lists. 

Although  the  “Create  a  Character 
Contest”  did  not  require  it,  many  of 

(Continued  on  next  page) 


Thousands  enter  ‘U.S.Acres’  contest 


EDITOR  &  PUBLISHER  for  November  22.  1986 


38 


Science-oriented  column  by  Isaac  Asimov  now  out 


A  weekly  column  by  prolific  sci¬ 
ence  author  Isaac  Asimov  has  been 
introduced  by  the  Los  Angeles  Times 
Syndicate. 

Charter  clients  include  the  Dallas 
Times  Herald,  Denver  Post,  Kansas 
City  Star,  Los  Angeles  Times,  News- 
day,  Sacramento  Bee,  and  San  Fran¬ 
cisco  Chronicle  as  well  as  papers  in 
countries  like  Colombia,  Israel,  and 
Italy. 

LATS  said  Asimov  (see  E&P, 
November  15)  will  discuss  “the  scien¬ 
tific  aspects  and  implications  of 
national  and  international  issues, 
events,  developments,  and  discover¬ 
ies”  in  his  800-word  feature.  The 
Chernobyl  nuclear  disaster  was  one 
topic  addressed  in  a  sample  column. 


Isaac  Asimov 


Asimov  —  a  five-time  winner  of  the 
Hugo  Award,  science  fiction’s  high¬ 


est  honor — is  perhaps  best  known  for 
his  Foundation  series  and  I,  Robot. 
He  has  also  penned  almost  350  other 
books  during  the  past  36  years  —  an 
average  of  one  every  5.4  weeks  — 
covering  astronomy,  geology,  mete¬ 
orology,  medicine,  physics,  psychol¬ 
ogy,  history,  literature,  and  numer¬ 
ous  other  subjects.  Asimov  has  also 
published  thousands  of  scientific  arti¬ 
cles  and  essays. 

Born  in  1920  in  the  Soviet  Union, 
Asimov  emigrated  with  his  family  to 
New  York  City  three  years  later.  He 
earned  undergraduate,  master’s,  and 
doctoral  degrees  in  chemistry  at 
Columbia  University  between  1939 
and  1948,  and  then  taught  at  the  Bos¬ 
ton  University  School  of  Medicine. 


Cartoonists  to  again  draw  comics  on  hunger  issue 


Numerous  syndicated  cartoonists 
will  again  be  devoting  their  Thanks¬ 
giving  Day  comics  to  the  subject  of 
hunger. 

Last  year,  about  175  cartoonists 
addressed  that  theme  in  their  Novem¬ 
ber  28  strips  and  panels  (see  E&P, 
September  28,  November  2,  and 
December  7,  1985).  And  about  120 
newspapers  ran  Thanksgiving  Day 
ads  telling  readers  where  to  send  con¬ 
tributions  to  USA  for  Africa.  The 
result  was  $55,000  raised  to  fight 
world  hunger,  according  to  David 
Stanford,  an  editor  at  Henry  Holt  and 
Company  in  New  York  City. 

Holt  later  published  a  book,  called 
Comic  Relief,  that  contained  the 
November  28  drawings. 


(Continued  from  previous  page) 

the  entrants  drew  the  unseen  charac¬ 
ter  and  commented  about  how  much 
they  like  the  Davis  comic. 

Hendin  said  the  contest  response 
illustrates  how  “U.S. Acres,”  like  the 
United-distributed  “Nancy”  strip,  is 
generally  perceived  more  positively 
by  young  readers  than  by  adult  news¬ 
paper  editors.  Some  editors  have 
expressed  disappointment  with  the 
new  Davis  comic,  which  has  been 
reflected  in  a  client-list  drop  from 
over  500  papers  when  “U.S. Acres” 
debuted  in  March  to  the  present  total 
of  about  440. 

Garfield,  Davis  meet 

It  was  Halloween  night,  and  a 
female  dressed  in  a  Garfield  costume 


This  year,  reported  Stanford, 
money  raised  via  November  27  news¬ 
paper  ads  will  go  to  Hands  Across 
America  for  fighting  hunger  and 
homelessness  in  the  U.S.  The  Holt 
editor  said  he  hoped  more  (and  larger) 
papers  would  run  the  ads  this  year  so 
that  a  significantly  greater  sum  than 


Cathy  Guisewite 


‘Cathy’  comic  is  ten 

November  22  marks  the  tenth  birth¬ 
day  of  Cathy  Guisewite’s  “Cathy” 
comic. 

The  strip  (see  E&P,  June  25,  1983) 
now  appears  in  over  460  newspapers, 
according  to  Universal  Press  Syndi¬ 
cate. 

In  a  related  matter.  Universal’s 
Andrews,  McMeel  &  Parker  book 
company  has  just  published  the  latest 
“Cathy”  collection.  It’s  called  Thin 
Thighs  in  Thirty  Years. 


was  at  the  Coven  Cafe  in  Nyack,  New 
York. 

Also  at  the  restaurant  October  31 
were  “Garfield”  creator  Jim  Davis  of 
United  Feature  Syndicate  and  United 


$55,000  gets  donated.  Toward  that 
end,  several  newspaper  editors  (along 
with  cartoonists,  syndicate  execu¬ 
tives,  and  others)  are  included  on  a 
committee  handling  the  1986  project. 

Two  days  before  Thanksgiving  — 
on  November  25  —  more  money  to 
fight  hunger  will  be  raised  when 
Christie’s  holds  an  auction  to  sell 
originals  of  the  comics  that  ran  last 
November  28.  The  auction  is  part  of 
the  annual  World  Hunger  Media 
Awards  event  at  the  United  Nations. 
On  hand  will  be  singer  Kenny  Rogers, 
his  wife  Marianne,  and  Bryant  Gum- 
bel  and  Jane  Pauley  of  NBC’s  Today 
show.  More  information  on  the  auc¬ 
tion  can  be  obtained  by  calling  Betty 
Krulik  of  Christie’s  at  212-606-0560. 


Media  senior  vice  president/editorial 
director  David  Hendin  (along  with 
their  wives). 

Hendin  got  the  cat-garbed  diner’s 
attention  and  said  his  eating  compan-. 
ion  wanted  to  write  something  on  her 
costume.  The  Garfield  look-alike  — 
who  had  no  idea  who  Davis  was  — 
emphatically  declined,  saying  her 
outfit  was  borrowed. 

Davis  wrote  on  a  place  mat  instead, 
and  the  young  woman  was  absolutely 
stunned  to  find  out  who  Davis  was. 

‘Oop’  back  in  paper 

“Alley  Oop,”  the  Newspaper 
Enterprise  Association  comic  by  Dave 
Graue,  was  recently  reinstated  by  the 
Marysville  (Calif.)  Appeal-Democrat 
after  a  number  of  readers  complained 
about  its  dropping. 
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a  newspaper  schedule  you  buy,  77%  of  the  people  who 
read  the  paper  will  open  the  page  that  carries  your  ad. 

“So,  Our  tenth  conclusion:  In  tv,  the  medium  is  the 
message.  In  newspapers,  your  message  is  the  message,” 
he  said. 

Ted  Stasney,  research  manager  of  the  Tampa  (Fla.) 
Tribune,  said  that  while  many  people  in  research  depart¬ 
ments  are  looking  at  ways  to  counter  direct  mail  incursions 
into  the  marketplace,  “we  sometimes  overlook  the  impact 
television  has  on  the  local  advertising  dollar. 

“Recently  we  found  from  our  retail  advertising  sales 
staff  (that)  one  major  reason  local  retailers  are  using  tv  in 
the  Tampa  market  is  because  they  like  the  glamorous 
status  of  television  advertising,”  Stasney  said. 

In  his  presentation,  Stasney  focused  on  two  ways  his 
paper  sells  against  tv  at  the  local  level. 

“The  first  deals  with  presentations  we  make  to  retailers 
who  are  not  sophisticated  (enough)  to  buy  tv  effectively, 
have  small  advertising  budgets  and  are  local  in  their  mar¬ 
ket  to  the  extent  that  they  consider  one  county  as  their 
primary  market  area.  The  other  example  deals  with  pre¬ 
sentations  we  are  making  based  on  the  networking  con¬ 
cept  and  geared  to  retailers  who  buy  on  an  ADI  or  DMA 
geography,  use  an  agency  in  most  cases  and  can  afford  tv 
budgets,”  he  said. 

“One  of  the  major  highlights  we  present  to  local 
retailers  .  .  .  is  that  it  takes  all  nine  tv  stations  and  cable  to 
reach  a  high  of  43%  of  the  households  with  sets  on  during 
an  average  minute  in  Hillsborough  County  during  the 
prime  time  hours  of  8  p.m.  to  10  p.m.,  which  means  you 
would  have  to  be  watching  all  the  stations  at  once  to 
achieve  that  43%, ”  Stasney  said. 

“We  also  present  the  fact  that  not  one  of  the  stations 
with  network  affiliation  has  more  than  9%  of  the  house¬ 
holds  with  sets  on  during  an  average  minute  of  viewing,” 
he  continued. 

“Finally,  we  can  present  the  fact  that  while  tv  is  highly 
fragmented,  it’s  also  primarily  an  entertainment  medium. 
Ninety  percent  could  name  the  program  they  were  watch¬ 
ing  when  surveyed,  but  only  10%  could  name  the  sponsor 
or  the  last  commercial  they  saw,”  Stasney  said,  noting 
that  retailers  who  are  primarily  local  in  their  geographic 
market  are  shown  the  low  reach,  the  fragmentation  and  the 
low  commercial  recall  of  television. 

Stasney’s  second  example,  the  Florida  West  Coast  Net¬ 
work,  was  started  in  early  1986  “with  the  purpose  of 
reaching  those  advertisers  with  multiple  locations  in  the 
Tampa  DMA  or  ADI,  and  who  currently  do  not  use  news¬ 
papers  on  a  regular  basis,  but  rather  use  broadcast  or 
direct  mail.”  The  network  is  represented  by  a  third  party 
not  hired  by  any  one  newspaper. 

The  network  coordinator  recently  made  a  presentation 
to  a  fast  food  chain  and  its  agency  in  Tampa,  whose 
campaign  in  the  past  consisted  of  100%  television,  Stasney 
reported. 

“So  they  gave  the  network  a  challenge  of  providing  a 
schedule  and  proposal  using  broadcast  terms,”  he  said. 
“The  agency  also  gave  the  network  the  criteria  to  do  the 
media  comparison,  which  included  the  following:  first, 
they  defined  the  target  market  as  adults  18  to  34  years 
of  age  living  in  the  Tampa-St.  Petersburg  DMA,  and  of 
which  there  are  630,000  adults. 

“Second,  they  selected  to  use  six  of  the  eight  network 
newspapers.  Third,  they  wanted  commercial  spots  on  the 
three  network  television  stations  and  one  independent  in 
the  area.  Fourth,  the  budget  they  offered  in  this  campaign 


was  $700,000,  of  which  $600,000  would  go  to  television 
and  $100,000  would  go  to  newspapers,”  Stasney  said. 

“The  media  used  included  32  ads  —  an  eighth  of  a 
page  —  in  each  newspaper.  Television  included  30-sec¬ 
ond  spots  on  the  four  stations,  and  we  were  asked  to  buy 
around  16  ratings,”  he  continued. 

The  media  comparison  showed  “first,  television  alone 
would  reach  605,000  adults,  or  96%  of  the  target  group,  at  a 
frequency  of  26.4  with  over  15  million  gross  impressions 
and  2,532  GRPs,”  and  “second,  newspapers  alone  with 
one-seventh  of  the  total  ad  budget  would  reach  slightly 
more  of  the  target  with  61 1 ,000,  or  96%,  at  a  frequency  of 
24.3  with  nearly  15  million  gross  impressions  and  2,336 
GRPs,”  Stasney  said. 

“Even  more  impressive  for  this  fast  food  account  and 
their  agency  was  the  cost  comparison,”  he  continued. 
“While  the  cost  of  the  television  campaign  was  $600,000 
buying  152  30-second  spots  at  $37.61  per  thousand  impres¬ 
sion,  the  cost  per  thousand  reach  was  $992. 

“Newspaper  cost  was  $100,000,  buying  192  ads  in  six  of 
the  network  newspapers  at  a  cost  per  thousand  impression 
of  only  $6.79,  and  a  cost  per  thousand  of  only  $164,”  he 
said. 

“Adding  newspapers  to  the  television  buy  made  the  mix 
cost  comparison  also  more  efficient,  reducing  CPM 
impression  to  $22.83  for  the  campaign,”  Stasney  noted. 


. .  Fifteen-second  commercials  will 
have  a  devastating  effect  on  the 
memorability  of  tv  advertising.” 


“The  end  result  of  this  piece  of  research  was  that  both 
the  fast  food  account  as  well  as  the  local  agency  showed 
strong  interest  in  the  network  and  in  newspapers,”  he 
said. 

“Since  we  have  determined  that  in  most  cases  these 
types  of  accounts  and  their  advertising  agencies  would  not 
switch  entirely  from  tv  to  newspapers,  the  newspaper/ 
television  mix  seems  to  be  the  best  sales  approach,” 
Stasney  said,  adding  that  “for  an  effective  and  legal  net¬ 
work  to  work,  use  of  an  independent  representative  or 
coordinator  is  necessary. 

“In  order  to  sell  effectively,  a  media  comparative  analy¬ 
sis  is  necessary  to  justify  a  switch  to  newspapers,”  Stas¬ 
ney  concluded.  “The  example  of  reach  and  frequency 
using  apple  to  apple  comparisons  is  necessary  to  sell  on  a 
wide  geographic  area  like  the  DMA  or  ADI.  The  coinci¬ 
dental  telephone  method,  on  the  other  hand,  is  an  effective 
way  of  showing  tv’s  low  and  fragmented  reach  in  a  smaller 
geographic  area.” 

John  N.  Anderson,  marketing  services  manager  for  the 
Commercial  Appeal  in  Memphis,  Tenn.,  said  that  an 
important  part  of  his  newspaper’s  efforts  to  sell  against  tv 
has  to  do  with  how  it  works  with  advertising  agencies. 

“As  local  agencies  started  selling  their  services  to  local 
retail  accounts,  at  first  they  primarily  handled  the  broad¬ 
cast  portion,”  Anderson  said.  “The  newspaper  continued 
to  sell  and  service  accounts  even  if  they  did  have  an  ad 
agency.  This  led  to  feelings  of  resentment,  because  agen¬ 
cies  wanted  to  influence  their  clients’  decisions  on  media 
selection.  The  agencies  viewed  our  advertising  sales 
department  as  their  competition.” 

About  eight  years  ago,  it  was  decided  to  make  special 
sales  efforts  with  the  local  agencies,  providing  them  with 
data  showing  the  value  of  the  newspaper  as  an  advertising 
medium  so  they  would  use  it  more,  although  Anderson 
said  it  was  difficult  to  trace  any  increase  in  business 
because  of  these  efforts. 
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“After  about  three  more  years,  the  newspaper  targeted 
agencies  to  receive  more  attention  from  the  advertising 
sales  department,  including  special  attention  on  ad  pro¬ 
duction,  scheduling  and  positioning,”  Anderson  con¬ 
tinued. 

“Differences  remained,  however,  between  the  newspa¬ 
per  and  local  ad  agencies.  Agencies  continued  to  view  the 
newspaper  as  a  competitor  since  we  were  calling  on  their 
accounts  and  selling  them  ads  without  agency  approval,” 
he  said.  “The  newspaper’s  ad  department  felt  that  agen¬ 
cies  were  not  recommending  newspaper  advertising  to 
their  clients.” 

So,  about  three  years  ago,  a  series  of  meetings  between 
principals  of  Memphis  ad  agencies  and  the  newspaper's 
management  were  held,  which  r  ^suited  in  the  two  sides 
agreeing  to  work  as  “partners.” 

“A  simplified  rate  structure  was  established  by  the 
newspaper  for  local  agencies.  Agencies  that  meet  the 
criteria  for  for  recognition  may  sign  an  ‘umbrella’  con¬ 
tract.  This  puts  all  of  their  retail  accounts  under  one  rate. 

“This  ‘middle  of  the  card’  net  rate  is  favorable  to  many 
small  advertisers.  It  does  not  affect  accounts  large  enough 
to  be  on  a  frequency  contract  and  using  substantial 
amounts  of  space.  The  agency  rate  structure  was  estab¬ 
lished  after  analysis  of  the  275  contracts  agencies  had  for 
their  clients,”  Anderson  continued. 

“The  net  agency  rate  is  less  than  all  but  about  55, 
making  it  attractive  for  agencies  to  use.  A  commission  of 
15%  was  extended  on  retail  ads  placed  by  local  agencies.  A 
special  Agency  Department  was  established  (at  the  news¬ 
paper)  to  work  with  agencies  to  handle  the  communica¬ 
tion,  selling  and  ad  scheduling,”  Anderson  explained. 

To  qualify  for  the  program,  Anderson  said  agencies 
must:  meet  recognition  criteria;  have  key  personnel  attend 
a  prequalification  seminar  in  the  quarter  prior  to  joining; 
agree  to  keep  communication  lines  open  with  the  newspa¬ 
per  agency  department;  and  provide  the  agency  depart¬ 
ment  with  a  current  list  of  personnel  and  accounts,  which 
is  kept  confidential. 

Anderson  said  recognition  requirements  provide  that: 
the  agency  is  housed  independently  of  any  client’s 
premises;  the  agency  is  involved  full  time  in  the  planning, 
creation  and  placement  of  advertising  for  named  accounts; 


it  must  be  in  the  business  for  a  year  or  more  and  have  no 
less  than  four  independent,  active  accounts;  and  an 
agency  must  meet  the  newspaper’s  credit  requirements. 

In  addition,  he  said,  if  the  newspaper’s  ad  staff  makes  a 
call  directly  to  a  participating  agency’s  account,  the 
agency  is  notified  so  a  representative  can  be  present;  the 
agency  must  submit  camera-ready  copy;  and  agencies 
must  adhere  to  published  deadlines  for  reservations  and 
printing  material. 

“One  of  the  key  elements  in  the  local  agency  program  is 
education  about  how  newspaper  readership  is  measured, 
and  that  reach  and  frequency  schedules  and  other  informa¬ 
tion  is  available  from  the  Marketing  Services  Depart¬ 
ment,”  Anderson  said,  adding  that  more  than  250  agency 
people  have  attended  the  15  agency  seminars  the  newspa¬ 
per  had  held  as  of  that  date  (Oct.  28). 

. .  one  major  reason  local  retailers 
are  using  tv  in  the  Tampa  market  is 
because  they  like  the  glamorous  status 
of  television  advertising,”  Stasney  said. 

“The  question  was  raised  as  to  risk:  would  it  be  expos¬ 
ing  us  to  a  loss  because  we  would  merely  be  discounting 
the  existing  business  we  had  with  agencies?”  Anderson 
noted.  “Another  initial  concern  of  the  newspaper’s  man¬ 
agement  was  that  there  would  be  an  immediate  surge  of 
business  which  would  later  become  a  challenge  to  repeat. 

“The  initial  fears  proved  to  be  unfounded,”  he  said. 

“As  of  Jan.  1,  1985,  40  local  agencies  had  qualified  to 
start  the  program,”  Anderson  said.  “And  now,  nearly  two 
years  into  the  program,  51  agencies  are  currently 
qualified  —  virtually  every  agency  placing  media  in  Mem¬ 
phis. 

“The  sales  results  came  slowly  at  first  but  built  through¬ 
out  the  first  year,  and  we  experienced  an  encouraging  net 
increase  from  accounts  handled  by  the  agencies,”  Ander¬ 
son  said.  “We  have  now  completed  the  first  three  quarters 
of  the  second  year  and  continue  to  show  a  favorable  net 
gain  in  business  from  local  agency  accounts.” 


Membership 

(Continued  from  page  ll) 

due  to  a  lack  of  opportunity  for 
advancement. 

“If  we  promote  the  best  reporter  at 
our  newspapers,  even  if  he  or  she  is 
black,  you  can  stop  the  outflow,”  he 
said. 

Trammer  called  on  the  larger  metro 
newspapers  to  become  the  leaders  in 
the  area  of  hiring  and  promoting 
minorities. 

“The  Washington  Post  has  the 
resources  to  get  whatever  it  wants. 
My  question  is,  does  it  want  a  diverse 
leadership?”  Trammer  asked. 

“If  we’re  going  to  be  the  Chicago 
Tribune,  let’s  not  be  the  white  Chi¬ 
cago  Tribune,  let’s  reflect  the  total 
community. 

“When  something  that  simple 
doesn’t  happen,  we  lose  credibility. 
Are  you  really  protecting  all  the  peo¬ 


ple’s  right  to  know?  Or  that  of  just  the 
white  community? 

“We’re  getting  there,  but  it’s  com¬ 
ing  slowly.” 

Binghams  invest 
in  book  firm 

Mary  Bingham  and  her  daughter, 
Eleanor  Bingham  Miller,  have 
invested  in  Open  Court  Publishing  of 
Peru,  Ill.  and  will  be  given  two  seats 
on  the  board  of  directors. 

Mary  Bingham  is  the  wife  of  Barry 
Bingham  Sr.,  former  chairman  of  the 
Courier-Journal  and  Louisville 
Times.  The  newspapers  were  sold  to 
Gannett  Co.  earlier  this  year 

Open  Court,  which  publishes 
elementary  school  level  reading  and 
mathematics  textbooks,  will  continue 
to  be  controlled  by  Carus  Corpora¬ 
tion. 


USIA  gets  Gannett 
iecture  grant 

The  United  States  Information 
Agency  has  received  a  $16,000  grant 
from  the  Gannett  Foundation  for  its 
Bartholdi  Lecture  series. 

Honoring  Statue  of  Liberty  creator 
Auguste  Bartholdi,  the  series  will 
involve  exchanges  of  lectures  by 
scholars  from  the  United  States  and 
France. 


Media  General 
to  split  stock 

Media  General  announced  it  will 
split  its  Class  A  and  Class  B  Common 
Stock  2-for-l  on  Dec.  4. 

The  split  will  affect  stockholders  of 
record  on  Nov.  21. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 

ANNOUNCEMENTS 

NEWSPAPER  APPRAISERS 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Krehbiel-Bolitho,  Inc., 
Robert  N.  Bolitho,  4210  Johnson  Drive, 
Suite  lOOA,  Fairway,  KS  66205 

AUTOMOTIVE 

BABY  BOOMERS 

THE  BEST  AUTO  COLUMN:  light,  fun, 
non-technical,  proven  popularity. 
Running  five  years  Detroit  News,  Hart¬ 
ford  Courant,  Santa  Monica  Evening 
Outlook,  others.  Electronic  transmis¬ 
sion  available.  Samples,  references, 
rates:  Gary  Witzenburg,  THE  CAR 
REVIEW,  29040  Freshwater  Dr.,  Agou- 
ra  Hills,  CA  91301,  (818)  706-3708. 

BABY  BOOMERS  CHEER  for  this  tough, 
tender,  funny  column.  Proven  winner. 
Try  free  samples.  Ron  Bianchi,  6316  E. 
Doubletree,  Paradise  Valley,  AZ  85253. 

NEWSPAPER  BROKERS 

30  years  continuous  service 
Brokers  -  Appraisers  -  Consultants 

W.  B.  GRIMES  &  COMPANY 

7811  Montrose  Rd. 

Suite  100 

Potomac,  MD  20854 
(301)  340-9654 

HEALTH 

"HEALTH  PERSPECTIVES"-RE  News, 
ACC  news,  NFTA  Magazine,  147  avail¬ 
able.  700  word.  Guidance/Q&A/ 
informative.  Free  4-week  trial.  Dr. 
H.L.N.  Anderson,  Box  4277,  Ingle 
wood,  CA  90309,  (213)  382-6654. 

ANIMALS 

Above  Average 
PERFORMANCE 

SYD  S. GOULD  &  COMPANY 

2111  Thomas  Drive 

Panama  City,  FL  32407 
(904)  234-1117 

AWARD-WINNING  ANIMAL  COLUMN. 
Samples:  EARTH  LI  NGS-Bennett,  513 
Lake  St.,  Crystal  Lake  IL  60014 
(815)455-4995. 

"SENIOR  CLINIC”  is  America's  only 
health  column  addressing  exclusively 
the  medical,  surgical  and  psychiatric 
problems  of  past  middle  life.  Written  by 
a  specialist  physician,  SENIOR  CLINIC 
has  anchored  the  Sunday  health  section 
in  Rochester  (NY)  Democrat  &  Chroni¬ 
cle  since  1982.  "Warm  witty,  authorita¬ 
tive,  excellent  reader  response.”  Now  in 
6th  year.  Weekly,  600  words.  Samples, 
rates.  Dr.  Frank  Macinnis,  HFM  Literary 
Enterprises,  Box  307,  Edmonton, 
Alberta,  Canada  T5J  2J7,  (403) 
973-2361. 

HUMOR 

ACQUISITIONS  &  MERGERS 

Let  18  years  negotiating  experience 
assist  you  in  finding,  acquiring  and  sell¬ 
ing  a  media  property.  We  also  welcome 
stockholders  with  a  minority  interest. 
Faulk  International,  2  Wall  St.,  NYC 
10005.  (212)  619-5666. 

TWO-MINUTE  COLUMN  with  back-up 
cartoon  breaks  up  readers.  Addictive. 
Weekly.  Subtle  humor  in  the  best  of 
taste.  Try  six  weeks  free.  No  obligation. 
Advertisers  want  close.  Box  1537, 
Editor  &  Publisher. 

BARRY  FRENCH,  Ashlawn  Road, 
Assonet,  MA  02702.  (617)  644-5772. 
No  obligation.  Confidential  sen/ices. 

BEN  JOHNSTON  &  ASSOCIATES 
4363  Kingwood  Dr.,  Suite  150 
Kingwood,  TX  (713)  360-6186 

MONEY 

MONEY  MATTERS:  entertaining  invest¬ 
ment  column  for  family/suburban  news¬ 
papers  and  other  publications.  Informa¬ 
tive  advice  from  a  25  year  veteran 
stockbroker,  syndicated  columnist  who 
writes  about  real  everyday  investment 
consulting  experiences.  600-1000 
word  weekly,  bi-weekly,  monthly 
columns.  Now  in  third  year.  Call  Bob 
Engel  today  for  rates  and  free  samples 
of  the  feature  that  makes  investing  fun. 
(202)  861-9700  or  (703)  525-7164. 

REAL  ESTATE 

“HOUSE  CALLS”-Detroit  News,  Miami 
Herald,  Sun-Times,  etc.,  10th  year, 
800-word  weekly  Q&A,  9  national 
awards.  Free  six-week  trial.  Edith  Lank, 
240  Hemingway  Dr.,  Rochester,  NY 
14620.  (716)  473-4973. 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 

SINGLES 

“MORE  FOR  YOUR  MONEY"— Proven 
weekly  column  and  fillers  of  money 
saving  consumer  news.  Mike  LeFan, 
1802  S  13th,  Temple,  TX  76501. 

MORE  THAN  60  million  Single  adults 
in  America  NEED  "Singles  Hotline”,  a 
weekly  Q&A  featured  in  The  Boston 
Herald,  The  Sun  Bulletin,  Tucson  Citi¬ 
zen  and  other  fine  papers.  Radio 
personality  Dick  Syatt  writes  with 
insight  and  wit  about  meeting,  dating, 
single  parenting,  cheap  dates,  where  to 
go  and  what  to  do.  Singles  Hotline  is 
interesting,  fun  and  best  of  all...  it 
attracts  advertisers.  Call  or  write:  Dick 
Syatt,  9  Temple  Street,  Boston,  MA 
02114  (617)  227-7971. 

CONFIDENTIAL  PROFESSIONAL 
SERVICE.  Call  or  write  Dick  Briggs.  No 
obligation.  RICHARD  BRIGGS  &^SSO- 
CIATES,  Box  8225,  Savannah,  GA 
31412  (912)  236-1596. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  12th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 

Fournier  Media  Service  Inc. 
Appraisal«Brokerage*Consulting 

John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 

ANNOUNCEMENTS 

JAMES  A.  MARTIN  ASSOCIATES 
Columbus  Office:  (614)  889-9747 

PO  Box  798,  Dublin  OH  43017 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 

Jim  Hall  Media  Services,  Inc. 

408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 

BUSINESS  OPPORTUNITIES 

NEWSPAPER  APPRAISERS 

J.F.  HICKS  MEDIA  SERVICE 

31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 

CLIP  NEWSPAPER  ITEMS,  $2-$25 
each.  Rush  stamped  envelope:  Kelley- 
1,  Drawer  389,  Clanton,  AL  35045. 

MAKE  HUNDREDS,  Clipping  news¬ 
paper  items.  Rush  stamped  envelope: 
Kelley-2,  Drawer  389,  Clanton,  AL 
35045. 

COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established, 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services,  Inc., 

PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198. 

KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 

San  Clemente,  CA  92672 
(714)  492-5241 

KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 

Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 

4210  Johnson  Drive,  Su'te  lOOA 
Fairway,  KS  66205 

Office:  (913)  236-5400 

E&P  CLASSIFIEDS 

The  Industry’s  Marketplace 

ANNOUNCEMENTS 

NEWSPAPER  BROKERS 

MEL  MODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 

Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 

PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers— Consultants 
PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 

Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
PO  Box  161503 
Austin,  TX  78716-1503 
_ (512)  476-3950 _ 

SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE,  INC. 

Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 

WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 _ 

NEWSPAPERS  FOR  SALE 

SOUTHERN  CALIFORNIA:  shopper, 
rack  distribution,  well  established, 
excellent  profit  history,  cash  flow  of 
$200,000  plus.  Total  price  $850,000, 
seller  financing  to  qualified  buyer. 
TENNESSEE:  shopper,  mail/carrier 
distribution,  good  market,  great  fishing, 
gross  $180,000  and  growing. 
$125,0()0  total  price  includes  building 
worth  $45,000  and  brand  new  McIn¬ 
tosh  Laser  System.  Terms  at  $35,000 
down,  10  years,  10%. 

CRIBB  MEDIA  SERVICE,  INC.,  John  T. 
Cribb,  Box  1220,  Townsend,  MT 
59644,  (406)  266-4223. _ 

Southeast  Texas  weekly,  with  real 
estate,  $21  IK.  We  have  others,  free 
list.  ATN,  Inc.,  Bill  or  Ed  Berger,  PO 
Box  161503,  Austin,  TX  78716-1503, 
(512)  476-3950. _ 

THE  GUN  GAZETTE  -  National  monthly 
tabloid  with  news  on  guns,  knives, 
hunting,  fishing  and  survival.  Estab- 
lisheu  SIX  years.  Go-getter  can  earn  ten 
times  current  annual  gross  of  $12,000. 
Will  sell  for  gross.  Joel  Ferguson,  115 
Vassas  Ct.,  Warner  Robins,  GA  31088. 
(912)  922-3307. 

Two  paid  weeklies  in  growing  suburbs  of 
Indianapolis,  $250,000.  Legals.  Cash 
only.  Box  708,  Greenwood,  IN  46142. 

WESTERN  WASHINGTON  weekly. 
$300,000.  $75,000  down.  Exclusive. 
$100K  cash  flow. 

NORTHWEST  WEEKLY.  $65,000. 
$15,000  down.  Exclusive  county  seat. 
NORTHWEST  WEEKLY.  $120,000. 
Award  winner. 

WESTERN  WEEKLY.  $300,000. 
$100,000  down. 

NORTHWEST  COASTAL  WEEKLY 
$300,000  includes  building  and  plant. 
WESTERN  SUBURBANS  $3.8  million. 
FOURNIER  MEDIA  SERVICES 
PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


E&P  CLASSIFIEDS 
IT’S  YOUR 
PEOPLE-TO-PEOPLE 
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NEWSPAPERS  WANTED 

YOU  WILL  BE  PROUD 
TO  SELL  TO  US 

Ex-Publishers  are  dedicated  to  "putting 
out”  excellent  products  and  we  will 
retain  family,  management  and  also 
continue  and  improve  community 
service.  We  seek  profittible  dailies, 
weeklies  and  shoppers  anywhere.  Week¬ 
ly  or  shopper  must  have  $500,000  or 
more  publishing  gross  and  minimum 
daily  publishing  gross  is  $800,000. 
Low  competition  markets  preferred. 
Write  in  complete  confidence  to  Box 
1399,  Editor  &  Publisher. 


PUBUCATIONS  FOR  SALE 

COMMUNITY  TABLOID,  30,000  circ. 
in  Maryland  suburb.  $30,000  with  easy 
terms.  Also,  Mid-Atlantic  sports  maga¬ 
zine  with  national  readership  needs 
active  partner  with  capital.  Box  1552, 
Editor  &  Publisher. 


HIGH  QUALITY  established  magazine 
upscale  readership  in  beautiful  Monta¬ 
na.  Most  materials/data  in  place.  Poten- 
tial  gross  $200,000  annually. 
Statewide-regional-national  linkages. 
$50,000  firm.  Box  3133,  Butte,  MT 
59701. 


MAGAZINES  FOR  SALE 

CONTROLLED  SAN  FRANCISCO 
TABLOID  covers  Calif,  bicycling  sports 
and  industry.  3  years  olds,  2  editions, 
70,000  circulation.  $400,000  gross 
and  growing.  Unique  opportunity. 
Gregory  Jones,  Lighthouse  Publishing 
Services,  875  Mahler  Rd.,  Suite  267, 
Burlingame,  CA  94010,  (415) 
692-6520. 


_ RESEARCH _ 

SUNBELT  RESEARCH  established 
1971.  Probability  based  readership  and 
advertising  market  research.  Bob  Tarta- 
glione  (904)  338-1783. 


_ SEMINARS _ 

"HOW  TO  NEGOTIATE  MORE  EFFECT- 
IVELY"-Designed  for  executives  and 
managers  who  negotiate  in  their  work. 
Conducted  by  W.  Gilbert  Faulk  Jr. 
(former  vp/legal  and  member  of  Dow 
Jones  management  committee-18  years 
industry  negotiating  experience).  Semi¬ 
nar  dates  offered:  9:30-5:00  on  12/4, 
12/10,  12/11  and  12/16.  Location: 
Faulk  International,  2  Wall  St.,  NYC 
10005.  (212)  619-5666.  Fee: 
$385.00  includes  12/11  cocktail  party 
on  Manhattan  rooftop. 


INDUSTRY 


SERVICES 


CIRCULATION  SERVICES 

BURKE  MARKETING  STRATEGIES 
offer  employee  and  carrier  counseling, 
comprehensive  sales  programs,  adjunct 
circulation  services,  (516)  588-2735. 


DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


PROFESSIONALISM  IN  TELEPHONE 
and  door-to-door  sales. 
Circulation  Development,  Inc. 
(314)625-2315 


CONSULTANTS 

CLASSIFIED  SPECIALISTS 
More  Lines!  More  Dollars  $ 
SHAKER  l-(800)  323-5170  ext.262 

FEDERAL  CONTRACT  PRINTING 
Opportunities — Consulting 
Mead  Associates,  (716)  326-3333 


JMB  MEDIA  SERVICES 
Bob  Tartaglione,  (904)  338-1783 


CONGRESSIONAL  RESOURCES 

YOUR  CONGRESSMEN'S  VOTE  on  key 
1986  issues.  Handy  summary;  great 
newsroom  resource.  Vote  Note,  148  G 
St.,  SW,  Washington,  DC  20024.  (202) 
484-1840. 


EQUIPMENT 


&  SUPPLIES 


_ AUCTION _ 

AUCTION  SALE 

Thursday  December  4,  11:00  a.m. 
Ballston  Spa,  NY  (near  Albany) 

Call  for  directions  and  inspection. 

5  Unit  Newsking  with  Colorking  folder 
Muller  3  knife  trimmer 
Roll  clamp  -  29”  offset  -  10  x  15 
Heidelburg  -  30”  cutter  -  much  more 
Todd  Puntolillo,  Auctioneer 
(201)  652-7270 


CAMERA  i  DARKROOM 

ECRM  8400  laser  camera  model  no. 
8400P1  single  laser  modification. 
Needs  some  work.  Make  offer.  Bill 
Cone,  (704)  864-3291. 


SQUeeze  Lenses  for  SAU/TAB. 
Lens  repair/optimize.  Herb  Carlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


_ COMPUTERS _ 

2  COMPLETE  HARRIS 
FRONT-END  SYSTEMS 
1  -  2560  INCLUDES: 

2-  11/35  CPU’s 
2  -  9760  CDC  Drives 

2  -  SI  controllers 

3  -  LA36  Decwriters 

2  -  256K  MOS  memory 

3  -  APS  micro  5  interfaces 
3  -  Wire  line  interfaces 

20  -  Data  disk  packs 

1  -  2540  INCLUDES: 

1  -  11/35  CPU 

2  -  9760  CDC  Drives 
2  -  SI  controllers 

2  -  256K  MOS  memory 

17  -  1770  Editorial  Terminals 
27  -  1780  Editorial  Terminals 

The  above  eq^uipment  will  be  available 
January  1987. 

Please  contact: 

Mr.  Greg  Stewart 
The  Tribune  Company 
PO  Box  191 
Tampa,  FL  33601 


EQUIPMENT  &  SUPPUES 


COMPUTER  SOFTWARE 

CIRCULATION  2001 
A  circulation  package  written  for  the 
IBM  System/36.  Includes  inquiry,  data- 
entry,  starts,  stops,  complaints,  adjust 
draws,  PIA  billing,  carrier  billing,  TMC, 
bundle  top  wraps,  numerous  reports 
and  other  features. 

LEONARD  C.  STEELE 
STEELE’S  PROGRAMMING  SERVICES 
3142  FELIX  STREET 
ST.  JOSEPH,  MO  64501 
(816)  364-4286 

P.S.  My  answering  machine  works  now! 

NEWSPAPER  ACCOUNTING  SYSTEMS 
Sophisticated  and  powerful  financial 
accounting  systems  for  small-to- 
medium  sized  newspapers.  Includes 
advertising  accounts  receivable  with 
billing  and  history  reporting,  accounts 
payable  and  payroll,  each  fully  inter¬ 
faced  to  general  ledger.  Turnkey  system 
includes  newspaper  accounting  soft¬ 
ware,  NCR  Tower  computer,  2  termi¬ 
nals,  printer  and  on-site  operator 
training. 

DAILY  CIRCULATION  SYSTEM  PRICE 

I. 5000  $23,803 

II. 16,500  $28,953 

III. 27,500  $45,154 

IV. 50,000+  $65,758  + 

Please  inquire  for  weeklies  and  shop¬ 
pers.  Call  Fred  McDaniel,  Tamarix 
Systems,  (505)  326-7143  or  write  to 
101  E.  30th  St.,  Farmington,  NM 
87401. 


CORE  STRIPPERS 

MOST  MODERN  CORE  STRIPPER  IN 
THE  WORLD  SAVES  MONEY-LABOR- 
ALL  ELECTRIC-NO  SAWING.  DAR- 
MAR  7501  Coarsey  Dr.,  Tampa,  FL 
33604.  Call  (813)  932-8888  for 
Information. 


_ MAILROOM _ 

•24-P,  48-P  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
•FOR  SALE:  New  manufactured  fold 
first  delivery  beds  for  Harris/Sheridan 
stuffers. 

•WANTED  TO  BUY:  48-P  and  72-P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT;  (713)  468-5827. 


CHESHIRE  Labeling  Machine.  Model 
717,  with  glue  kit,  vacuum,  6  foot 
conveyor.  EXCELLENT  CONDITION, 
over  $21,000  new  $9,000  or  best 
offer.  CALL:  John  Mellott  or  Jerry  Loos 
(216)  723-2332. 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Ed  Hels- 
ley;  (800)  527-1668  or  (214) 
357-0196. 


KANSA  320  Didde  Glaser  newspaper 
inserter  4  station  $9,500.  Call  Bill 
Schneider  (414)  784-0110. 


MULLER  227E  3  into  1  inserter.  Very 
,nice  condition  includes  spare  parts. 
Can  be  seen  in  production.  Call  George 
or  Jimmy  Kentucky  New  Era,  PO  Box 
729,  Hopkinsville,  KY  42240.  (502) 
886-4444. 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


NEW  NEVER  USED  Carlson  Band  Tyer 
Model  TM-45  for  newspapers  or  maga¬ 
zines  etc.  $1850  or  best  offer.  Call 
Glinda  Cox,  Green  Valley,  Green  Valley, 
AZ  (602)-625-5511. 


NORTHEAST  INDUSTRIES  manufac¬ 
tures  their  own  conveyor  wire.  Standard 
flex  and  extra  flex,  also  manufactures 
wiretyers.  (213)  256-4791. 


WE  HANDLE  all  types  of  wire  conveyors 
and  spare  parts.  Also  Nolan  Channel 
Flex  conveyors  and  spare  parts. 

AC  drive  conversions 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers  and  pasters 
Sta-Hi  251  &  257  S  stackers  stackers 
Baldwin  Count-O-Veyors  106's 
Truck  Loaders 
Sheridan  48P 
45*  90*  Floor  Cunres 
Fly  table  for  Muller  inserter 
Signal  MLN  II  Tying  Machines 
3  ML2EES  Signal  Tying  Machines 
NORTHEAST  INDUSTRIES 
(213)  256-4791 


E  &  P  CLASSIFIEDS 
COMMUNICATE  WITH 
THE  COMMUNICATORS 


NEW  FROM  GRAPHIC  MANAGEMENT 
SHERIDAN  15-72  INSERTER  WITH 
15  HOPPERS  AND  11-48  with  11 
HOPPERS 

High  Speed  Remanufactured  Sheridan 
72P,  48P,  and  24P  inserters  with  per¬ 
formance  improvements.  SPEEDS  TO 
40,000  PER  HOUR. 

GMA  will  provide  you  with  a  remanu¬ 
factured  Sheridan  Inserting  system 
or  WE  WILL  REMANUFACTURE  YOUR 
EXISTING  MACHINE. 

Remanufactured  Sheridan  MS  and  HH 
Hoppers  with  ELECTRIC  CLUTCH 
FEATURE  -  INCREASES  NET 
THRUPUT. 

NEW  folded  Edge  First  Delivery  System 
for  Sheridan  inserters. 

NEW  Hall  Monitor  Counter  Stackers  and 
complete  line  of  NEW  Hall  Mailroom 
Equipment. 

ALL  REMANUFACTURED  EQUIPMENT 
IS  FACTORY  GUARANTEED  WITH  ONE 
YEAR  WARRANTY. 

INSERTER  INSTALLATION  AND 
DISASSEMBLY  SERVICES  ALSO 
PROVIDED. 

WANTED  TO  BUY:  INSERTERS  AND 
MAILROOM  EQUIPMENT.  COMPLETE 
DISASSEMBLY  AND  REMOVAL  FROM 
YOUR  PLANT. 

Graphic  Management  Associates,  Inc. 
11  Main  Street 
Southboro,  MA  01772 
(617)  481-8562 


NEWSPRINT  FOR  SALE 


28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


966-5250. 
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PHOTOTYPESETTING 


2  Harris  model  3300  phototypesetters, 
9  Harris  model  1420  terminals,  1 
Harris  2221  video  layout  system,  3 
model  1250  and  1  model  1253  Micro- 
stor  processing  systems,  2  Harris 
Compuedit  terminals,  1  Varityper  comp/ 
edit  5810  keyboard  control  photo¬ 
typesetter,  1  Varityper  comp-set  4800 
area  composition  terminals,  1  compu- 
graphic  7200  keyboard  controlled 
display  phototypesetter.  Contact  Jim 
Huckle,  Fairbault  Minnesota  Daily 
News,  at  (507)  334-1853. 


ADVANTAGE  III,  $9,000; 
UNISETTER  HR,  $4,000; 

MDT  350,  with  Format,  $1,650. 
BOB  WEBER  (216)  831-0480. 


AM  Typesetters.  Rental/Purchase. 
CompEdit  5900  $7,000/$275. 
CompSet  4510/504  $5,750/$210. 
3510/504  $5,250/$200.  510/504 
$4,250/$160.  500/504  $2,950/$125 
500  $2,500/$100  AM.  Edit  Type  $50. 
AM  boards  call.  30  day  guarantee. 
Weber  (216)  729-2858. 


NEWSPAPER  PEOPLE 
TRUST 

E&P  CLASSIFIED 
ADVERTISING 

For  information 
call 

(212)  675-4380. 


AUTOLOGIC,  INC.  APS  5U  100  Pica 
with  tape  reader  and  I/O  port.  5  MB 
Pertec  disk  drive.  Excellent  condition. 
Contact  John  Tank  (602)  271-8904. 


BUY/SELL/BROKER  reconditioned  CG 
typesetting  equipment.  Large  supply  of 
parts  available.  Call  GRAPH-X  INC. 
(215)439-1942  Telex  846239 

CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 

CG  7200  w/displ^,  24  strips,  parts. 
Good  condition,  $995.  Compukwik, 
$295.  MDR,  $295.  (919)  242-6301. 

CG  8600-45  pica— three  years  old, 
excellent,  $26,500.  Inland  Printing 
Equipment  (800)  255-6746. 


COMPLETE  EDITORIAL  and/or  classi¬ 
fied  front  end  system.  7  Harris  1420 
editing  terminals;  14  Harris  Compuedit 
terninals;  4  Harris  single  sided  Micro- 
stors,  plus  parts  and  cables.  Buy 
complete  working  system  for  $39,000, 
or  buy  it  by  the  piece.  Contact  Bob 
Gemske,  Housatonic  Valley  Publishing 
Co.,  New  Milford,  CT  06776,  Tel. 
(203)  354-2261. 

COMPUGRAPHIC  JR.  excellent  condi¬ 
tion  spare  parts/pulley  kit.  Vast  variety 
of  type  fonts.  First  $1400  takes  it.  Call 
Gus  (916)  448-2235. 

DAVID  JOHN  COMPANY 
National  Equipment  Brokers 
"Buy  for  the  least” 

"Sell  for  the  most” 

(216)  562-5000 

EDIT  7500  HR,  $4,500; 

COMP  IV  B  HR,  4  Strips,  $3,250; 
COMP  IV  B  HR  (MODEL  48),  $1,750. 
BOB  WEBER  (216)  831-0480. 
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GIMBELS  in  New  York  City  has  closed 
and  their  MCS  typesetting  system  is  for 
sales.  Sale  price  is  $55,000  and 
includes  MfiS  8400  HS  with  65  fonts, 
3  MCS-lO's,  2  MCS-5's,  7  MCS  4's, 
previewer,  Diablo  printer  and  Zebra 
2400  processor  and  dryer.  This  system 
is  less  that  2  years  old.  for  details  call 
Gary  at  (716)  385-3027. 


MCS  100/8400  with  250  LPM,  768K, 
2  Term.,  5  Meg  Drive,  AP  Wire  Opt., 
Power  Page,  2  yrs.,  $26,150. 

BOB  WEBER  (216)  831-0480. 


THOROUGHLY  TESTED  and  warranted 
Unisetters  and  Trendsetters  available 
now  from  Inland  Printing  Equipment. 
Call  (800)  255-6746. 


USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


VIDEOSETTER  UNIVERSAL  and 
Videosetter  Universal  with  RLO.  Avail¬ 
able  immediately.  Installed  and 
warranted.  Inland  Printing  Equipment 
(800)  255-6746. 

VIDEOSETTER  UNIVERSAL.  8  grids. 
Analog  and  digital  ^are  kits.  Graphic 
Systems  Exchange  (716)  385-3027. 

COMPUGRAPHIC  IV  HR,  bargain. 
Harris  TXT  system,  make  offer. 
COMPUGRAPHIC  ACM  9000,  fonts, 
keyboards,  chips,  parts.  Curtis 
(703)  521-1089. 


PARTS  FOR 
GOSS  PRESSES 

service-mechanical  &  electrical 
exchange  parts,  good  service. 
Dauphin  Graphics 
(717)  362-3243 


GOSS 

Goss  Community  Presses 
5  Units,  1-S.C.  Folder 
with  40  H.P.  Drive 

3  Units,  1-S.C.  Folder 
with  50  H.P.  Drive 

2  Units,  1  Community  Folder 
with  20  H.P.  Drive 
Goss  Suburban  Press 

5  Units  (1-1500  Series) 

6  Pos.  Roll  Stand,  40  H.P. 

Press  Drive ' 

HARRIS 

Harris  V-15A  Press 

7  Units,  1-JF7  Folder  1977  Mfg. 

4  Units  V-15A  Press 
with  JF7  Folder  1969-71 

KING 

Color  King  Press,  5  Units 
Reconditioned  with  2-KJ6 
Folders,  30  H.P.  &  20  H.P. 

Press  Drives 

NEWS  KING  PRESSES 
6  Unit,  News  King  Press  with 
KJ6  Folder,  30  H.P.  Press  Drive 
4  Unit,  News  King  Press  with 
KJ6  Folder,  3  H.P.  Press  Drive 
MISCELLANEOUS 
Baldwin  Count-o-veyors 
Ebway  Splicers 
3-Knife  Trimmers 
All  presses  available  ”as-is”, 
reconditioned  or  delivered  and 
installed.  Will  ^11  complete 
presses  or  add-6n.units. 

Web  Press  Corporation 
Midwest  Office  (816)  931-5291 
4200  Pennsylvania,  Suite  210 
Kansas  City,  MO  64111 
Contact:  terry  Morton 


4  U  N  IT  WEB  Leader  press  with  side  and 
circumferential  register,  heavy  duty 
folder  to  do  half  and  quarter  folds,  roll 
stands,  2  web  pasting  system,  ink 
pump,  reroller,  all  in  good  condition. 
Asking  $100,000.  Buffalo,  NY  (716) 
681-&00. 


HARRIS 

N845  45.5  x  36  (Standard  &  narrow 
gap) 

Units  from  72-82  RH  and  LH 
N936  42  X  36 
N900  42  X  46 
V25  21.5  and  22.75 
MISCELLANEOUS 
Cary  Imprinter  22.75  (1981) 
tE(J  HR  X  4000  After  Burner 
Butler  Splicers 
TEC  Catalitic  After  Burner 
-Harris  Presses  available  in  heat  set  or 
cold  configurations 

-Re-built  and  warranteed  units,  folders 
and  press  systems  available 
Treasure  Chest  Advertising  Co.,  Inc. 
511  West  Citrus  Edge 
Glendora,  CA  91740-5098 
(818)  914-3981  Tlx  (910)  584-1350 


GOSS  URBANITE  5  mono  units,  one  3 
color  unit,  1/2,  1/4  folder  with  upper 
balloon  and  skip  slitter,  6  Cary  flying 
pasters  (3  right,  3  left)  offered  as 
complete  press  or  individual  compo¬ 
nents,  "as  is",  or  rebuilt. 

IPEC  Incorporated 
Wheeling,  IL  60090 
(312)459-9700  Tlx  206766 


Goss,Metroliner,  22”,  6  units,  3  decks 
Metro,  22  3/4”,  4  units,  1  deck 
Metro  23  9/16”,  9  units,  4  decks 
Urbanite,  22”,  6  units 
Urbanite,  9  units,  1970-72 
Urbanite  10  units,  1977-82 
Suburban  1500,  6  units,  1975 
Suburban  1500,  4  units,  4  MEGS 
Super  Suburban,  4  units, 
35,000  IPH 

Creusot  Loire  Gazette,  4  units, 
1983  SC,  6  units  1971 
Community,  6  units,  1969-77 
Community,  2  units,  1971 
SC,  Urbanite  upper  formers 
Harris,  1650,  5  units,  1979 

845,  10  units,  2  folders,  splicers 
VI 5A,  4  units,  JF7,  1972 
V15A,  4  units,  JF4,  1980 
King,  Color,  6  units,  KJ8,  1981 
News,  5  units,  KJ6,  1973-85 

WE  NEED  PRESSES  NOW! 

ONE  CORP/ATLANTA 
(404)  458-9351 _ TLX  700563 

HARRIS 

Harris  V  700  5  units,  1  JF  10  folder, 

3  Butlers. 

Harris  V15A  7  units  2  folders 
Harris  VI 5A  4  units  1  folder 
Harris  4  position  stacked  roll  stand 
Harris  VI 5A  add  on  units,  completely 
refurbished 

Harris  V25  add  on  units 
Harris  upper  former 
KING 

News  King  6  units  KJ6  folder, 
immaculate  condition  with  large  spare 
parts 

MISCELLANEOUS 

Single  Butler  splicer  4042-8  dual 
unwind  and  hoist  system 
All  equipment  available  immediately  in 
our  warehouse.  Delivery,  installation 
and  financing  can  be  arranged. 

All  Equipment  Guaranteed. 
MIRACLE  INDUSTRIES,  INC. 

11  RADO  DRIVE 
NAUGATUCK,  CT  06770 
(203)  723-0928  Telex  140186 

HARRIS  V-15-A 
4-Units,  JF  7  folder 
Newly  retrofitted  with  SCR  Drive 
Brush  dampening,  an  extra  30  HP 
motor.  Available  after  Jan.  5,  1987. 
Call  (413)  532-7091  ask  for  John. 


EQUIPMENT  &  SUPPLIES 


NEWSPAPER  PRESSES 

Rebuilt  and  guaranteed 

GOSS  COMMUNITY  3-Unit  press, 

running  side  register,  folder  w/  20  H.P. 

drive,  complete  press  with  all 

accessories. 

GOSS  SC  FOLDER  rebuilt,  1/4  fold  tape 
delivery,  50  H.P.  Fincor. 

NEWSkING,  reconditioned  add-on  unit 
and  roll  stand.  1973  excellent 
condition. 

UPPER  FORMER,  Harris,  new  1979 
like  new.  Priced  to  sell. 

REBUILT  GOSS  COMMUNITY  Oil  bath 
presses,  add-on  units. 

All  machinery  is  on  our  floor  available 
for  immediate  delivery. 

WE  GUARANTEE  OUR  MACHINERY 
WANTED  TO  BUY 

Goss-Harris-King  presses  and 
accessories 

Call  us  before  your  trade! 

OFFSET  WEB  SALES,  INC. 

73  N.  Sunset  Drive 
Camano  Island,  WA  98292 
(206)  387-0097 


PRESS  EQUIPMENT 

1  News  King  add-on  unit,  1975 

2  News  King  add-on  units  -  stacked  set 
-  1973-76  with  circ.  registration 

5  Unit  News  King  with  KJ6  -  very  good 
condition  -  1972 

6  Unit  News  King  with  KJ6,  1970-74 
5  Unit  Color  King,  KJ6  folder.  Complete 

press  or  add-on  units 

5  Unit  Daily  King  II,  KJ8  folder  mfg. 
1983  -  like  new 

2  Unit  grease  lubricated  Goss 
Community 

1  Goss  community  add-on  oil  bath  unit 
4  Unit  Community  with  SC  folder 

6  Unit/2  Folder  Community  with  SC  and 
Community  folder 

7  Unit  SSC,  1983,  4-high  with  heatset 
package,  3  floor  Community  units 

2  Urbanite  Tri-color  units  -  U-705, 
U-731 

4  Unit  Harris  V-15A,  JF7  folder 
4  Unit  Solna  RP36  Commercial  web 
press  with  combination  folder  can  be 
used  for  newspaper  and/or  commer¬ 
cial  applications. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Tlx  42362 


GOSS 

Goss  Urbanite  5  Units 

Goss  Urbanite  3  color  units 

Goss  Urbanite  folders,  roll  stands, 

drives  and  accessories 

Goss  Community  units,  folders  and 

acces. 

Goss  Metroliner  6  units  22” 

Harris  V-15A  7  units  1977 

Harris  1650  Add-on  unit 

Harris  845  six  3  color  units,  2  mono 

units,  folder  1982 

Harris  845-10  units,  3  folders 

Harris  V-25  8  units  1982 

Harris  A-15C  6  units  1979 

Harris  folders,  roll  stands,  upper 

balloon  formers  &  drives 

Harris  V25  upper  balloon  former 

KING 

KJ-6  folders  1980 
Newsking  4  units,  complete 
KJ6  folders 

Colorking  3  units  1983 

MISCELLANEOUS 

3  Cary  Flying  Pasters  (running  on 
Urbanite) 

Urbanite  skip  slitter  upper  formers 

WANTED;  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


HARRIS 

-N-1650,  4  units,  1972,  22 
-N-845,  8  units,  1-RBC2. 

-N-845,  6  units,  1-RBC2,  3  MEG. 
-V-15A,  4  units. 

-V-15  "Vanguard”,  2  units  (add-on) 
GOSS 

-Metroliner,  2  units,  half  deck,  22%” 
-Metroliner,  6  units,  3  half  decks,  22”, 
2:1  folder,  1980 
-Urbanite,  9  units,  1972 
-Urbanite  add-on  units  and  folders 
-8  (lary  45-40  Autopasters 

BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

4  Mark  II  half  decks 

Double  3-2  Goss  Imperial  folder 

balloon  formers  C.O.  22  3/4". 

Complete  5  unit  V15  Harris  press 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  3/4  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  balloons 

Hoe  Skip  Slitters 

Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machine^  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


ROLL  THE  PRESSES! 

If  you  have  a  used  press  (or  other 
equipment)  standing  idly  by,  put 
it  back  into  production!  Perhaps 
you  can't  use  that  particular 
equipment— but  we’ll  bet  you 
could  sure  use  the  space  it  occu¬ 
pies.  Consider  the  dozens, 
perhaps  hundreds  of  square  feet 
being  lost  in  storage  of  unused 
equipment.  Now  look  at  the 
space  occupied  by  each  single 
piece  of  equipment  on  this  page! 
Space  is  money — hundreds  of 
dollars  worth  of  your  space  can 
be  opened  up  for  as  little  as 
$3.15  a  line  of  our  space!  We'll 
put  that  equipment  back  into  pro- 
duction  for  you  in  someone 
else's  plant — and  produce  a  pro¬ 
fit  for  you  to  boot! 

E&P  CLASSIFIEDS 

E4P 

CLASSIREDS 


WANTED  TO  BUY 


PHOTO  TRANSMITTER  (U2-16S)  by 
freelance  photographer.  Ginzburg, 
#168,  80  Central  Park  West,  NY 
10023. 


SHERIDAN  24P  inserter  for  small 
weekly  operation.  Please  contact  Box 
9737,  Editor  &  Publisher. 

WANT  TO  BUY— Durst  184,  8  x  10 
color  separation  enlarger.  Any 
condition.  (602)  267-9481. 


HELP 


WANTED 


_ ACADEMIC _ 

PROFESSOR,  ADVERTISING  MEDIA, 
opening  fall  1987,  to  teach  beginning 
and  advanced  media  and  ad  research. 
Ph.D.  and  teaching  experience  desired, 
recent  media  experience  required. 
Contact  Guy  Tunnicliffe,  Chairman, 
Advertising  Department,  School  of  Jour¬ 
nalism,  PO  Box  838,  UMC,  Columbia, 
MO  65205.  The  University  of  Missouri 
is  an  equal  opportunity  employer. 


THE  PENNSYLVANIA  STATE  UNIVER¬ 
SITY  School  of  Communications  seeks 
two  tenure-track  faculty  members  at 
either  assistant  or  associate  level  for  the 
1987  Spring  Semester.  The  newly- 
formed  School,  which  has  900 
students,  combines  a  tradition  of  rigor¬ 
ous  and  demanding  teaching  in  profes¬ 
sional  skills  with  an  emphasis  on  high 
quality  research.  For  these  posts,  the 
School  seeks  those  with  impressive 
professional  credentials  who  will 
continue  to  be  active  in  production  and 
who  also  have  a  proven  record  of 
teaching. 

Primarily  these  two  faculty  members 
will  teach  and  coordinate  studio-based 
sequences  of  courses  in  radio  and  tele¬ 
vision.  Applicants  should  have  profes¬ 
sional  experience  in  these  areas. 
Appointments  will  be  effective  in  mid- 
January  1987.  For  full  consideration, 
send  resume  and  names  of  three  refe¬ 
rees  by  December  1,  1986  to  Brian 
Winston,  Dean,  School  of  Communica¬ 
tions,  Box  T-7,  216  Carnegie  Building, 
The  Pennsylvania  State  University, 
University  Park,  PA  16802. 

An  Equal  Opportunity/Affirmative 
Action  Employer. 


The  University  of  Tennessee’s  College 
of  Communications  is  seeking  outstand¬ 
ing  journalists  interested  in  becoming 
university  professors/teachers.  Persons 
with  significant  profesional  experience 
plus  bachelors  degree  may  be  admitted 
directly  into  Ph.D.  program.  Coursework 
emphasizes  theory/research  core  with 
journalism  concentration.  Applicants 
should  complete  coursework  in  two 
years.  Minorities  and  women  especially 
are  encouraged  to  apply. 

Also  available:  master's  program  in 
media  management. 

Teaching/research  assistantships  avail¬ 
able.  (Contact  Dr.  H.H.  Howard, 
Communications,  University  of  Tennes¬ 
see,  Knoxville,  TN  37996.  Completed 
applications  for  fall  1987  due  March  1. 
GRE  required. 


EDUCATION— English  Dept.-  West 
Chester  University's  English  depart¬ 
ment  currently  has  a  tenure  track  posi¬ 
tion  beginning  at  the  Instructor/Assis¬ 
tant  Professor  level  available  for  the 
Fall,  1987  semester  in  the  following 
area: 

JOURNALISM:  to  teach  newswriting, 
news  editing,  along  with  English  Com¬ 
position  in  a  program  that  offers  an 
independent  journalism  minor.  Mas¬ 
ter's  degree  required,  preferably  in  jour¬ 
nalism  or  communications  and  three 
years  experience  with  a  daily  newspap¬ 
er.  Teaching  experience  is  desirable. 
Salary  commensurate  with  academic 
and  professional  experience.  Send 
letter  of  application  and  resume  post¬ 
marked  by  Fob.  15, 1987  to  Mr.  Kostas 
Myrsiades,  English  Department  Chair¬ 
person,  WEST  CHESTER  UNIVERSITY, 
West  Chester,  PA  19386.  West  Chester 
University  is  an  Affirmative  Action/ 
Equal  Opportunity  Employer.  Women 
and  Minorities  are  encouraged  to  apply. 


HELP  WANTED 


_ ACADEMIC _ 

ASSISTANT  PROFESSOR  of  Communi¬ 
cations.  Ph.D.  in  Communications, 
English  or  Rhetoric.  Tenure  Track.  We 
are  seeking  a  generalist  in  Communica¬ 
tions  with  a  strong  Humanities  back¬ 
ground  and  a  commitment  to  teaching. 
Applicants  should  have  experience  in 
several  of  the  following  areas:  Film, 
History  of  Media,  Script  Writing  for 
Radio  and  Television,  Advertising, 
Public  Relations,  Magazine  Article  Writ¬ 
ing,  or  Technical  Writing.  Start  Septem¬ 
ber  1,  1987.  Send  Dossier  by  January 
20  to  Roger  Lund,  Chairman,  Depart¬ 
ment  of  English,  Le  Moyne  College, 
Syracuse,  N't  13214.  A/A,  EOE. 


THE  UNIVERSITY  OF  HOUSTON  seeks 
two  faculty  members  for  fall  1987. 

A  DV  E  RTI S I N  G —  I  nstr  uctor/ Assi  sta  nt 
professor,  possibly  tenure  track,  will 
maintain  and  build  upon  a  growing 
advertising  program.  Ph.D.  desirable 
but  strong  proressional  and  teaching 
experience  acceptable.  Teach  intro  and 
advanced  courses,  work  with  student  ad 
club,  expand  contacts  with  Houston's 
strong  professional  advertising 
community  and  identify  and  develop 
adjunct  faculty. 

PHOTOGRAPHY/JOURNALISM— Instru 
ctor/assistant  professor,  possibly  tenure 
track.  Ph.D.  desirable  but  strong 
professional  and  teaching  experience 
acceptable.  Oversee  the  photojournal¬ 
ism  offerings,  teach  at  least  one  photo 
course  a  semester  and  teach  in  the 
news-editorial  skills  area — reporting/ 
writing  and  editing. 

Positions  await  budget  approval.  Send 
vita,  names/addresses  of  three  refer¬ 
ences  to  Prof.  Ted  Stanton,  Head  of 
Journalism,  School  of  Communication, 
University  of  Houston,  Houston,  TX 
77004.  The  University  of  Houston  is  an 
Equal  Opportunity  Employer. 


JOURNALISM  AND  MASS  COMMUNI¬ 
CATION.  Faculty  position  to  teach 
newspaper  and  magazine  reporting, 
photojournalism  and  liberai  arts  courses 
in  any  of  the  following  areas:  media 
history,  media  economics,  media  theory 
and  philosophy,  international  commu¬ 
nication.  Applicants  must  be  able  to 
excel  in  undergraduate  teaching  and  to 
contribute  to  both  journalism  and  Mass 
Communication  majors.  Ph.D  in  Jour¬ 
nalism  or  Mass  Communication 
preferred;  M.A.  in  Journalism  or  Mass 
Communication  and  significant  profes¬ 
sional  experience  considered.  Rank  and 
salary  commensurate  with  qualifica¬ 
tions.  Send  letter  of  application,  vita, 
transcripts,  samples  of  published  work, 
and  three  letters  of  recommendation  to 
Dr.  Gerald  L.  Francis,  Dean  of  Academ¬ 
ic  Affairs,  Elon  College,  Elon  College, 
NC  27244.  Application  deadline: 
February  1,  1987.  Elon  College  is  an 
equal  opportunity/affirmative  action 
employer. 

PRACTICISING  JOURNALIST  eligible 
for  leave  sought  for  full  time,  9  month 
appointment  to  teach  basic  writing  and 
editing  courses.  B.A.  and  substantial 
newspaper  experience  required. 
Courses  to  be  taught:  newswriting,  copy 
editing,  and  feature  writing,  as  appro¬ 
priate.  Appointment  to  run  15  August 
1987  to  15  May  1988;  salary  negoti¬ 
able,  depending  on  experience.  Our 
undergraduate  journalism  program  is  an 
emphasis  within  the  traditional  English 
major;  it  requires  courses  in  American 
and  British  literature  as  well  as  those 
specifically  preparing  students  for 
careers  as  journalists.  To  apply,  send 
letter  of  ajiplication,  resume,  and  3 
professional  references,  to  Barry 
Chabot,  Department  of  English,  Miami 
University,  Oxford,  OH  45056.  Applica¬ 
tion  deadline:  30  January  1987.  EO/AA 
Employer. 


HELP  WANTED 


_ ACADEMIC _ 

SAN  DIEGO  STATE  UNIVERSITY  has 
two  tenure  track  faculty  openings  begin¬ 
ning  fall,  1987.  Appointments  will  be 
made  at  assistant  or  associate  levels, 
depending  on  qualifications.  One  posi¬ 
tion  is  primarily  in  advertising  area,  but 
public  relations  expertise  would  be 
helpful  to  supplement.  Second  position 
requires  ability  to  teach  beginning 
writing/reporting  courses  with  a  special¬ 
ity  in  print  or  broadcast  news,  photo¬ 
journalism,  advertising  or  public  rela¬ 
tions.  Both  positions  require  profession¬ 
al  experience,  Ph.D  or  A.B.D.  and 
interest  and  capability  in  scholarship. 
Univeristy  teaching  experience  is 
preferred.  Write  and  enclose  vita  before 
January  1  tO:  Dr.  James  K.  Buckalew, 
Department  of  Journalism.  San  Diego 
State  University,  San  Diego,  CA  92182. 
AFFIRMATIVE  ACTION/EQUAL 
OPPORTUNITY  EMPLOYER. 


JOURNALISM  DEPARTMENT 
CHAIRPERSON 
SAINT  MICHAEL’S  COLLEGE 
Applications  are  invited  for  position  of 
Chairperson  of  the  Journalism  Depart¬ 
ment  at  Saint  Michael’s  College,  a 
Catholic  liberal  arts  and  sciences  four 
year  college  with  a  student  population 
of  1,600.  There  are  approximately  125 
journalism  majors  in  a  dejsartment  of 
three  full  time  and  five  part  time  facul¬ 
ty.  Earned  doctorate  preferred  but 
outstanding  professional  credentials 
and  master's  degree  will  qualify. 
Desired  qualifications  include  an 
interdisciplinary  approach  to  mass 
communication,  effective  interpersonal 
and  management  skills,  college  teach¬ 
ing  and  media  experience  along  with 
expertise  in  grant^  program  develop¬ 
ment.  Apply  to  the  Personnel  Office, 
Saint  Michael's  College,  Winooski,  VT 
05404  for  hire  date  July  1,  1987.  An 
Equal  Opportunity/Affirmative  Action 
Employer. 

JOURNALISM:  Instructor/Assistant 
Professor  of  Journalism.  M.A  essential; 
Ph.D.  preferred,  teaching  load,  12 
hours  per  semester.  Primary  assign¬ 
ment  in  introductory  journalism,  report¬ 
ing,  and  layout  and  design.  Ability  to 
supervise  yearbook  production  and  to 
teach  a  second  area  in  freshman  comp¬ 
osition  or  speech  helpful.  Advising 
students;  direct  Panhandle  High  School 
Press  Association;  assistance  with 
campus  newspaper;  usual  departmental 
duties.  Application  deadline:  February 
29,  1987. 

Application  Procedure:  Send  applica¬ 
tions  and  appropriate  materials  to: 
Steven  Mayes,  Department  Head 
Art.  Communication  and  Theatre 
West  Texas  State  University 
Box  747,  WT  Station 
Canyon,  TX  79016-0747 
(806)  656-2291 

An  Equal  Opportunity.  Affirmative 
Action  Employer 


THE  OHIO  STATE  UNIVERSITY 
SCHOOL  OF  JOURNALISM  seeks  to  fill 
four  tenure  track  positions  ranging  from 
assistant  to  full  professor,  starting  in 
September,  1987.  Applicants  must 
have  potential  to  build  reputation  for 
excellence  in  research,  teaching  and 
service  in  one  or  more  of  the  foilowing 
areas:  newswriting  and  reporting;  mass 
media  law  and  history;  publication 
graphics;  advertising;  public  relations 
and  international  mass  media.  Ph.D. 
preferred,  master’s  and  strong  profes¬ 
sional  experience  required,  salary  and 
rank  commensurate  with  experience. 
Application  review  begins  January  5, 
1987,  and  continues  until  positions  are 
filled.  Send  materials,  including  names 
and  phone  numbers  of  references.,  to 
David  Richter,  Chair,  Personnel  Com-& 
mittee.  School  of  Journalism,  Ohio 
State  University,  242  E.  18th  Ave., 
Columbus,  OH  43210. 
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ACADEMIC 


HELP  WANTED 


ACADEMIC 


ATWOOD  CHAIR  OF  JOURNALISM. 
University  of  Alaska,  Anchorage 

The  University  of  Alaska,  Anchorage  maintains  a  pool  of 
nominees  and  applicants  from  which  the  Atwood  Chair  of 
Journalism  is  filled.  New  nominations  and  applications  are 
sought  at  this  time  for  the  1987-1988  academic  year.  Appli¬ 
cations  will  be  reviewed  beginning  January  1 5,  1 987. 

This  is  a  distinguished  Visiting  Professorship  filled  annually 
by  a  nationally  recognized  journalist  or  journalism  educator. 
Previous  teaching  experience  is  desirable  but  not  required. 
Applicants  should  exhibit  ability  and  desire  to  teach.  Salary 
is  $65,000,  plus  benefits  for  nine  months.  A  moving  allot¬ 
ment  is  also  paid. 

Send  inquiries,  nominations,  and  applications  to  Dr.  Sylvia 
Broady,  Chair,  Search  Committee,  Department  of  Journal¬ 
ism  and  Public  oommunications.  University  of  Alaska, 
Anchorage,  321 1  Providence  Drive,  Anchorage,  AK 
99508. 

To  ensure  consideration  for  the  87-88  academic  year,  appli¬ 
cations  should  be  received  by  January  15,  1987.  Inquiries 
for  future  years  are  welcomed  at  any  time. 

UAA  is  an  Equal  Opportunity/Affirmative  Action  Employer 
and  Educational  Institution. 


THE  DEPARTMENT  OF  COMMUNICA¬ 
TION  Georgia  State  University,  Atlanta, 
is  seeking  applications  for  an  Assistant 
Professor  to  teach  courses  in  Public 
Relations  and  Print  Journalism  and  to 
conduct  research  in  mass  communica¬ 
tion.  The  position  is  tenure-track,  salary 
competitive,  and  Ph.D.  required  by 
9/1/87.  Send  letter  of  application, 
resume  and  names  of  three  references 
to  E.  Culpepper  Clark,  Chairman,  De¬ 
partment  of  Communication,  Georgia 
State  University,  University  Plaza, 
Atlanta,  GA  30303.  Deadline  for  appli¬ 
cations  is  February  1,  1987.  Georgia 
State  University,  a  unit  of  the  University 
System  of  Georgia,  is  an  Affirmative 
Action/Equal  Opportunity  Employer. 


THE  DEPARTMENT  OF  COMMUNICA¬ 
TION,  Georgia  State  University,  Atlan¬ 
ta,  is  seeking  applications  for  an  Assis¬ 
tant  Professor  to  teach  courses  in 
Broadcasting  and  to  conduct  research 
in  mass  communication.  The  position  is 
tenure-track,  salary  competitive,  and 
Ph.D.  required  by  9/1/87.  Send  letter  of 
application,  resume  and  names  of  three 
references  to  E.  Culpepper  Clark,  Chair¬ 
man,  Department  of  Communication, 
Georgia  State  University,  University 
Plaza,  Atlanta,  GA  30303.  Deadline  for 
applications  is  February  1,  1987.  Geor¬ 
gia  State  University,  a  unit  of  the 
University  System  of  Georgia,  is  an 
Affirmative  Action/Equal  Opportunity 
Employer. 


CHAIR 

JOURNALISM  DEPARTMENT 

UNDERGRADVATE  &  GRADUATE  PROGRAMS 

Position  requires  extensive  newspaper  experience  and  familiarity  with 
broadcast  news.  Teaching  experience  a  strong  recommendation.  A  good 
and  knowledgeable  manager  of  a  practical  journalism  curriculum  (pub¬ 
lic  affairs  emphasis),  and  faculty,  staff,  students  &  facilities.  Capable 
of  developing  “internships”  and  graduate  job  opportunities.  Entrep¬ 
reneurial  spirit.  Good  public  skills  in  promoting  the  department,  in 
student  and  faculty  recruitment  and  in  representing  the  College.  Com¬ 
fortably  humane  person  who  can  make  the  Journalism  Department  a 
good  and  friendly  place.  Competitive  salary  and  excellent  benefits. 
[Starting  date  Fall  1987  or  sooner.) 

Urban,  center-city,  independent,  liberal  arts  college.  Stresses  Arts, 
Media  and  Communications.  5600  undergraduate  and  graduate  stu¬ 
dents.  College  has  impressive  reputation  for  innovative  ideas  and 
methods. 

Please  send  letter  of  application,  updated  resume  and  references  to: 

Journalism  Department  Chair  Search  Committee 
Academic  Dean’s  Office 
Columbia  College 
600  South  Michigan  Avenue 
Chicago.  IL  60605-1996 

Women  and  Minority  Candidates  Encouraged.  An  Equal  Opportunity  Affirmative  Action  Employer 
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HELP  WANTED 


ADMINISTRATIVE 


GENERAL  MANAGER  NEEDED 
Western  Pennsylvania  group  of  3  week¬ 
lies  needs  a  general  manager  with 
strong  sales  background;  a  hands-on 
manager  capable  of  supervising  news, 
circulation  and  advertising.  Salary 
commensurate  with  experience.  Send 
resume  and  salary  requirements  to  Box 
1543,  Editor  &  Publisher. 


LABOR  RELATIONS  REPRESENTA¬ 
TIVE  sought  for  the  Department  of 
Employee  &  Labor  Relations  of  the 
Columbus  Dispatch.  Position  is  respon¬ 
sible  for  assisting  with  labor  relations 
activities  and  administration  of  various 
organizational  development  efforts. 
Responsibilities  include  contract  admi¬ 
nistration,  grievance  representation, 
contract  negotiations,  and  labor  analys¬ 
is.  Administers  workers  compensation 
program  and  related  OSHA  and  safety/ 
health  programs. 

Must  have  thorough  working  knowledge 
of  personnel  and  labor  functions  and 
procedures  as  well  as  excellent  verbal 
and  written  communications  skills. 
Position  requires  proven  ability  to  work 
well  with  all  levels  of  management, 
supervision,  and  labor  organizations. 
Must  have  bachelors  degree  in  business 
administration,  labor  relations,  person¬ 
nel  administration  or  related  field.  Must 
have  a  minimum  of  2-5  years  in  labor 
relations  activities.  Please  reply  with 
confidential  resume  including  salary 
history  to  The  Columbus  Dispatch, 
Department  of  Employee  &  Labor  Rela¬ 
tions,  34  S.  Third  St.,  Columbus,  OH 
43216.  EOE. 


PUBLISHER — Newspaper  group  is 
seeking  an  aggressive  leader  to  plan, 
organize,  lead  and  control  our  weekly 
operation.  We  are  a  group  of  8  commun¬ 
ity  newspapers  (circulation  of  140,000 
in  a  very  competitive  market),  whose 
growth  and  future  expansion  potential 
have  just  begun.  Successful  candidate 
should  possess  the  ability  to  motivate 
and  inspire  our  staff,  lead  and  direct  our 
management  team,  and  build  a  profit¬ 
able  progressive  newspaper  operation. 
Send  resume  and  salary  requirements 
to  Times  Newspapers  Inc.  8033,  Frank¬ 
furt  Ave.,  Philadelphia,  PA  19136  Attn: 
Robert  Smylie,  or  call  (215)  332-3300. 

PUBLISHER/MAGAZINE 
Major  downtown  Chicago  business  asso¬ 
ciation  seeks  person  with  strong 
management  background.  Emphasis  in 
publishing,  journalism,  sales  promotion 
and  marketing.  Proven  record  of  ability 
to  achieve  short  and  long  term  manage¬ 
ment  and  sales  goals  essential.  Send 
cover  letter  and  resume  to  CACI,  200  N. 
La  Salle  St.,  Chicago,  IL  60601. 


ARTIGRAPHICS 

NEWS  GRAPHICS  MANAGER 
Newspapers,  Inc.,  Publisher  of  The 
Milwaukee  Journal  and  Milwaukee 
Sentinel,  seeks  a  News  Graphics  Mana¬ 
ger  to  direct  the  separate  Photo  and  Art 
Departments,  which  service  both  news 
operations.  The  ideal  candidate  must 
have  at  least  eight  years  of  daily  news¬ 
room  managerial  experience,  including 
experience  with  photos,  graphics  and 
other  art  work.  This  person  will  work 
closely  with  the  editors  to  plan  and 
focus  art  work  and  photos  in  various 
sections  of  both  papers. 

Strong  managerial,  interpersonal,  moti¬ 
vational  and  leadership  skills  are  a 
must.  A  well  developed  news  sense 
combined  with  an  ability  to  conceive 
photo,  art  and  graphic  projects  in 
mandatory. 

Send  resume  with  salary  history  and 
requirements  in  confidence  toi 
Richard  A.  Williams 
V.P.  Employee  Relations 
Newspapers,  Inc. 

PO  Box  661 
Milwaukee,  Wl  53201 


HELP  WANTED 


ADVERTISING 


ADVERTISING  SALESPERSON.  Make 
extra  money  part-time  or  high  gross  full 
time  selling  our  service  to  your  custom¬ 
ers.  Exclusive  territory.  We  train  and 
give  continuous  support.  $500  invest¬ 
ment.  Box  1518,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR  wanted  for 
50,000,  Zone  5  daily.  Management 
experience  is  a  must.  Full  responsibility 
for  budgeting,  sales  strategy,  motiva¬ 
tion  and  staff  training.  Base/bonus  plan 
for  compensation  in  $50,000  and  up 
range.  Resumes  and  letters  kept  strictly 
confidential.  Box  1525,  Editor  & 
Publisher. 


ADVERTISING  MANAGERS  NEEDED. 
Bring  your  ideas,  enthusiasm  and  ener¬ 
gy.  Small  newspaper  group  has  open¬ 
ings  in  expanding  daily  and  weekly 
markets.  Send  resumes  to  PO  Box 
1999,  Sulphur,  LA  70664. 


ADVERTISING  DIRECTOR  tor  14,200 
circulation  daily  college  newspaper. 
Must  have  strong  management  skills 
and  ability  to  tram  and  motivate  inex¬ 
perienced  sales  force  of  12.  Requires  at 
least  3  years  sales  management  experi¬ 
ence  in  retail  or  classified  and  bache¬ 
lor's  degree.  Full-time  exempt  position, 
competitive  salary.  Closing  date  for 
application  January  9,  1987.  Resume 
and  three  letters  of  recommendation  to 
Donald  M.  Ferrell,  General  Manager, 
Student  Publications,  Washington 
State  University,  Pullman,  WA  99164. 
EEO/AA. 


ADVERTISING  MANAGER 
We  are  searching  for  a  well  trained 
salesperson  with  some  management 
experience  who  wants  to  run  his  or  her 
own  show.  We  are  a  medium  size  6-day 
newspaper  in  the  south  central  portion 
of  Zone  5  with  an  eager  staff  that  needs 
positive  leadership  and  professional 
development.  Our  community  provides 
a  real  opportunity  for  your  success  as 
well  as  tieing  a  good  place  to  live.  Reply 
to  Box  1538,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR 
Rockingham  County  Newspapers,  the 
dominant  print  medium  on  the  booming 
New  Hamsphire  seacoast,  is  seeking  a 
highly  motivated  leader  well-versed  in 
newspaper  sales  management.  The 
ideal  applicant  will  have  strong  person¬ 
nel  relations  and  communication  skills 
and  a  proven  track  record  in  sales 
management.  Reporting  to  the  ad  direc¬ 
tor  are  a  display  sales  manager  with  a 
staff  of  10  and  a  classified  manager 
with  a  staff  of  5.  Rockingham  County 
Newspapers,  a  division  of  Ottaway 
Newspapers  Inc.,  is  a  group  of  2  paid 
twice  weeklies  and  four  weeklies. 
Contact  John  P.  Kinney,  Publisher, 
Rockingham  County  Newspapers,  255 
Water  St.,  Exeter,  NH  03833. 

ADVERTISING  SALES 
Sell  sports  supplement  your  area,  full  or 
part-time.  Proven  results  in  100  news¬ 
papers.  Generous  commissions,  some 
expenses,  sales  kit,  how-to  provided. 
Experience  good,  but  enthusiasm  best. 
Reply,  including  phone  no.,  to  Sports 
Orbit,  793  McLean  Ave.,  Yonkers,  NY 
10704. 


E&P 

CLASSIFIED 

It’s  your  people-to 
people  meeting  place! 


EDITOR  &  PUBLISHER  for  November  22.  1986 


p 


HELP  WANTED 


ADVERTISING 


ADVERTISING  DIRECTOR 
Chain  of  established  free  distribution 
weekly  newspapers  requires  aggressive 
sales  director  with  strong  marketing  and 
personnel  skills.  Mail  delivered  TMC 
product  with  exceptionally  modern 
printing  plant  located  in  exploding  area 
of  Zone  2.  Very  adequate  compensation 
for  individual  with  proven  track  record. 
Box  1547,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR  needed  for 
progressive  suburban  newspaper  group 
with  18  community  weekly  newspapers 
and  250,000  circulation.  Excellent 
opportuntiy  for  an  aggressive,  market¬ 
ing  oriented  manager  with  a  proven  re¬ 
cord  of  goal  achievement,  to  join  our 
management  team.  The  candidate  we 
seek  must  have  demonstrated  leader¬ 
ship  abilities  and  excellent  human  rela¬ 
tions  skills  in  addition  to  a  Bachelor's 
degree  and  five  plus  years  of  prior  re¬ 
lated  experience.  We  offer  a  competi¬ 
tive  compensation  and  fringe  package. 
Send  resume  and  salary  history  to  Box 
1555,  Editor  &  Publisher.  An  Equal 
Opportunity  Employer. 

AGGRESSIVE  ADVERTISING  manager 
sought  for  small  Louisiana  daily  to 
replace  retiring  ad  manager.  People 
skills  and  innovation  a  must.  Send 
resume  to  Ronnie  Cupstid,  PO  Box  619, 
Leesville,  LA  71446. 


BEAUTIFUL  southwest  Florida/enjoy 
the  beach  and  your  job  as  classified 
manager  for  a  group  of  weekly  newspap¬ 
ers.  Salary/bonus  $25,000-30,000  a 
year.  Send  resume  to  Box  1494,  Editor 
&  Publisher. 


CLASSIFIED  SALES  MANAGER  for 
large  weekly  shopper.  Top  compensa¬ 
tion  package.  Send  resume  to 
Publisher,  Dollar  Saver  Publications, 
37365  Centralmont  PL,  Fremont,  CA 
94536. 


CLASSIFIED  MANAGER 
Zone  4  state’s  fastest  growing  county. 
State  capital  market.  Salary,  incen¬ 
tives,  bonuses  to  $25,000.  Box  1550, 
Editor  &  Publisher. 


EXPERIENCED  AD  STAFFER  or  stym¬ 
ied  ad  manager:  Are  you  ready  for  career 
that  allows  you  to  plan  and  execute  your 
own  work  schedule? 

Consider  joining  the  oldest  and  largest 
specialized  feature  sales  and  service 
company  in  the  United  States. 

For  a  personable  self  motivator  who 
doesn’t  mind  weekday  travel  in  estab¬ 
lished  Ohio-Indiana  territory.  Starting 
salary  at  $26,000  plus,  strong  home 
office  support.  Send  resume  to  Box 
1533,  Editor  &  Publisher. 


TRAINING  DIRECTOR 
We  are  looking  for  an  experienced  sales 
trainer  to  work  with  our  newspapers 
helping  them  to  develop  their  advertis¬ 
ing  and  marketing  skills.  The  ideal 
candidate  for  this  top  company  position 
will  be  currently  conducting  sales  train¬ 
ing  programs  at  the  corporate  and/or 
newspaper  level,  and  will  have  some 
prior  newspaper  sales  experience.  PSS 
III  training  experience  would  be  a  plus. 
This  position  will  operate  from  our  new 
company  headquarters  in  Princeton,  NJ 
and  will  provide  the  right  person  with 
the  opportunity  to  build  a  professional 
group  wide  staff  and  management  train¬ 
ing  program  from  the  ground  up.  Write 
in  confidence  to:  James  E.  McKearney, 
Vice  President  Marketing,  Ingersoll 
Publications  Co.,  457  N.  Harrison  St., 
Princeton,  NJ  08540. 


WEEKLY  NEWSPAPER  group  needs 
experienced  salesperson  to  work  with 
publisher  in  Norfolk,  Virginia  area.  Must 
have  management  potential.  Write: 
Hanes  Byerly,  1000  Armory  Drive, 
Franklin,  VA  23851. 


HELP  WANTED 


ADVERTISING 


CLASSIFIED  ADVERTISING  MANAGER 
needed  at  50,000  plus  daily  in  Palo 
Alto.  Candidate  must  be  experienced, 
progressive  and  creative  with  proven 
track  record.  Responsibilities  include: 
planning  sales,  pricing  and  marketing 
strategies;  budgeting;  training  and 
motivating  a  staff  or  30  including 
private  party,  telemarketing  and  outside 
sales.  Please  send  cover  letter  and 
resume  detailing  education,  experi¬ 
ence,  salary  history  and  requirement  to: 
Times  Tribune,  245  Lytton  Ave.,  Palo 
Alto,  CA  94301,  Attn:  Human  Resour¬ 
ces.  EOE. 


CIRCULATION 


CIRCULATION  MANAGER 
Saturation  delivery  product  in  busy  cen¬ 
tral  Jersey  locale.  Looking  for  hardwork¬ 
ing  hands-on  manager  to  take  charge  of 
department.  Must  have  strong  people 
skills.  Experience  in  saturation  delivery 
a  plus.  Good  salary  commensurate  with 
experience.  Send  resume  to  C.B.A. 
Industries  Incorporated,  1400  Valley 
Rd.,  Wayne,  NJ  07470.  Attn:  G.  Miller. 


CIRCULATION  SALES  MANAGER 
The  La  Crosse  Tribune  is  currently 
accepting  applications  for  circulation 
sales  manager.  The  individual  selected 
for  this  position  will  be  responsible  for 
single  copy  and  home  delivery  sales, 
meeting  short  and  long  range  circula¬ 
tion  goals  in  a  10  county  area,  supenris- 
ing  6  district  managers,  and  overseeing 
telemarketing  sales  and  a  strong  junior 
merchant  system.  This  position  also 
requires  strong  leadership  skills  and  the 
ability  to  relate  well  with  the  public.  The 
La  Crosse  Tribune  has  a  circulation  of 
36,000  afternoon  daily  and  weekend 
morning  editions,  and  believes  the 
CUSTOMER  COMES  FIRST!  Three 
years  daily  newspaper  circulation  exper¬ 
ienced  required.  Marketing  or  business 
administration  degree  a  plus.  Please 
send  resume,  letter  of  application  and 
references  to:  Human  Resources  Mana¬ 
ger,  La  Crosse  Tribune,  401  N.  Third 
St.,  La  Crosse,  Wl  54601.  Application 
deadline:  December  12,  1986. 


CIRCULATION  MANAGER 
Immediate  opening  for  experienced  free 
distribution  circulation  manager.  This 
position  has  complete  authority  and 
responsibility  for  the  circulation  depart¬ 
ment  of  our  free  distribution  twice- 
weekly  carrier  delivered  paper.  Our 
company  is  rapidly  growing.  We  need  a 
strong  leader  to  oversee  the  expansion 
of  our  circulation  area.  Excellent  salary 
and  benefit  package  including  company 
car.  Location  is  in  Monmouth  County, 
New  Jersey.  Please  send  resume  and 
salary  history  tO:  Personnel,  The  ADvi- 
sor,  3601  Highway  66,  Neptune,  NJ 
07754. 


CIRCULATION  MANAGER 
Cars  &  Parts  Magazine,  a  leading 
consumer  monthly  for  the  automotive 
hobby,  has  a  position  immediately 
available  for  a  Circulation/Promotion 
Manager.  This  position  is  responsible 
for  managing  circulation,  customer  ser¬ 
vice,  and  subscription  fulfillment  for 
the  monthly  and  other  related  special 
interest  publications.  Qualified  applic¬ 
ants  should  be  experienced  with  trade 
or  consumer  magazine  circulation. 
Familiarity  with  newsstand  and  single 
copy  sales  is  desirable.  Should  addi¬ 
tionally  be  able  to  evaluate  and  hire 
creative  talent  to  assist  with  promotion 
activity.  We  are  located  just  north  of 
Dayton,  Ohio  and  offer  a  comprehensive 
compensation  and  benefit  package  in¬ 
cluding  relocation  assistance.  If  inter¬ 
ested,  please  forward  resume  and  salary 
requirement  to:  Assistant  Personnel 
Manager,  Re:  Cars  &  Parts,  Box  783, 
Sidney,  OH  45367. 


HELP  WANTED 


aRCULATION 


CIRCULATION  MANAGER 
17,000  south  central  Nebraska  daily 
needs  experienced,  aggressive,  innova¬ 
tive  manager.  Career  person  familiar 
with  postal  regulations,  audit  proce¬ 
dures,  data  processing  and  sales  moti¬ 
vation.  Good  salary,  bonus  and  bene¬ 
fits.  Quality  city  with  good  schools, 
shopping  and  recreational  activities. 
Send  resume  and  referencces  to  Don 
Heath,  General  Manager,  Hastings 
Tribune,  PO  Box  788,  Hastings,  NE 
68901. 


CIRCULATION  SYSTEMS  MANAGER 
Energetic  person  with  good  communi¬ 
cations  skills  needed  for  this  position. 
Job  entails  organizing,  coordination  and 
implementing,  the  computerization  of  6 
newspaper  circulation  department. 
Qualified  applicant  should  possess 
circulation  background,  positive  atti¬ 
tude,  good  management  skills  and  com¬ 
puter  operating  experience.  System  is 
Hewlett-Packard  hardware,  Collier- 
Jackson  software.  Training  and  com¬ 
plete  documentation  is  available.  Send 
resume  to  Sun  Coast  Media  Group, 
Attn:  Ingrid  Valleau,  200  F.  Venice 
Ave.,  Venice,  FL  33595  or  cail  (813) 
484-2611. 


CIRCULATION  SALES 
AND  PROMOTION  MANAGER 
Self-motivated  individual  wtih  strong 
written  and  oral  communication  skills 
sought  to  direct  circulation  sales  opera¬ 
tion  for  57,000  circulation  daily  news¬ 
paper  in  competitive  market.  (Washing¬ 
ton  Post  Co.  division).  The  candidate 
hired  will  be  a  strong  promotions  idea 
person.  Successful  sales  management 
record  required.  Circulation  sales 
management  experience  preferred. 
College  degree  helpful.  Send  resume, 
cover  letter  and  salary  history  to  Human 
Resources  Department,  The  Herald,  PO 
Box  930,  Everett,  WA  98206.  EOE. 


CIRCULATION  DIRECTOR 
The  Frederick  (Maryland)  News-Post  is 
seeking  a  progressive  Circulation  Direc¬ 
tor  for  its  40,000  circulation  6-day  AM/ 
PM  operation  in  a  rapidly  growing  mark¬ 
et.  We  need  someone  to  maintain  and 
continue  to  build  this  efficient  depart¬ 
ment.  Candidate  should  have  at  least  5 
years  solid  circulation  management 
experience  with  a  daily  newspaper  orga¬ 
nization.  College  degree  a  plus.  Forward 
resume  and  references  to  George 
Randall,  General  Manager,  Frederick 
News-Post,  PO  Box  578,  Frederick,  MD 
21701. 


CIRCULATION 

CUSTOMER  SERVICE  MANAGER 
We  are  looking  for  a  career-oriented, 
energetic  professional  to  join  our  circu¬ 
lation  team.  The  successful  candidate 
will  have  direct  responsibility  for  train¬ 
ing  and  motivating  the  circulation 
customer  service  department  of  2  daily 
newspapers  with  a  combined  circula¬ 
tion  of  200,000  -I-  and  Sunday  circula¬ 
tion  of  nearly  250,000. 

Must  be  proficient  in  developing,  imple 
menting  and  managing  a  fast  paced 
phone  operation,  as  well  as  interacting 
with  circulation  management.  We  offer 
an  attractive  benefits  package.  Salary 
commensurate  with  experience. 

Please  send  resume  and  salary  require¬ 
ments  to  The  Syracuse  Newspapers,  PO 
Box  4915,  Syracuse,  NY  13221,  Attn: 
Linda  Hennessey. 

CIRCULATION  MANAGER  we’re  look¬ 
ing  for  a  creative,  hard  working  circula¬ 
tion  genius  to  help  us  expand  growing 
group  of  3  weeklies  and  a  shopper  in 
lovely  community  60  miles  outside 
NYC.  Candidates  for  this  newly  created 
position  should  have  experience  in 
circulation,  classified  and  telemarket¬ 
ing.  Send  resume  to  Stan  Martin,  The 
Advertiser  Photo  News  Group,  PO  Box 
190,  Warwick,  NY  10990.  EOE 


HELP  WANTED 


CIRCULATION 


COUNTRY  CIRCULATION  MANAGER 
We  have  an  opening  for  an  aggressive 
goal  oriented  person  to  lead  our  country 
operation.  The  p^son  will  be  responsi¬ 
ble  for  four  (4)  district  managers  and 
to  continue  double  digit  growth.  The 
person  we  are  looking  for  must  have 
hands-on  experience  while  providing 
the  necessary  leadership.  Please  send 
resume  along  with  salary  history  to:  Box 
1546,  Editor  &  Publisher. 


Do  you  have  that  ENTREPRENEURIAL 
SPIRIT?  Are  you  AGGRESSIVE  AND 
ENERGETIC?  Do  you  want  to  RUN 
YOUR  OWN  OPERATION  and  DETER¬ 
MINE  YOUR  OWN  EARNING  LEVEL? 
The  Herald  Examiner  is  establishing  a 
separate  sales  and  marketing  organiza¬ 
tion  and  is  seeking  a  manager  to  run  it. 
The  successful  candidate  should  have  a 
background  in  telemarketing  and  youth 
foot  crew  management,  strong  interper¬ 
sonal  and  leadership  skills  and  be  goal 
oriented.  Understanding  of  newspaper 
circulation  functions  desirable.  Excel¬ 
lent  salary  and  bonus  package.  Please 
send  resume  with  cover  letter  to  Bernee 
Strom,  Director  of  Circulation,  Los 
Angeles  Herald  Examiner,  1111  S.  Hill 
St.,  Los  Angeles,  CA  9(3015. 

HOME  DELIVERY  MANAGER  for  TMC 
shopper  with  200,000  circulation. 
Send  resume  to  R.  M.  Black,  Dollar 
Saver  Publications,  37365  Central¬ 
mont,  PL,  Fremont,  CA  94536. 


HOME  DELIVERY  MANAGER 
Pro^essive  50,000  plus  daily  in  Zone  2 
seeks  an  experienced  individual  to 
manage  its  home  delivery  department  in 
a  very  competitive  market.  Candidates 
must  be  creative  results  oriented  and 
possess  excellent  motivational  skills. 
Five  years  supervisory/managerial 
experience  required.  Also  required  is 
the  ability  to  develop  annd  implement 
district  manager  and  carrier  training 
programs.  Knowledge  of  entire  circula¬ 
tion  function  a  plus.  We  offer  competi¬ 
tive  wage  and  benefit  package.  Send 
resume  including  salary  requirements 
to  Box  1541,  Editor  &  Publisher. 

OUTSIDE  STATE  SALES  MANAGER  if 
you’re  a  district  manager  with  sales 
crew  experience  then  here’s  your 
chance  to  move  into  a  highly  visible 
career  position  with  a  leading  national 
newspaper  company  directing  our  state 
sales  efforts.  Send  resume  with  a  cover 
letter  detailing  your  sales  accomplish¬ 
ments  to  Ken  Cogswell,  Fort  Wayne 
Newspapers,  600  W.  Main  St.,  Fort 
Wayne,  IN  46801. 

THE  XENIA  DAILY  GAZETTE,  an 
11,000  circulation,  6-day  PM  publica¬ 
tion  in  Southwest  Ohio,  is  looking  for  a 
career-oriented,  energetic  professional 
to  join  our  team  as  circulation  manager. 
Candidate  will  have  complete  responsi¬ 
bility  for  overall  management  of  circula¬ 
tion  department.  Excellent  opportunity 
for  second  in  command  to  move  up. 
Many  career  opportunities  exist  within 
our  growing  national  group.  Send 
resume  and  salary  requirements  to  Jon 
M.  Noel,  Publisher,  The  Daily  Gazette, 
PO  Box  400,  Xenia,  OH  45385. 

ZONE  MANAGER 

Progressive,  7-day  paper  is  creating  a 
new  position  because  of  our  continued 
growth.  Candidate  must  have  experi¬ 
ence  as  a  District  Manager  or  Zone 
Manager.  We  need  a  professional  take 
charge  manager,  proficient  in  carrier 
recruitment,  customer  service  and 
promotion.  This  position  has  authority 
over  four  district  managers  and  reports 
to  the  Circulation  Manager.  Send 
resume  and  cover  letter  along  with 
salary  requirements  tO:  Timothy  Ryan, 
Record-Journal,  11  Crown  St.,  Meri¬ 
den,  CT  06450. 
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HELP  WANTED 


CIRCULATION 


ASSISTANT  CIRCULATION  MANAGER 
Looking  for  a  good  solid  number  2  per¬ 
son  for  our  central  Jersey  saturation 
delivery  product.  Hands-on,  hard  char¬ 
ger,  who  is  looking  for  an  opportunity. 
Good  salary  commensurate  with  experi¬ 
ence.  Send  resume  to  C.B. A.  Industries 
Incorporated,  1400  Valley  Rd.,  Wayne, 
NJ  07470.  Attn:  G.  Miller. 


CIRCULATON  MANAGER 
Upstate  New  York  daily 
The  Auburn  Citizen  (16,000  PM- 
Sunday)  seeks  a  shirt-sleeves  profes¬ 
sional  to  build  and  actively  direct  a  first- 
rate  circulation  department.  We  want  a 
person  who  likes  creating  a  sizzling  cir¬ 
culation  drive  as  much  as  watching  the 
numbers  climb.  A  person  who  needs  the 
elbow  room  to  make  his  or  her  mark; 
who’s  energy  need  to  be  restained,  not 
stimulated.  A  person  who  can  turn  a  pre- 
teen  into  a  professional  paper  carrier  and 
make  an  angry  customer  smile. 

Please  send  resume,  references  and 
other  relevant  information,  tO:  Jack  Pal¬ 
mer,  Publisher,  The  Citizen,  5  Dill  St., 
Auburn,  NY  13021. 


HELP  WANTED 


COPY  EDITOR 

Navy  Times,  an  independent  national 
weekly,  seeks  talented  copy  editor. 
Strong  skills  in  editing,  caption  and 
headlines  writing,  and  layout.  Inquisti- 
tive  nature.  Minimum  3  years  newspap¬ 
er  experience.  College  degree  required. 
Military  experience  a  plus.  Salary 
commensurate  with  experience.  Superb 
benefits.  Send  resume  to:  The  Times 
Journal  Company,  Human  Resources 
Department,  Attn:  Copy  Editor  (Navy 
Times)  Springfield,  VA  22159.  EOE. 

EDITORIAL  WRITER 
Morning  daily,  150,000-plus  circula¬ 
tion  on  West  Coast  is  seeking  an  excep¬ 
tional  writer  for  its  editorial  page.  We 
are  basically  conservative,  but  firmly 
non-partisan  and  always  willing  to  ques¬ 
tion  doctrines  of  the  right  as  well  as  the 
left.  The  person  we’re  looking  for  must 
have  strong,  demonstrated  writing  skills 
and  experience  with  daily  deadlines. 
Knowledge  of  layout  and  copy  editing 
also  preferred.  Send  clips  and  resume 
to  Box  1542,  Editor  &  Publisher. 


PLACE 

YOUR 

BET 

ON  E  &  P  CLASSIFIEDS 
...We  Bet  You’ll  Be  Satisfied! 

If  your  game  is  equipment,  products,  services  or 
systems  used  in  newspaper  production  (or  if  you’re  a 
publisher  with  surplus  equipment  on  your  hands)  E&P 
Classifieds  are  your  best  bet  to  make  (or  save)  some 
easy  money. 

E&P’s  Help  Wanted  ads  reach  the  industry  people 
you  are  looking  for  to  fill  that  open  position  at  your 
paper.  And,  Positions  Wanted  advertisers  tell  us  that 
E&P  Classified  ads  get  results! 

E&P  CLASSIFIEDS 
You  Can  Bet  On  Them! 


FEATURES  EDITOR 
We’re  looking  for  an  innovative,  energe¬ 
tic,  experienced  features  editor  to  help 
create  state-of-the-art  features  sections 
at  the  St.  Paul  Pioneer  Press,  a  Pulitzer 
prize-winning  (1985:  feature  writing), 
245,000  Sunday  circulation  Knight- 
Ridder  daily.  Features  editor  will  assist 
associate  editor/features  in  leading 
32-person  department  through  section 
make-over,  assign  and  edit  stories, 
coach  writers,  work  with  committed 
team  of  editors  and  designer.  Only 
those  who  love  great  writing  and  incisive 
reporting  and  have  demonstrated 
features  creativity  in  newspapers  and/or 
magazines  should  apply.  Send  section, 
own  writing  clips,  resume,  cover  letter 
to  Ken  Doctor,  Associate  Editor/ 
Features,  St.  Paul  Pioneer  Press  and 
Dispatch,  345  Cedar  St.,  St.  Paul,  MN 
55101. _ 

ARTS  CRITIC 

The  Sacramento  Union  seeks  an  arts 
critic  with  a  background  in  the  classics. 
Must  be  able  to  write  strong  theater  and 
classical  music  reviews  on  deadline  for 
AM  publication.  Contact  Joan  Deutsch, 
Features  Editor,  The  Sacramento 
Union,  301  Capitol  Mall,  Sacramento, 
CA  95812.  (916)  442-7811. 


FEATURES  EDITOR 
You’re  fascinated  with  people  and  life, 
and  you  can  write  about  both  with  flair, 
wit  and  imagination.  Now,  can  you 
teach  others  to  do  the  same?  Lead  our 
three-person  "You  and  Yours”  desk  and 
join  a  first-class  editing  team  at 
27,500,  7-day  PM.  Send  letter,  resume 
and  feature  clips  to  Rex  Rhoades, 
Sandusky  Register,  314  W.  Market  St., 
Sandusky,  OH  44870.  To  return  mater¬ 
ial,  include  SASE. 


FEATURE  WRITER  with  photo  skills 
wanted  by  weekly  in  N.H  White  Moun¬ 
tains  for  coverage  of  human  interest  and 
sports  stories.  Two  year’s  experience 
desired.  Send  resume,  non-returnable 
clips,  references  and  salary  require¬ 
ments  tO:  Publisher,  PO  Box  V.  North 
Conway,  NH  03860. 

FINANCIAL  REPORTER 
The  Bond  Buyer  a  daily  financial  news¬ 
paper  with  headquarters  in  the  Wall 
Street  area  of  Manhattan,  is  seeking  a 
reporter  to  help  cover  news  for  the  fixed- 
income  securities  market.  Journalism 
degree  required.  Send  resume  and  clip¬ 
pings  to  John  H.  Allan,  Editor,  The 
Bond  Buyer,  One  State  St.  Plaza,  New 
York,  NY  10004. 


HELP  WANTED 


ASSISTANT  CITY  DESK  EDITOR 
40,000,  7-day  per  week  AM  newspap¬ 
er.  Zone  6.  Evening  work.  Excellent 
fringe  benefits.  Send  resume  with 
salary  history  to  Box  1522,  Editor  & 
Publisher. 


ASSISTANT  MANAGING  EDITOR/ 
NEWS  expanding  Southwest  AM  daily 
looking  for  dynamic  manager  to  run  16 
person  copy  desk  and  have  overall 
responsibility  for  design  of  complete 
newspaper.  Strong  on  design,  editing 
and  headlines.  People  skills  a  must. 
Letter,  resume  to  Sandy  Schwartz, 
Mesa  Tribune,  120  W.  First  Ave.,  Mesa, 
AZ  85202. 


ASSISTANT  CITY  EDITOR  needed  for 
24,000  circulation  AM.  We’re  looking 
for  a  person  who  can  form  a  sharp  part¬ 
nership  with  our  city  editor  and  lead  a 
staff  of  8  reporters.  Some  reporting  is 
involved.  This  can  be  an  ideal  job  for 
the  reporter  ready  to  step  into  a  broader 
role  on  a  quality  and  improving  news¬ 
paper.  Send  cover  letter,  resume  and 
clips  to  Frank  Fantini,  Executive  Editor, 
Delaware  State  News,  PO  Box  737, 
Dover,  DE  19903. 


BUSINESS  EDITOR  for  sophisticated 
real  estate  and  financial  sections  in 
fastest  growing  U.S.  market.  Self  start¬ 
ing,  fast,  accurate  producers  only 
considered.  Full  details  to  Editor, 
Naples  Daily  News,  PO  Box  7009, 
Naples,  FL  33940. 


BUSINESS  EDITOR 
Southeast  Texas  daily  (72,000  daily, 
80,000  Sun.)  seeks  applicants  with 
track  record  in  supervision  and  planning 
to  take  charge  of  expanding  Business 
section.  People-oriented  manager  to 
lead  sharp  four-member  staff  and  to 
produce  cause-effect  stories  that  antici¬ 
pate  trends,  informative  graphics  and 
accompanying  photos  and  sparkling  lay¬ 
out  to  tell  readers  what  business  devel¬ 
opments  mean  to  them.  Successful 
candidate  will  join  award-winning 
Newsroom  s  top  management  team.  If 
no  track  record,  please  don’t  respond. 
Send  resumes  and  salary  history  to: 
William  Mock,  Managing  Editor,  Beau¬ 
mont  Enterprise,  PO  Box  3071,  Beau¬ 
mont,  TX  7/704.  Call  and  let  me  know 
resume  is  in  mail:  (409)  838-2803. 


BUSINESS  EDITOR 
Texas  magazine  publisher  seeks 
talented,  mature  business  editor  and 
writer  to  launch  and  maintain  trade  and 
new  product  sections.  Must  be  detail 
oriented,  and  able  to  communicate  well 
with  industry  leaders.  Send  resume, 
writing  clips,  earning  expectations  to 
Associate  Publisher,  Stevens  Publish¬ 
ing,  PO  Box  7573,  Waco,  TX  76714. 


COPY  EDITOR  25,000  circulation 
Sunbelt  daily  located  in  city  of  50,000 
has  an  immediate  opening  for  an  exper¬ 
ienced  copy  editor  who  can  also  design, 
bright,  modular  pages,  make  good  use 
of  full-color  process  and  spot  color  and 
write  crisp,  accurate  headlines  on  dead¬ 
line.  We  are  also  taking  applications  for 
future  copy  editing  positions.  Contact 
The  News  Editor,  The  Meridian  Star,  PO 
Box  1591,  Meridian,  MS  39301,  (601) 
693-1551. 

EDITOR 

Rapidly  growing  group  of  13  weekly 
newspapers  in  south  Orange  County,  CA 
seeks  a  seasoned  editor.  Added  two 
papers  in  1986,  more  planned  in  1987. 
Prefer  solid  experience  with  a  group  of 
papers.  Excellent  career  opportunity 
with  a  Media  General  affiliate  in  one  of 
the  nation’s  top  residential  areas. 
Excellent  compensation  plan.  Resume 
to  Allan  Pilger,  Golden  West  Publishing, 
PO  Box  3629,  Mission  Viejo,  CA 
92690. 


HELP  WANTED 


CHILDREN’S  BOOK  MANUSCRIPTS 
are  being  considered  by  new  small 
publisher.  If  you  have  done  either  writ¬ 
ing  or  art  or  both  for  ages  2  to  7,  send  a 
few  sample  photocopy  pages  of  your  tal¬ 
ent  to  Kaleidoscopix,  Inc.,  PO  Box  389, 
Franklin,  MA  02038.  (617)  528-6211. 


CITY  EDITOR 

The  York  Daily  Record,  a  40,000  7-day 
AM  in  the  nation’s  87th  largest  metro 
market,  needs  a  city  editor  to  lead  a 
talented  reporting  staff  in  a  highly 
competitive  market.  The  person  we  hire 
will  be  a  teacher,  a  motivator,  a  skilled 
page  designer,  a  talented  writer  in  his  or 
her  own  right  and  someone  who  knows 
what  it  takes  to  meet  deadlines.  In 
return,  we  offer  a  competitive  salary, 
excellent  benefits  and  a  chance  to  grow 
in  a  professional,  quality-conscious 
atmosphere.  Send  a  resume,  design 
samples  and  a  letter  describing  your 
philosophy  of  what  makes  a  good  city 
editor  to:  Dave  McCoy,  Managing 
Editor,  York  Daily  Record,  1750  Indust¬ 
rial  Highway,  York,  PA  17402. 


CLASSIFIED  AD  MANAGER  for  7-day 
daily.  Position  responsible  for  develop¬ 
ing  and  managing  a  sales  department 
that  reaches  linage,  ad  count,  and 
revenue  goals.  Includes  proper  plan¬ 
ning,  organization,  staffing,  training, 
and  execution  to  achieve  such.  Re 
quires  prior  newspaper  management 
experience.  Submit  resume  and  salary 
requirements  In  confidence  to  Person¬ 
nel  Department,  Greensboro  News  & 
Record,  PO  Box  20848,  Greensboro, 
NC  27420.  EOE. 


COPY  EDITOR-fast  paced  person  to 
layout  and  write  headlines  for  48  page 
weekly.  No  job  for  beginner  but  an  easy 
job  for  a  desk  veteran.  Real  busy  2  1/2. 
days  per  week... piece  of  cake  the  other 
2  1/2.  Write  John  Rouse,  PO  Box  790, 
Bowie,  MD  20715. 


COPY  EDITOR,  minimum  2  years  daily 
editing,  layout  experience,  strong 
language,  spelling  skills.  For  $30,000. 
Only  best  need  apply.  Clips,  resume  to 
C.  Perkins,  Managing  Editor,  The  Union 
Leader,  Box  780,  Manchester,  NH 
03105.  No  calls. 


COPY  EDITOR — Washington  Bureau  of 
leading  chain  of  national  business 
newspapers  seeks  intelligent,  organ¬ 
ized,  quick  learner  with  2  years  dally 
newspaper  experience  to  edit  news  and 
feature  stories.  Send  resume  to  Bureau 
Chief,  Fairchild  Publications,  Suite 
570,  1333  H  St.  NW,  Washington, 
D.C.  20005,  (no  phone  calls,  please). 


COPY  EDITOR/REPORTER 
Entry  level  position  at  6-day  daily  in 
community  of  12,000  located  in  foot  of 
Colorado  Rockies.  Copy  editing  and 
layout  is  this  person’s  first  love,  but 
at»ut  one-fourth  of  his  or  her  time  will 
be  spent  reporting.  Energy  and  an 
eagerness  to  learn  are  important  quali¬ 
ties.  We  prefer  applicants  who  have 
worked  an  internship  or  those  with 
weekly  experience  looking  for  advance¬ 
ment.  Send  resume  and  list  of  refer¬ 
ences  to  Dan  Partridge,  Managing 
Editor,  Durango  Herald,  PO  Drawer, 
Durango,  CO  81301. 


COPY  EDITORS 

Copy  editors  who  have  experience  as 
reporters,  and  knowledgeably  can  ques¬ 
tion  story  structure,  facts,  find  weak¬ 
nesses,  work  cooperatively  with  young 
talented  reporters,  write  sharp,  on- 
target  heads,  know  grammar,  spelling. 
Entry  level  college  grad  with  proper 
skills,  potential  considered. 

Swing  shift  and  weekends  on  AM 
80,0(30  plus  great,  aggressive  indepen¬ 
dent,  growing  New  Jersey  daily.  Send 
letter  and  resume  to  Box  1 544,  Editor  & 
Publisher. 
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Order  Blank 


Company 

Address _ 

City 

State 
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Phnnn 

Classification 

Authorized  Signature 

Copy 

CLASSIFIED  ADVERTISING  RATES 


Effective  January  1,  1986 

POSITIONS  WANTED 


LINE  ADS 

1  week  —  $5.25  per  line 

2  weeks  —  $4.70  per  line,  per  issue. 

3  weeks  —  $3.95  per  line,  per  issue. 

4  weeks  —  $3.15  per  line,  per  issue. 

Add  $5.50  per  insertion  for  box  service. 
Count  as  an  additional  line  in  copy. 


1  week  —  $3.50  per  line 

2  weeks  —  $2.90  per  line,  per  issue. 

3  weeks  —  $2.50  per  line,  per  Issue. 

4  weeks  —  $2.30  per  line,  per  issue. 

Add  $3.50  per  insertion  for  box  service. 
Count  as  an  additional  line  in  copy. 


Count  approximately  37  characters  and/or  spaces  per  line. 
3  lines  minimum. 

NO  ABBREVIATIONS. 


DEADLINE:  Every  Tuesday,  2  pm  (ET) 

For  Saturday's  Issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  ttorders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$75  per 
column  inch;  2  or  more  fimes-$70  per  column  inch,  per  insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Publisher 

t1  West  19th  Street,  NY.  NY  10011.  (212)  675-4380. 


HELP  WANTED 
EDITORIAL 


COPY  EDITOR  with  layout  skills  for 
15,000  award-winning  PM  in  upstate 
New  York.  30  minutes  from  state  capi¬ 
tal  and  summer  cultural  center  of 
Saratoga  Spring.  Help  develop  a  young 
staff,  design  bright  pages  and  write 
brisk  headlines.  Resume,  references  to 
Mai  Provost,  The  Recorder,  1  Venner 
Rd.,  Amsterdam,  NY  12010. 


COPY  EDITOR  for  books,  journal, 
studies,  at  public  policy  institute. 
Experience  required.  Send  resume  to 
Cato  Institute,  224  Second  St.  SE, 
Washington,  D.C.  20003. 


"HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM"  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


If  you  are  a  seasoned  professional  ready 
for  the  challenges  of  leading  an  excei- 
lent  staff  in  consolidating  morning  and 
evening  papers  into  one  superb  all-day 
newspaper,  we  have  opportunities: 
LIVING  EDITOR 

To  produce  lively,  topical,  urgent  lifes¬ 
tyle,  arts  and  travel  sections.  Produce 
daily  sections  Monday  thru  Friday  and 
Sunday  sections. 

(JHIEF  EDITORIAL  WRITER 
To  direct  politically-moderate  but  high 
energy  editorial  and  Op-Ed  pages  with 
an  emphasis  on  interaction  with  read¬ 
ers. 

SYSTEMS  EDITOR 

To  translate  Atex’s  arcane  mysteries 
and  teach  staff  how  best  to  use  the 
system,  help  with  software 
management. 

Send  non-returnable  examples  of  your 
work  and  a  complete  career  history 
(including  salary)  to: 

Human  Resources  Department 
Jackson  Newspapers 
40  Sargent  Drive 
New  Haven,  CT  06511 
Equal  Opportunity  Employer 


NEWS  EDITOR 

You  have  spent  your  time  on  the  beat 
and  the  desk  developing  a  philospophy 
of  community  journalism  that  embodies 
a  committment  to  excellence  and 
service  to  readers.  Now  you  think  you're 
ready  to  put  that  philosophy  to  work  as 
the  front  line  editor  of  an  award-winning 
afternoon  daily  with  a  talented  and 
eager  staff.  If  you  think  you  have  what  it 
takes  to  motivate,  captivate  and 
educate  that  staff  and  a  responsive 
readership,  send:  a  letter  outlining  your 
philosophy,  a  resume  detailing  your 
history,  no  more  than  3  page  clips 
depicting  your  talent,  and  three  refer¬ 
ences  capable  of  discussing  your  qual¬ 
ifications  to  Dave  Balcom,  Managing 
Editor,  The  Leader,  34  W.  Pulteney, 
Corning.  NY  18430. 

NEWS  EDITOR 

Great  opportunity  for  talented  journalist 
who  wants  to  learn  and  grow.  Will  do 
page  layout,  wire  editing,  headline  writ¬ 
ing,  coverage  of  county  government. 
Will  be  in  leadership  position  second 
in  command  with  people  oriented  com¬ 
munity  paper  that  wants  to  emphasize 
local  slant.  If  you  want  to  learn  the  news 
editorial  business  and  like  the  chal¬ 
lenge  of  producing  a  quality  paper, 
please  send  your  resume  to.  Patrick 
Madison,  Belvedere  Daily  Republican, 
401  Whitney  Blvd.,  Belvedere,  IL 
61008. 


NIGHT  EDITOR 

Talented,  decisive  individual  needed  to 
direct  output  of  a  dozen  reporters  for 
small  AM  in  Zone  2.  Must  have  excep¬ 
tional  layout  and  headline  writing  skills 
to  complement  experienced  desk.  If  you 
enjoy  helping  talented  people  get  even 
better,  send  resume,  work  samples, 
references  to  Box  1531,  Editor  & 
Publisher. 


HELP  WANTED 


EDITORIAL 


JUNIOR  REPORTER  entry  level  posi¬ 
tion.  Minimum  1  year  full-time  news¬ 
paper  experience  required.  Knowledge 
of  the  greater  Hartford  area  and  proven 
ability  to  handle  a  wide  variety  of 
subject  matter  a  plus.  Send  resume, 
references  and  3  clips  only  to  Editor, 
Hartford  Advocate,  30  Arbor  St..  Hart¬ 
ford.  CT  06106. 


MANAGING  EDITOR  for  Jewich  weekly 
in  Florida.  Heavy  local  news  emphasis. 
Good  editing,  layout,  reporting  and 
assignment  skills  required.  Reporter/ 
photographer  minimum  1  year  experi¬ 
ence.  Letter  and  resume  to  Box  1530, 
Editor  &  Publisher. 


MUSIC  EDITOR  for  18  year  old  L.l. 
entertainment  magazine.  Heavy  local 
rock  coverage.  $15,000  salary. 
Resume,  music  writing  samples  to: 
Good  Times,  Box  303,  Roslyn,  NY 
11576. 


NIGHT  NEWS  EDITOR 
The  Quad-City  Times,  a  newspaper  with 
a  circulation  of  57,000  daily  and 
82,(X)0  Sunday,  has  an  opening  for  a 
night  news  editor,  responsible  for 
supervising  copy  editors  and  meeting 
production  deadlines  for  three  morning 
editions.  This  position,  in  a  competitive 
Midwest  market  calls  for  high  degrees 
of  news  judgment,  design  creativity  and 
supervisory  experience 
Send  resume,  with  references,  and 
available  tearsheets  to: 

Randy  Houston 
Executive  News  Editor 
Quad-City  Times 
PO  Box  3828 
Davenport,  lA  52808 
Equal  Opportunity  Employer  M/F 

REPORTER-COPY  EDITOR— Expanding 
and  competitive  30,000  AM  daily  on 
Northwest  Florida  (3ulf  Coast  has  an 
OF>ening  for  a  reporter/copy  editor.  Mini¬ 
mum  of  two  years  experience.  Job  offers 
unparalleled  living  in  resort  community. 
Good  benefits,  profit  sharing  and  excel¬ 
lent  working  conditions  with  a  profes¬ 
sional  staff.  Pay  commensurate  with 
experience.  Preference  given  to  candi¬ 
dates  from  Zones  3  and  4.  Send  resume 
and  cover  letter  to  Jay  Pitts,  Managing 
Editor,  The  Daily  News,  PO  Box  2949, 
Fort  Walton  Beach,  FL  32549.  Letter 
must  include  salary  requirements. 


REPORTER:  leading  weekly  communi¬ 
cations  business  publication  seeks 
reporter  for  Washington,  DC  bureau. 
Self-starter  with  daily  newspaper  exper¬ 
ience  required.  Send  clips  and  resume 
to  MCN,  Bureau  Chief,  Suite  570, 
1333  H  St.  NW..  Washington.  DC 
20005.  No  phone  calls  please. 

REPORTER 

Quality  weekly  needs  general  assign¬ 
ment  reporter  with  car  and  camera  to 
join  to  8-member  editorial  staff.  Submit 
letter,  clips  and  resume  showing  inter¬ 
est  in  and  aptitude  for  reporting  and 
writing.  Some  experience  preferred. 
Peter  Boody,  Editor,  Southampton 
Press,  Box  1207,  Southampton,  NY 
11968. 


SMALL  MIDWEST  DAILY  looking  for 
managing  editor  that  enjoys  the  chal- 
ienge  of  developing  and  sustaining  a 
strong  local  product.  Opportunity 
includes  writing,  editing,  layout  and 
working  with  management  to  develop 
circulation  as  well  as  an  award-winning 
editorial  product.  We  need  someone 
who  will  lead  and  teach— and  delegate 
to  others  so  they  will  grow.  We  are  a 
stepping  stone  newspaper  that  puts  out 
a  professional  product  and  a  quality 
educational  experience  to  those  learn¬ 
ing  the  business— so  we  want  the  best! 
Please  sent  resume  and  clips  to  Box 
1553,  Editor  &  Publisher. 
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REPORTER  small  NJ  daily  seeks  repor¬ 
ter  with  at  least  2  years  daily  experience 
to  cover  county  government  and  poli¬ 
tics.  Must  be  aggressive.  New  Jersey 
candidates  preferred.  Send  resume, 
clips  to  Randy  Bergmann,  New  Jersey 
Herald,  PO  Box  10,  Newton,  NJ 
07860. _ 

SPORTS  COPY  EDITOR  for  125,000 
all-day  paper  who  can  evaluate  stories 
for  proper  play;  edit  to  meet  tough  stan¬ 
dards  of  clari^,  conciseness  and 
completeness.  Produce  lively  layouts 
with  up  to  the  minute  updating.  College 
degree  preferred;  3  years  sportswriting 
and/or  sports  desk  experience.  Send 
resume,  two  page  autobiography,  work 
samples  to  Bill  Bern,  Sports  Editor, 
Roanoke  Times  &  World  News,  Box 
2491,  Roanoke,  VA  24010.  EOE. 

SPORTS  EDITOR-the  Venice  Gondolier, 
Florida’s  leading  tri-weekly  newspaper, 
wants  a  sports  editor  with  know  how. 
This  person  should  not  only  know  the 
field,  but  be  able  to  write  sports  copy 
rapidly,  take  pictures,  and  run  a  small 
staff.  Computer  literacy  and  page  layout 
knowledge  a  plus.  Come  join  our  team 
and  warm  weather,  on  Florida’s  beauti¬ 
ful  suncoast.  Contact  Collin  Moore, 
(813)  484-2611  or  send  resume  and 
clips  to  200  E.  Venice  Ave.,  Venice,  FL 
33595. 


SPORTS  EDITOR  Zone  2  for  small  daily 
newspaper.  Strong  high  school  and 
some  major  college  coverage.  Oversee 
small  sports  staff.  Experience  helpful. 
Send  resume,  salary  requirements  and 
clips  to  Box  1540,  Editor  &  Publisher. 


SPORTS  EDITOR  for  a  small  Pacific 
Northwest  daily  to  cover  high  school, 
community  college  sports  with  the  part- 
time  help  of  2  other  staffers.  Sportswrit¬ 
ing  experience  required.  Western  appl¬ 
icants  preferred.  Box  1554,  Editor  & 
Publisher. 


SPORTS  REPORTER  wanted  to  cover 
challenging  Big  East  Conference. 
Basketball  beat  for  growing  85,000 
circulation  AM  daily.  At  least  two  years 
experience  required.  Send  resume  and 
clips  to  Tom  Boll,  Sports  Editor,  Post- 
Standard,  PO  Box  4818,  Syracuse,  NY 
13221. 


SPORTS  WRITER  energetic,  know¬ 
ledgeable  and  literate  person  needed 
for  full-time  job  covering  colleges  (divi¬ 
sion  I  hockey,  division  III  basketball 
and  other  sports)  and  leading  coverage 
of  high  school  sports.  Send  letter, 
resume  and  clips  by  December  6  to  Bert 
Gault,  Executive  Sports  Editor,  Water- 
town  Daily  Times,  260  Washin^on  St., 
Watertown,  NY  13601. 


STEPPING  STONE 

That’s  what  we  are.  We  know  it  and 
don’t  mind  the  role.  We  hire  rising 
young  stars  and  hope  they  take  with 
them  a  brighter  future.  Most  stay  about 
three  years,  some  longer  because  we’re 
a  great  company  and  an  award-winning 
newspaper.  Our  need  is  for  a  City  Hall 
reporter.  Prefer  about  four  years  exper¬ 
ience.  Mediocre  journalist  need  not 
reply  Send  resume,  salary  requirements 
to  Luke  West,  City  Editor,  Fayetteville 
Times,  PO  Box  849,  Fayetteville,  NC 
28302. 


STORY  EDITOR,  SPORTS 
Syracuse  (NY)  Herald-Journal, 
104,000,  and  Sunday  Herald  Ameri¬ 
can,  250,000,  seeks  sports  copy  editor 
who  is  strong  on  content,  full  of  ideas 
for  projects  and  other  assignments,  and 
who  wants  to  help  a  growing  sports  sec¬ 
tion  improve.  5  to  7  years’  experience. 
Submit  20  clips  demonstrating  repre¬ 
sentative  writing  and  editing  challenges 
to  Jeff  Rea,  Assistant  Managing  Editor- 
Sports,  Herald-Journal,  PO  Box  4915, 
Syracuse,  NY  13221.  No  phone  calls. 


3000  GOVERNMENT  JOBS  List. 
$16,040-$59,230/yr.  Now  Hiring.  Call 
(805)  687-6000  Ext.  R-4261. 

(Fee  required.) 


TEN  YEAR  OLD  rapidly  growing  weekly 
news  and  lifestyle  tabloid  magazine  has 
an  opening  tor  an  editor  who  can  write 
and  edit  as  well  as  manage  a  staff  of  4 
reporters  and  numerous  freelancers. 
Strong  tradition  for  hard-hitting  investi¬ 
gative  reporting.  Circulation  50,0000, 
strong  use  of  process  color.  Join  our  fast 
growing  publishing  company  and  be 
responsible  for  not  only  our  newsweekly 
but  for  editorial  direction  on  our  other 
publications.  Competitive  salary,  exper¬ 
ience  required.  Located  in  Worcester, 
Mass.  New  England’s  second  largest 
city.  Send  resume  and  samples  to 
Publisher,  Nova  Publishing  Co.,  PO  Box 
1000,  Worcester,  MA  01614. 

THE  INDIANAPOLIS  NEWS,  a 
130,000  PM,  is  looking  for  a  reporter 
for  its  5  person  business  desk  who  can 
write  knowledgeably  about  a  wide  range 
of  financial  subjects  for  daily  and  Busi¬ 
ness  Tuesday  sections.  Send  resume 
and  clips  to  Edmund  Lawler,  Business 
Editor,  Indianapolis  News,  PO  Box  145, 
Indianapolis,  IN  46206. 


THE  SAN  JOSE  MERCURY  NEWS  is 
looking  for  a  health  and  fitness  writer. 
The  successful  candidate  will  have  a 
minimum  5  years  reporting  experience 
on  a  metro  daily,  demonstrated  strength 
in  feature  writing,  plus  expertise  in 
health  and  fitness  subject  areas.  Send 
resume,  clips  to  Patricia  Fisher,  AME/ 
Personnel,  San  Jose  Mercury  News, 
750  Ridder  Park  Dr.,  San  Jose,  CA 
95190. 


THE  TIMES-PICAYUNE  of  New  Orleans 
is  seeking  a  copy  editor.  Candidates 
should  have  at  least  two  years  of  copy 
desk  experience.They  should  be  able  to 
demonstrate  a  strong  command  of  the 
English  language  and  the  ability  to  write 
bright,  accurate  headlines. 

All  copy  desk  positions  require  evening 
work.  Send  resume  to:  the  Personnel 
Manager,  ATTN:  Copy  Desk  Position. 
The  Times-Picayune,  3800  Howard 
Ave.,  New  Orleans,  LA  70410.  An 
Equal  Opportunity  Employer  M/F. 

WANTED  IN-DEPTH  PROJECTS  repor¬ 
ter  and  in-depth  projects  editor.  Zone  4, 
AM  daily.  Salary  commensurate  with 
experience  and  proven  ability.  Box 
1514,  Editor  &  Publisher. 


PUBUC  RELATIONS 


WIRE/COPY  EDITOR  needed  for  small 
daily  newspaper.  Knowledge  wire 
service,  camera,  editing,  writing, 
design  necessary.  Good  opportunity  to 
work  with  a  growing  newspaper  group. 
Send  resume,  samples,  salary  require¬ 
ments  to  Jim  Merritt,  PO  Box  1999, 
Sulphur,  LA  70663. 

WRITER/ANALYST 

Premiere  service  monitoring  terrorism 
and  political  stability  risks  for  U.S. 
companies  abroad  seeks  journalist  with- 
excellent  writing  skills  and  about  5 
years  experience.  Overseas  studies  or 
service  eseential.  Miami  location. 
Excellent  salary/benefits.  Send  resume 
and  two  writing  samples  to  PO  Box 
41-4177,  Miami  Beach,  FL  33141. 

WRITER-EDITOR  needed  for  weekly 
newspaper  in  lovely  community  60 
miles  outside  NYC.  Candidates  should 
have  writing  and  editing  flair,  ability  to 
write  catchy  headlines  and  take  memor¬ 
able  photos,  a,  keen  eye  for  clean,  clear 
layout  and  the  capability  to  both 
instruct  inexperienced  people  and 
follow  publisher’s  directions.  If  this 
multi-faceted  description  fits  you,  send 
resume  and  clips  to  Stan  Martin,  The 
Advertiser  Photo  News  Group,  PO  Box 
190,  Warwick,  NY  10990.  Also  call 
(914)  986-2061.  EOE. 


WRITER/EDITOR 

To  produce  articles,  scripts,  marketing 
materials  for  major  financial  pubisher. 
Send  resume  and  writing  samples  to  J. 
Axtman,  PO  Box  25,  Pleasanton,  CA 
94566. 


MAILROOM 


FIELD  SERVICE  MANAGERS 

Graphic  Management  Associates 
Inc.,  the  inserter  company,  has 
immediate  requirements  for  field 
service  managers  responsible  for  the 
installation  and  training  of  GMA 
inserting  systems  to  the  newspaper 
industry  throughout  the  United 
States.  Please  forward  resume  to 
Graphic  Management  Associates 
Inc.,  11  Main  St.,  Southboro,  MA 
01772,  Attn:  Manager  Human 
Resources. 


PUBUC  RELATIONS 


Public  Relations 

New  York  area  based.  We  seek  a  seasoned  professional 
with  outstanding  writing  skills  and  journalistic 
background  to  join  a  talented  staff.  Ability  to  quickly 
translate  jargon  into  English  essential.  Journalism, 
Communications  or  Science  degree.  At  least  5  years'  of 
the  successful  applicant’s  experience  will  be  in  hard 
news. 

We  offer  a  competitive  salary  and  an  outstanding 
benefits  package.  Send  your  resume,  including  salary 
history,  to:  BOX  1128B,  12  West  37th  Street,  10th  Floor, 
New  York,  NY  10018-7498.  An  Equal  Opportunity 
Employer  mil. 


ATTENTION  !!! 

1986-1987 

JOURNALISM 

SCHOOL 

GRADUATES 

Eijitor  &  Publisher 
extends  to  you,  as  a 
graduation  gift,  one  free 
insertion  in  the  Positions 
Wanted  Section  of  its 
January  3,  1987  issue.  In 
addition,  if  you  run  your 
ad  one  more  time  you  will 
be  charged  the  two  time 
rate  of  $2.90  per  line  for 
the  second  ad.  If  you  run 
your  ad  two  more  times 
you  will  be  charged  the 
three-time  rate  of  $2.50 
per  line  for  the  second 
and  third  issues,  and  if 
you  run  your  ad  three 
more  times  you  will  be 
charged  the  four-time  rate 
of  $2.30  per  line  for  each 
of  the  last  three  issues. 
Whether  or  not  you  take 
advantage  of  the  multiple 
rate  discount,  your  ad  in 
our  January  3,  1987 
REVIEW  &  FORECAST 
issue  is  free. 

—GUIDELINES— 

1 .  Ads  must  not  exceed  7 
lines  (37  characters  per 
line).  We  reserve  the  right 
to  edit  copy  to  fit  space 
requirements. 

2.  Use  of  E&P  box 
numbers  will  not  be 
accepted. 

3.  Journalism  school  and 
graduation  date  must  be 
specified  to  E&P  (but  not 
necessarily  in  ad  copy). 

4.  All  ads  must  be  MAIL¬ 
ED  to  E&P  with  prepay¬ 
ment  enclosed  for  addi¬ 
tional  insertions.  No  tele¬ 
phone  calls,  please. 

5.  Deadline  for  receipt  of 
ads;  December  15,  1986. 

Editor  &  Publisher  would 
like  to  welcome  you  into 
the  wonderful  world  of 
journalism! 
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SUPERVISOR  system  format  and  press 
operators.  Experienced  web  press  oper¬ 
ators.  A  chance  to  learn  and  grow.  Good 
benefits.  Opportunity  for  advancement. 
Salary  based  on  experience.  Apply  in 
writing  to  Roger  Stec,  System  Produc¬ 
tion  Director,  The  Reporter.  307 
Derstine  Ave.,  Landsale,  PA  19446  or 
call  (215)  855-8440  x  297.  EOE. 


Editor  &  Publisher 
Classified 
Advertising 
11  West  19  Street 
New  York,  NY  10011 
(212)  675-4380 


PRODUCTION 


PRODUCTION  MANAGER  for  large 
newspaper  operation-Zone  2.  We  need  a 
person  with  pre-press,  press  and  mail- 
room  knowledge;  strong  people 
management  skills;  and  experience 
with  quality  control  (color  essential). 

If  you  have  a  B.A.  in  printing  (or  related 
major),  minimum  of  5  years  experience 
and  are  willing  to  work  nights  we  would 
like  to  hear  from  you. 

We  offer  a  salary  commensurate  with 
experience,  comprehensive  benefits, 
and  excellent  growth  and  promotion 
opportunities  for  the  right  person.  Send 
resume  and  salary  requirement  in  confi¬ 
dence  to  Box  1532,  Editor  &  Publisher. 
EOE. 


PRODUCTION  DIRECTOR 


Madison  Newspapers  Incorporated, 
publisher  of  the  Wisconsin  State  Jour¬ 
nal  and  The  Capital  Times  has  an  imme¬ 
diate  opening  for  a  production  director. 
This  position  reports  directly  to  the 
general  manager. 

The  successful  candidate  will  be  a 
strong  leader  for  a  production  staff  of 
over  150  as  well  as  be  skilled  in  plan¬ 
ning,  budgeting,  and  commercial  print¬ 
ing.  Five  years  production  management 
is  needed,  as  well  as  knowledge  of  high 
quality  printing  and  computer  technolo¬ 
gy  in  the  newspaper  industry.  This  is  an 
excellent  opportunity  to  work  for  a 
newspaper  production  leader  in  a  very 
livable  state  capital  and  university 
community.  Apply  with  cover  letter  and 
resume  including  work,  education,  and 
salary  history  to  Personnel  Director, 
Madison  Newspapers  Incorporated,  PO 
Box  8056,  Madison,  Wl  53708.  An 
Affirmative  Action  Employer. 


PRODUCTION  DIRECTOR 
Immediate  opening  for  experienced 
production  director  to  oversee  compos¬ 
ing,  pre-press,  press  (10  unit  Urbanite), 
mailroom,  building,  systems,  commer¬ 
cial  print  for  6-day  suburban  daily 
newspaper.  Seeking  motivated,  quali¬ 
fied  individual  with  strong  people  and 
administrative  skills  to  join  manage¬ 
ment  team  in  California  coastal  area. 
Excellent  salary,  benefit  package.  M/F 
EEO.  Send  cover  letter,  resume  to 
Personnel,  Salinas  Californian,  PO  Box 
81091,  Salinas,  CA  93912,  Attm 
Production. 


TECHNICAL  SERVICES  MANAGER 
Longview  Publishing  is  seeking  a  tech¬ 
nician  with  DEC  hardware  experience  to 
maintain  our  CSI  system,  and  an  ECRM 
system.  We  are  located  in  Bellevue, 
Washington.  If  you  have  the  experience 
call  Bob  Phillips  (206)  453-4288, 
Journal-American,  PO  Box  90130, 
Bellevue.  WA  98009-0130. 


PRODUCTION  MANAGER 
A  progressive  daily  newspaper  and 
commercial  printer  located  in  south¬ 
west  Ohio  is  seeking  a  production 
manager.  This  position  requires  an 
experienced  results  oriented  manager 
with  excellent  communication  skills.  A 
background  in  newspaper  and  commer¬ 
cial  printing  is  necessary  along  with  the 
knowledge  of  web  and  sheetfed  opera¬ 
tions.  Qualified  candidates  should  send 
their  resumes  and  salary  requirement  in 
confidence  to  Publisher,  PO  Box  191, 
Urbana,  OH  43078, 


SALES 


ACCOUNT  EXECUTIVE 
Experienced  account  executive  wanted 
for  Dallas  office  of  one  of  the  nation's 
largest  hi-tech  public  relations  agen¬ 
cies.  If  you  can  write  about  electronics 
and  computers  for  technical  and  non¬ 
technical  audiences  we'd  like  to  talk  to 
you.  Journalism  experience  helpful. 
Send  resume,  writing  samples  (return¬ 
able)  and  salary  history  to  Molly 
Garnett,  Simon/McGari7  Public  Rela¬ 
tions,  14755  Preston  Rd.,  Ste.  820, 
Dallas,  TX  75240,  (214)  233-0956. 


POSITIONS 


WANTED 


ADMINISTRATIVE 


PUBLISHER/GENERAL  MANAGER 
20  years  experience  in  advertising  and 
general  management.  Last  10  years  as 
president  or  GM  with  dailies  of  30,000 
-  115,000  circulation  in  competitive 
and  non-competitive  markets.  Have 
successfully  engineered  turnarounds. 
43  year  old  newspaper  executive  seeks 
#1  or  #2  positron  with  daily. 

Prefer  pro^rties  with  problems  and/or 
competition  in  Zones  1,  2  or  5.  Will 
consider  others.  Please  contact  Barry 
Hopwood  (717)  347-6456  Days  or 
(717)  274-3149  evenings. 


ADVERTISING 


AD  DIRECTOR— Experienced  pro  avail¬ 
able.  Top  revenue  producer  and  staff 
trainer.  Strong  on  Promotion!  Prefer 
Zones  3,  4,  or  5.  Box  1534,  Editor  & 
Publisher. 


CIRCULATION 


CIRCULATION  PROFESSIONAL  with  5 
1/2  years  experience,  2  years  as  Circu¬ 
lation  Manager.  Good  communicator, 
aggressive  sales  motivator,  extensive 
home  delivery  strong  promotional  back¬ 
ground.  A  p^ple  manager,  seeks  a  post 
as  Circulation  Manager  at  a  20,000 
daily.  NOW.  Contact  Garry  (419) 
435-5136  after  7  p.m.  C.D.T. 


CIRCULATION  DISTRICT  MANAGER. 
15  years  Zone  9.  Business  degree. 
Seeks  challenging  position.  Consider  all 
locations.  Contact  Marvin  Clapp.  (206) 
695-5989. 


YOUNG  AND  AGGRESSIVE.  10  solid 
years  of  experience.  Self  motivator. 
Forte  in  training  and  sales.  Proven 
results  through  leadership.  Professional 
and  people  oriented.  Seeks  challenge 
with  small  to  medium  publication. 
Excellent  references.  Cost  conscious. 
Box  1497,  Editor  &  Publisher. 
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CIRCULATION  DIRECTOR:  Exper¬ 
ienced  with  both  weekly  and  daily  news¬ 
papers.  Available  Jan.  1st.  James  H. 
Watson,  5958  N.  3rd  St.,  Philadelphia, 
PA  19120,  (215)  549-8754. 

HUSBAND-WIFE  TEAM  seeks  to  run 
weekly  with  option  to  buy  or  manage 
newsroom  of  small  to  mid-sized  daily. 
Combined  23  years  of  newspaper  exper¬ 
ience,  includirig  all  phases  of  newsroom 
management.  Both  now  work  on  major 
metro  dailies.  Please  reply  to  Box 
1524,  Editor  &  Publisher. 

CIRCULATION  MANAGER,  13,000 
daily.  Employed,  experienced  man 
wants  to  relocate.  Box  1557,  Editor  & 
Publisher. 

I’VE  BEEN  REFERRED  to  as  "the  next 
Russell  Baker”  by  People  Magazine.  Or 
was  it  my  sister-in-law  Sandra?  What¬ 
ever.  Very  humorous,  general  columnist 
on  road  to  syndication  (currently  writ¬ 
ing  such  a  column  for  weekly  magazine) 
looking  for  regular  exposure  in  daily 
paper.  Box  1539,  Editor  &  Publisher. 

EDITORIAL 

ASSOCIATE  EDITOR  JOB  SOUGHT. 
Four  years  Trade  Journal  experience. 
Five  years  interviewing,  writing  and 
production  for  audio-visual  company. 
Also  art  and  graphics  background.  Ener¬ 
gy  and  imagination  to  spare.  Put  it  to 
work  for  your  publication.  M.  Cannon, 
309  E.  87th  Street,  Apt  5T.  (212) 
722-0355. 

MANAGEMENT  POSITION  sought  by 
experienced,  efficient,  award-winning 
editor-writer.  Box  1545,  Editor  & 
Publisher. 

NATIONAL  AWARD-WINNING  reporter 
with 

20  years  Washington,  D.C.  experience 
seeks  more  independence.  Would  like 
to  head  investigative  team  or  bureau  of 
smaller  newspapers.  Broke  CIA  mining 
of  Nicaragua's  harbors  and  many  other 
exclusives.  Appears  regularly  on  TV 
News  programs.  Reply  Box  1548, 
Editor  &  Publisher. 

ATTENTION  FOREIGN  EDITORS. 
Experienced  reporter,  newsroom  mana¬ 
ger  seeks  spot  in  Far  East.  Speak 
Mandarin  Chinese.  Lived  Mainland  two 
years.  Masters  in  Chinese  History.  8ox 
1549,  Editor  &  Publisher. 

AUTOMOTIVE  WRITER  wants  to  put 
native  Detroit  background  to  use  in 
Zones  8,9.  Experience:  columns, 
features  and  Mc(jraw-Hill  author.  Mike 
Spaniola  (313)  288-5119. 

COLUMNIST  WITH  national  and  region¬ 
al  awards  and  10  years  experience  look¬ 
ing  for  new  home  on  a  Western  daily.  If 
Greene,  Grizzard  and  Royko  are  the  Big 
3,  1  can  be  number  4.  I'm  humble,  too. 
Jim  Files,  Box  453,  Barnhill,  IL 62809, 
(618)  842-3657. 

OLD-FASHIONED  EDITOR  wants  to 
work  hard  producing  modern-appeal 
paper  with  people  he  respects.  Size  and 
location  no  problem;  nor  ideology,  if  it 
stays  on  the  editorial  page.  Tough,  tact¬ 
ful  people-pusher  whose  record  justifies 
both  words  in  Managing  Editor.  Jack 
Pease  (415)  682-1176,  1060  Oak 
Grove  Rd.,#81  Concord,  CA  94518. 

SOUTH  EAST  ASIA  SPECIALIST 
accepting  freelance  or  stringer  assign¬ 
ments  for  upcoming  ASEAN  tour. 
Experienced  newspaper  and  magazine 
writer  with  journalism  MA.  Knowledge 
runs  the  gamut  from  military  to  culture. 
Box  1556,  Editor  &  Publisher. 

ENTERPRISING  WRITER  with  10  years 
experience  seeks  reporting  or  features 
slot  at  metro  daily  or  magazine,  any 
Zone.  Specialties:  health,  education, 
environment,  lifestyle,  business, 
government.  Contact:  Dianne  Rowland, 
426  Stratford  Ave.,  Elmhurst,  IL 
60126. 

SPORTSWRITER-Award-winning  repor¬ 
ter  with  a  knack  for  capturing  the 
essence  of  events.  Versatile,  know¬ 
ledgeable.  2  years  of  experience  on 
80,0000  circulation  daily.  Any  Zone. 
Box  1551,  Editor  &  Publisher. 

FRUSTRATED  with  wire  stories  that  just 
miss  your  readers'  needs?  Consider 
opening  or  expanding  a  NY/Northeast 
bureau  with  this  conscientious  and 
talented  reporter,  currently  with  a  major 
NY  daily.  Eight  years  of  newsfeatures, 
breaking  stories,  projects,  columns, 
magazine  work  and  occasional  overseas 
assignments  have  prepared  me  to  go 
national.  Help  me  put  my  keen  eye, 
versatility  and  award-winning  deadline 
skills  to  better  use.  For  clips  and 
resume  please  write  Box  1529,  Editor  & 
Publisher. 

PRESSROOM 

VETERAN  WEB  OFFSET  PRESSMAN. 
Experienced  on  Goss-Metros,  Urbanite, 
Rotogravure  Presses,  25  years  in  news¬ 
paper,  magazine  (Parade).  5  years  DM 
Circulation,  excellent  resume  and  refer¬ 
ences.  Edw.  Nolte:  (618)  475-2804. 

Take  one  GIANT  step  towards  a  better  job  by  plac¬ 
ing  an  ad  in  the  Positions  Wanted  section. 
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SHOP  TALK  AT  THIRTY 


Local  spot  tv  ads  are  eating  up  newspaper  revenues 


By  John  T.  Mennenga 

Agencies  Confront  Creative 
Limitations  of  15-second  Spots. 

Industry  Pushing  for  Accurate 
Measure  of  Commercial  Zipping 

ABC,  CBS  Prices  Drop  for  First 
Time 

Abundance  of  Unsold  Time  —Dou¬ 
ble-digit  CPM  Rate  Cuts 

Is  it  surprising  that  national  spot 
television  revenues  rose  only  3.6%  in 
July  1986  over  the  same  month  a  year 
earlier? 

Is  it  surprising  that  during  the  first 
six  months  of  the  year,  national  spot 
television  revenues,  compared  to  the 
same  period  in  1985,  increased  just 
7%? 

That’s  the  good  news  for  newspa¬ 
pers. 

The  bad  news  is  that  local  spot  tele¬ 
vision  revenues  in  the  first  half  of  1986 
increased  by  just  over  14%  ahead  of 
1985. 

The  growth  rate  of  local  spot  televi¬ 
sion  revenues  was  virtually  twice  that 
of  the  growth  rate  of  national  spot 
television  revenues. 

The  Television  Bureau  of  Adver¬ 
tising  (TvB)  estimates  that  for  the  first 
six  months  of  1986,  local  spot 
revenues  exceeded  national  spot 
revenues  for  the  first  time  ever. 

To  give  some  perspective  to  the 
14%  growth  of  local  spot  television 
growth,  during  the  same  period  the 
Newspaper  Advertising  Bureau 
(NAB)  estimates  that  retail  and  classi¬ 
fied  advertising  in  newspapers  grew 
6.6%  (retail  up  4.8%  and  classified  up 
9.2%). 

Of  course,  it’s  true  that  the  newspa¬ 
per  industry’s  dominant  share  of  local 
advertising  makes  dramatic  gains 
more  difficult  to  achieve. 

And  it’s  also  true  that  the  lower 
base  of  local  television  revenues 
tends  to  make  higher  percentage  gains 
easier  to  achieve. 

Nevertheless,  a  simple  extrapola¬ 
tion  of  those  rates  of  growth  for  news¬ 
papers  and  television  indicates  that, 
in  about  20  years,  television  will  be 
the  dominant  local  advertising 
medium  in  America. 

Given  that  it  took  about  10  years  for  ^ 
national  spot  television  revenues  to' 
exceed  newspaper  national  revenues, 
the  20-year  estimate  may  err  on  the 


(Mennenga  is  senior  vice  president/ 
marketing  and  research,  Sawyer-Fer- 
guson- Walker  Co.) 


side  of  optimism  for  the  newspaper 
industry. 

Nor  are  the  first  six  months  of  1986 
a  temporary  aberration;  in  1985,  local 
television  revenues  grew  at  a  rate  of 
12.4%,  compared  to  6.7%  for  local 
newspaper  revenues. 

A  closer  look  at  the  NAB  newspa¬ 
per  revenue  estimates  for  1985 
reveals  that  retail  advertising  was  up 
only  5%  over  1984. 

Obviously,  since  much  classified 
advertising  is  relatively  immune  to 
television  sales  efforts,  it  is  clear  that 
the  newspaper  industry’s  retail  base 
is  the  endangered  revenue  stream. 

The  TvB’s  listing  of  top  five  catego¬ 
ries  in  local  television  spending  and 
their  first-half  1986  expenditure 
increases  are;  restaurant/drive-in. 


12%;  auto  dealers,  9%;  food  stores/ 
supermarkets,  16%;  banks/savings 
and  loans,  15%;  furniture  stores,  2%. 

The  TvB’s  listing  of  the  five  fastest 
growing  categories  in  the  first  half  of 
1986  is:  local  education,  52%;  health 
care,  40%;  tourism,  26%;  legal,  25%; 
leisure  time,  20%. 

But  department  stores  are  the  cur¬ 
rent  target  of  most  television  sales 
efforts. 


See  related  story  on  page  16. 


“In  today’s  marketing  environ¬ 
ment,  the  store  that  wins  is  the  store 
that  knows  how  to  position  itself,  how 
to  create  an  image  of  what  it  is  and 
what  it  stands  for,’’  TvB’s  new  pre¬ 
sentation,  “Premier  Positioning; 
Selling  the  Store,”  says. 

Charlotte  Brewer,  vice  president¬ 
advertising,  for  Filene’s  in  Boston, 
has  been  quoted  as  saying,  “  .  .  .  [an] 
institutional,  generic,  positioning  tv 
campaign  ...  is  important  to  sell  the 
store  overall  since  we’re  looking  so 
much  alike.” 

Younkers  (25  stores  in  Iowa, 
Nebraska,  South  Dakota,  Wisconsin 
and  Illinois)  is  using  television  to 
promote  its  “value  pricing”  image. 

Macy’s-Bamberger’s  (New  York), 
The  Broadway  (Los  Angeles),  John 


Wanamaker  (Philadelphia)  and  Dil¬ 
lard’s  (Dallas)  were  the  department 
stores  with  the  largest  increases  in 
television  budgets  in  1985. 

And  the  “off-price”  stores  with  the 
largest  increases  in  television  spend¬ 
ing  included  Marshall,  T.J.  Maxx  and 
Ross  Stores. 

Now,  if  all  this  discussion  sounds 
very  alarmist,  it  is  meant  to  be  just 
that. 

Unless  all  of  us  are  agitated  suffi¬ 
ciently  to  take  a  longer  look  at  televi¬ 
sion  competition  in  our  local  markets, 
then  our  share  of  local  revenues  will 
continue  to  erode. 

But,  ultimately,  success  will  be  elu¬ 
sive  unless  we  react  to  the  television 
threat  with  urgency. 

And  it  should  be  the  same  sense  of 


urgency  which  we  have  brought  to 
bear,  and  continue  to  bring  to  bear,  on 
our  direct  mail  competitors. 

Admittedly,  television  is  more 
ethereal  competition,  if  only  because 
(unlike  direct  mail)  it  is  not  a  print 
medium. 

Therefore,  competing  against  tele¬ 
vision  will  require  greater  skills,  e.g., 
media  values  analyses  of  effective¬ 
ness  and  efficiency;  greater  commit¬ 
ment,  e.g.,  sales  training;  and  more 
resources,  e.g.,  intermedia  research 
projects. 

The  threat  of  television  will  require 
an  even  greater  newspaper  effort  to 
develop  the  strategies  and  tactics  that 
will  help  us  prevail  in  the  next  two 
decades  and  beyond. 

We  have  made  that  kind  of  effort  in 
the  past  and  we  can  —  no,  we 
must  —  make  it  again,  not  by  begin¬ 
ning  tomorrow,  but  by  beginning 
today. 

CJR  celebrates 
25th  year 

The  Columbia  Journalism  Review 
turned  its  November/December  edi¬ 
tion  into  a  special  anniversary  issue 
celebrating  its  25th  year. 

CJR  also  hosted  a  formal  dinner  on 
Nov.  6  to  commemorate  the  event. 


Unless  all  of  us  are  agitated  sufficiently  to  take  a 
longer  look  at  television  competition  in  our  local 
markets,  then  our  share  of  local  revenues  will  continue 
to  erode. 
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. .  .There  is  nothing  like  it 

— anywhere! 

MEDIA  HISTORY  DIGEST  is  the  magazine  of  journalism  heritage, 
covering  the  great  and  small  dramas  and  personalities  of  the  media. 

It  is  published  biannually  by  the  Editor  &  Publisher  Co.,  Inc. 

under  the  editorial  direction  of  Dr.  Hiley  Ward  of  the  Temple  University 

Department  of  Journalism. 
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A  special  Lincoln  edition! 


Lincoln’s  Cooper  Union  Speech: 
Boost  for  the  Presidency 
from  the  Press 

By  Robin  Fisher  Larsen 

From  New  Salem  to  the  White 
House:  A  Friend  of  the  Press 

By  Herbert  Mitgang 

Why  Mary  Lincoln  Got  Such  a 
‘Bad  Press’ 

By  Lynne  Shivers 

Lincoln  in  Film 

By  Roxanne  Mueller 


Henry  Villard:  The  Reporter  That 
Knew  Lincoln  Best 

By  Michael  Incitti 

William  Howard  Russell: 

An  English  Reporter  Covers 
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By  Robert  Wallace 

Lincoln’s  Lensman:  Mathew  Brady 
By  Concetta  A.  Garistina 

The  Message  Was  Freedom: 

The  Abolitionist  Struggle 
without  Anchormen 

By  John  Jakes 


How  Frederick  Douglass  Saw 
the  Emancipator 

By  Julie  Sullivan 

Antislavery  Editor  Elijah  Lovejoy: 
Early  Press  Martyr 

By  Sidney  Kobre 

DEPARTMENTS 

Books 

Quiz 

Media  Hysteria  (humor):  “How 
the  Press  Made  Fun  of  Ol’  Abe” 
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At  the  signing,  front  row  tom  left,  PaulK.  Scripps  Robert  PScripps  John  PScripps  Pfany  Green,  Peter  R.  La  Dow,  Charles  E.  Scripps,  Edward  W.  (Ted)  ScrippsU: 
back  row  John  H.  Burlingame  Lawrence  A.  Leser,  Doyle  Coons  Maurice  Watson  Robert  Robinson  Sherman  Dye. 

A  FAMILY  REUNION 


With  the  merger  of  the  E.  W  Scripps 
Co.  and  the  John  P  Scripps  Newspaper 
Group,  two  branches  of  the  Scripps  family 
have  come  together  as  one  of  the  largest 
newspaper  circulation  groups  in  the  na¬ 
tion.  Scripps  Howard  now  has  21  daily 
newspapers,  with  a  combined  daily  circu¬ 
lation  of  1.5  million  and  a  Sunday  circula¬ 
tion  of  1.7  million. 

The  John  P  Scripps  Newspaper  Group, 
which  includes  six  dailies  in  California 
and  one  daily  in  Washington,  has  become 
an  independent  operating  division 


Dl  John  P  Saipps  Newspaper  Group 


within  Scripps  Howard. 

The  formal  signing  of  the  agreement 
took  place  in  a  California  home  once 
owned  by  E.  W  Scripps,  the  patriarch 
who  started  founding  newspapers 
more  than  a  century  ago.  Four  of  his 
grandsons,  John,  Charles,  Robert  and 
Edward  W  (Ted),  thus  launched  a  new 
chapter  in  their  family  history. 

Tlie  two  media  companies  now  join 
their  resources  to  carry  on  the  family 
tradition;  a  commitment  to  editorial  in¬ 
dependence  and  journalistic  excellence. 

SCRIPPS 
i!i  HOWARD 


I 


